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^vin  ^'rancisco  CCljroniclf 

Great  place.Great  paper. 


and  worth  every  penny. 


Paid  circulation  is  the  proven  measure¬ 
ment  of  a  newspaper's  effectiveness  as  an 
advertising  vehicle. 

includedintheDenverPost'slatest  circula¬ 
tion  claims  are  113,446  Sunday  customers, 
recipients  of  free  Sunday  editions  as  part 
of  the  Post/United  Cable  giveaway. 

Inferring  that  unsolicited  and  unpaid 
circulation  is  as  good  as  paid  circulation  is  a 
disservice  to  newspaper  clients.  Advertisers 
deserve  an  environment  of  paid  readership 
for  their  important  advertising  messages. 

The  Rocky  Mountain  News  remains 
Denver's  leading  paper,  proudly  delivering 
a  customer-requested  and  customer-paid 
vehicle  for  the  advertising  community. 


This  space  provided  as  a  service  to  the  advertising  community 
by  the  Rocky  Mountain  News. 


AM  IS  PROUD 
TO  HAVE  BROUGHT 
VOUHMMO 
PORITSOFVIEW 


For  a  decade  now,  Robin  MacNeil  and  Jim  Lehrer  have  helped 
many  of  us  better  understand  the  complex  world  we  live  in. 

Through  in-depth  analysis  and  interviews  with  expert  guests, 
they’ve  exposed  news  issues  from  every  vantage  point. 

At  AT&T,  we’ve  always  admired  their  unbiased  journalism.  That’s 
why,  in  1979,  we  began  to  support  them.  And  why  today  we’re  the  sole 
corporate  underwriter  for  The  MacNeil/Lehrer  NewsHour. 

At  AT&T,  we  look  forward  to 
more  outstanding  news 
coverage.  And  to  the  next 

10,000  viewpoints  MacNeil  a  ATBir 

and  Lehrer  explore.  The  right  Choice. 


©Al&T,  1985 


EDITOR  &  PUBUSHER  CALENDAR  OF  EVENTS 


■  The  Gannett  Center  for  Media  Studies  invites  applica¬ 
tions  for  its  1986-87  fellowship  program.  Fellows  will 
implement  individual  projects  and  participate  in  the 
general  activities  of  the  Center,  which  is  an  institute  for 
the  advanced  study  of  mass  communication  and  tech¬ 
nological  change. 


■  Tims  of  fellowships:  Fellows  will  be  in  residence  at 
Columbia  University  for  three  to  12  months.  Stipend  based 
on  present  salary,  office  space,  clerical  and  research  assis¬ 
tance  and  other  benefits  will  be  provided. 


■  Types  of  fellowships:  Fellowships  are  designed  to 
attract  m^a  professionals  from  print  and  broadcasting, 
scholars  from  communications  and  mass  media  disci¬ 
plines  as  well  as  from  other  academic  fields.  Twelve  to  15 
fellowships  will  be  awarded. 

FeUowshif^ 

■  Application  procedure:  Applicants  should  submit  a 
letter  of  2q)plication,  a  brief  summary  of  their  project,  a 
resume,  references,  and  publications  or  work  samples. 
Applications  are  due  February  1, 1986;  appointments 
announced  in  March  1986. 


■  Selection  criteria:  Appointments  will  be  based  on  (a) 
the  proposal’s  significance  and  quality  (b)  the  applicant’s 
ability  to  carry  out  the  work  and  (c)  relevance  of  the 
project  to  the  resources  of  the  Center  and  Its  New  York 
location. 


■  Requirements  for  fellows:  Fellows  must  be  in  full-time 
residence  and  not  engage  in  outside  employment  or 
consulting.  Participation  in  weekly  seminars  and  dissem¬ 
ination  of  fellowship  projects  is  required. 


^  Apply  to: 

Residential  Fellowship  Program 

Gannett  Center  for  N^a  Studies 

Columbia  University 

2950  Broadway 

New  York,  New  York  10027 

(212)280-8392 


Residential  Fellowship  Program 

Gannett  Center 
for  Media  Studies 


A  Gannett  Foundation  Program  at  Columbia  University 
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JANUARY 

16-18— Idaho  Newspaper  Association,  Winter  Convention,  Red 

Lion  Riverside,  Boise. 

20- 22— Seventh  Annual  National  Media  Conference,  “Dialogue  '86: 

Public  Relations  and  the  Media  as  Partners  in  Communication,' 
sponsored  by  Larimi  Communications  Associates,  Ltd.,  New  York  Hilton. 

21- 23— Washington  Journalism  Center,  Conferences  for  Journalists, 

Containing  Health-Care  Costs:  Is  Quality  Being  Sacrificed? 
Watergate  Hotel,  Washington,  C.  C. 

24-25 — Mississippi  Press  Association,  Mid-Winter  Conference  and 

Trade  Show,  Ramada  Renaissance,  Jackson. 

26-29— International  Newspaper  Advertising  and  Marketing  Executives, 
Winter  Meeting,  Caesars  Palace,  Las  Vegas. 

FEBRUARY 

2-7— Suburban  Newspapers  of  America,  Management  Conference, 
Intercontinental  Wailea,  Maui,  Hawaii. 

13-16— Howard  University  Communications  Conference,  “Communications: 
The  Key  to  Economic  and  Political  Change.'  School  of 
Communications,  Washington,  D.C. 

22- 24 — Great  Lakes/Midstates  Newspaper  Conference,  Hyatt  Regency 

O’Hare,  Rosemont,  III. 

26-28— New  England  Newspaper  Advertising  Executives  Association 
Winter  Meeting,  Charles  Hotel,  Cambridge,  Mass. 


SeminarsiWorkshops/Clinics 

JANUARY 

5-15— American  Press  Institute,  City  Editors,  Reston,  Va. 

10-11— Caiifornia  Polytechnic  State  University,  Electronic  Typesetting, 
Workshop,  San  Luis  Obispo,  Calif. 

12-15— SNPA  Foundation  Seminar,  How  to  Use  Color,  Jackson  (Miss.)  Clarion- 
Ledger/News. 

12- 17— American  Press  Institute,  Developing  Management  Skills, 

Reston,  Va. 

13- 16— ANPA,  Management  Development  Workshop,  Sir  Francis  Drake 

Hotel,  San  Francisco. 

16-23— Newspaper  Advertising  Co-Op  Network,  Managers  Workshop, 
Jan.  18-19;  Sales  Seminar,  Jan.  20-23;  Royal  Plaza  Hotel, 
Orlando,  Fla. 

19-24— American  Press  Institute,  Publishers  and  Chief  Executives 
(for  newspapers  under  75,000  circulation),  Reston,  Va. 

19-29— American  Press  Institute,  Circulation  District  Managers 

Workshop,  Biltmore  Plaza  Hotel,  Providence. 

22-23— New  England  Newspaper  Association,  Circuiation  District 

Managers  Workshop,  Biltmore  Plaza  Hotel,  Providence. 

22-24 — International  Circulation  Managers  Association/Troy 

State  University  Circuiation  Management  Seminar,  Troy,  Alabama. 

26- 2/1— The  Poynter  Institute  for  Media  Studies,  Newspaper 

Design/Graphics  for  Lifestyle  Editors,  St.  Petersburg. 

27- 29 — ANPA,  Leadership  in  the  Newsroom  Workshop,  in  cooperation 

with  the  American  Society  of  Newspaper  Editors  and  the  Associated 
Press  Managing  Editors,  Hyatt  Hotel,  Sarasota,  Fla. 

31-2/2— Mid  America  Press  Institute,  Newsroom  Management  Seminar, 
Clarion  Hotel,  Downtown  St.  Louis. 

FEBRUARY 

2-7— American  Press  Institute,  Newspaper  Design  Seminar  and 
Advanced  Reporting  Seminar,  Reston,  Va. 

2-7— The  Poynter  Institute  for  Media  Studies,  Writing  Center 
for  Writers  &  Editors,  St.  Petersburg. 

2-8 — ANPA  Newspaper  Executives  Marketing  Seminar,  Cosponsored 
with  the  International  Newspaper  Promotion  Association,  The 
Houstonian,  Houston. 

5-6— Now  England  Newspaper  Association:  Fob.  5 — Maiiroom  Workshop 
and  Fob.  6 — Total  Market  Coverage  Workshop.  Both  at  Hilton, 
Lowell,  Mass. 

9-14 — America  Press  Institute,  Editing  the  Weekly  Newspaper, 
Reston,  Va. 
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Science  writers  Sctxt  Armstrong, 

Peter  Osterlund  and  Robert  C.  Cowen 
of  The  Christian  Science  Monitor* 


As  a  newspaper  editor^ 
you'll  appreciate  the  difference. 


Scott  Armstrong,  Peter  Osterlund 
and  Robert  C.  Cowen  are  unique 
among  science  and  technology 
writers.  It’s  not  simply  that  they’re 
very  good  at  explaining  and  cli'i- 
fying  the  “how,”  “why”  and 
“what”  of  scientific  research  and 
technological  developments. 
Though  they  are.  What  really  sets 
them  apart  is  the  ability  of  each 
to  prote  beyond  the  facts  of  the 
matter  to  report  on  what  matters 
about  the  facts.  And  they  do  it 
with  clarity,  intelligence  and  style. 
Rare  commodities  in  any  kind 
of  writing.  Rarer  still  and  more 
welcome  when  the  subjects  are 
science  and  technology. 

Look  for  their  reports  on  the 
Monitor  wire. 

As  a  newspaper  editor — as  a 
newspaper  reader — you’ll  appreci¬ 
ate  the  difference  they  can  m^e  to 
your  paper. 


News,  columns,  features,  analysis,  solutions.  1-213-972-7973 

The  CHRISTIAN  SCIENCE  MONITOR  NEWS  SERVICE 

ffurrepiuationirakvavson'^eUm. 
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What  does  the 
press  think 
of  PUBLIC 
RELATIONS? 


Editor  A  Put>lislier 


America's 

Most  Inlluential 

I 

Medium  lor 
Public  Relations 
Advertising 


TO  TELL  THE  PUBLIC.  TELL  THE  PRESS 


NEWSPAPERS— here  is  a  significant 
opportunity  to  position  the  advertising 
power  of  your  paper  in  the  minds  of 
the  public  relations  specialists  who  di* 
rect  upwards  of  $800,000,000  of  pub* 
lie  relations  advertising  and  who  ap¬ 
preciate  the  communication  power  of 
newspapers. 

Beginning  with  our  January  11,  1986  issue 
EDITOR  &  PUBLISHER  will  feature 
monthly  articles  on  Public  Relations  and 
the  Press.  The  January  11  issue  will  focus 
on  the  automotive  industry.  Other  issue 
dates  and  subjects  are:  February  15/Food, 
Msurch  22/Financial  Services,  April  19/Fash¬ 
ion,  May  17/Travel,  and  June  14/lnsurance. 

For  advertising  information,  please  call  or 
write  your  Editor  &  Publisher  representative 
or  Donald  L.  Parvin,  Ad  Manager. 

EDITOR  &  PUBUSHER  •  11  West  19th  St. 
New  York,  N.Y.  10011  •  212  675-4380 


Jack  Kent  Cooke  agrees 
to  buy  L.A.  Daily  News 

The  Tribune  Co.,  based 'in  Chicago,  has  announced 
agreements  to  sell  the  Los  Angeles  Daily  News  and  nine 
cable  tv  stations.  The  deals  will  raise  $413  million  toward 
reducing  debt  incurred  in  the  recent  purchase  of  KTLA-tv 
of  Los  Angeles. 

The  Los  Angeles  Daily  News,  based  in  suburban  Van 
Nuys,  will  be  sold  for  $176  million  to  Jack  Kent  Cooke, 
who  owns  the  Washington  Redskins  football  team  and  the 
Chrysler  Building  in  New  York.  Cooke  recently  tried  and 
failed  to  buy  Multimedia  Inc.  and  the  Evening  News  Asso¬ 
ciation,  publisher  of  the  Detroit  News. 

The  cable  systems,  with  168,000  subscribers  around  the 
country,  are  to  bring  $237.5  million  from  Jones  Intercable 
Inc.,  the  nations’s  I7th  largest  municipal  cable  operator, 
which  is  owned  by  businessman  Glen  Jones  and  headquar¬ 
tered  in  Englewood,  Colo. 

The  price  of  more  than  $1,400  per  subscriber  includes 
systems  in  Tampa,  Fla.,  and  Albuquerque,  N.M.  The  deal 
will  make  Jones  the  1 2th  largest  cable  operation. 

The  Tribune  Co.,  publisher  of  the  Chicago  Tribune  and 
the  New  York  Daily  News,  bought  the  Los  Angeles  Daily 
News  in  1973  when  it  was  published  four  days  a  week.  Its 
daily  circulation  is  about  150,000. 

The  Tribune  Co.  said  it  is  negotiating  to  sell  its  remain¬ 
ing  six  cable  tv  systems. 

Baltimore  daily  put  up  for  sale 

Hearst  Corp.  has  confirmed  reports  that  the  Baltimore 
News- American  is  up  for  sale. 

Henry  Ansbacher  Inc.,  an  investment  banker  in  New 
York  City,  is  broker  for  Hearst. 

In  a  prepared  statement,  Hearst  said  that  despite  a  prof¬ 
itable  total  market  coverage  program,  the  107,000  circula¬ 
tion  News- American  overall  was  “not  financially  success¬ 
ful”  and  “does  not  conform  to  the  company’s  long  range 
plans.” 

Hearst  officials  declined  further  comment  and  said  there 
will  be  no  further  announcements  until  there  are  “defini¬ 
tive”  developments  with  respect  to  a  sale. 

Hearst’ s  newspaper  group  has  acquired  eight  newspa¬ 
pers  in  the  last  six  years,  said  spokesman  Jim  O’Donnell, 
with  the  company  concentrating  on  mid-sized,  single 
newspaper  markets. 

The  4th  Estate 
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There  is  a  choice 
for  accurate  TV 
program  Kstings. 


Most  cable  and  oveMhe-air  channels 
broadcast  sporting  events. 

If  you  want  your  tdevision  listings  to  say  what’s  happening  in  a  particular  event,  you 
don't  call  the  rietwork  PR  people,  you  call  the  photographer  or  newanan  covering  the 
game  or  race,  whatever  frie  sport. 

We  treat  the  job  of  telling  your  readers  what  is  going  to  be  broadcast  on  \A4iat  channel  at 
what  time  like  a  news  job.  Get  tine  answers,  get  them  right,  keep  it  dear  and  keep  it  dmprfe. 

It  takes  a  lot  of  phoning,  a  lot  of  hustling.  Not  unlike  frB  methods  you  use  in  gathering  frie 
news. 

We  want  your  readers  to  assume  that  the  only  place  to  look  for  accurate  TV  program 
listings  is  in  their  newspaper.  Fa  more  information,  call  Ton  Beatty  at  1-800-322-3068 
today. 


A  division  of  Tribune  Media  SerMces,  Inc. 

Fiobert  S.  Reed,  Preskjent 

72Q  North  Orange  Avenue,  Orlando,  Florida  32801 
(305)  422-8181 
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Robart  U.  Brown,  Prosktont  Jamoa  Wright  Brown 

FOrdinand  C.  Taubnar,  Publiahar  Publiahar,  Chairman  of  tha  Board,  1912*1959 

Bill  of  Rights 

As  anniversaries  go  it  isn’t  a  nice  round  figure  that  can  be  used  to 
pump  up  the  occasion  such  as  the  Declaration  of  Independence  or  the 
Statue  of  Liberty  have  epjoyed  or  the  Constitution  will  epjoy  in  1987. 
But  it  will  be  a  respectable  and  impressive  194  years  on  Dec.  15  since 
our  Bill  of  Rights  was  adopted  and  went  into  effect  in  1791. 

The  occasion  may  draw  a  Proclamation  from  the  White  House  but, 
as  usual,  it  will  probably  receive  very  little  attention  in  the  press  or 
over  the  air.  Most  of  the  public  will  be  unaware  of  the  date  or  its 
significance. 

It  is  a  sad  commentary  on  the  lack  of  attention  many  of  us  pay  to  the 
guarantees  of  freedom  we  take  for  granted. 

Except  for  minor  infringements  soon  corrected,  this  nation  has 
gone  194  years  observing  the  admonishment  in  the  First  Amendment 
that  “Congress  shall  make  no  law  .  .  .  abridging  the  freedom  of 
speech  or  of  the  press.”  No  other  nation  or  people  can  match  that 
record,  but  only  a  few  people  in  this  nation  are  aware  of  what  it  means 
and  appreciate  its  meaning. 

Bruce  Catton,  distinguished  American  historian  said;  “The 
greatest  of  all  American  traditions  is  the  simple  tradition  of  freedom. 
From  our  earliest  days  as  a  people,  this  tradition  has  provided  us 
with  a  faith  to  live  by.  It  has  shaped  what  Americans  have  done  and 
what  they  have  dreamed.  If  any  one  word  tells  what  America  really 
is,  it  is  the  one  word  —  freedom  .  .  .  The  secret  of  the  American 
tradition  is  freedom  —  freedom  unabridged  and  unadulterated,  free¬ 
dom  that  applies  to  everybody  in  the  land  at  all  times  and  places, 
freedom  for  those  with  whom  we  disagree  as  well  as  for  those  with 
whom  we  do  agree.” 

There  is  our  text  for  Dec.  15.  Freedom  of  speech  and  press  as 
spelled  out  in  the  First  Amendment  is  the  cornerstone  of  all  our  other 
freedoms. 

Tv  listings 

It  took  a  lot  of  courage  for  the  executives  of  the  Titusville  (Pa.) 
Herald  to  eliminate  all  television  listings  from  their  pages.  The 
results  —  one  cancelled  subscription  in  almost  three  months  —  may 
prompt  a  lot  of  other  small  town  newspaper  publishers  to  do  the 
same. 

President  of  the  publishing  company,  James  P.  Spence,  told  E&P 
he  no  longer  wanted  to  give  free  promotion  to  a  major  competitor  and 
the  section  wasn’t  producing  any  revenue. 

More  than  30  years  ago  when  network  television  hit  the  scene  a  lot 
of  newspapers  refused  to  publish  program  listings  on  that  same  basis 
— they  didn’t  see  why  they  should  promote  a  competitor.  But  most  of 
them  succumbed  to  the  idea  it  would  help  sell  newspapers  and, 
besides,  advertisers  would  want  to  promote  their  tv  programs  in  the 
newspapers.  The  latter  was  true  to  some  extent,  but  Mr.  Spence  says 
that  revenue  has  dried  up  while  program  listings  have  proliferated. 

In  larger  newspapers,  advertising  from  tv  programmers  does  exist 
and  we  cannot  foresee  any  of  them  doing  anything  as  drastic  as 
Titusville  has  done.  However,  it  may  be  that  this  small  town  pub¬ 
lisher  may  prove  that  newspaper  readers  want  their  paper  for  its 
news  and  information  and  do  not  buy  the  paper  for  its  tv  listings.  The 
newspaper  business  sure  will  be  watching. 


Charter  Memtier 
Audit  Bureau 
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Publishers  Association 

6  mo.  avg.  circulation  June  30, 1965—28,173 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  Match  1, 1894;  Editor  &  Publisher,  June 
29, 1901;  Advertising,  January  22,  t925. 
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OFFICES 

General:  11  West  19th  Street,  New  York,  N.Y. 
10011;  (212)  675-4380. 


Chicago:  Time  Life  Bkfg.,  Suite  2720,  303  East 
Ohio  Street  6061 1 ;  (312)  645-0123.  Mark  Fitz¬ 
gerald,  Editor;  Michael  Rousseau,  Sales  rep¬ 
resentative. 


Washington,  D.C.:  National  Press  Building,  Suite 
1128,  Washington,  D.C.  20045;  (202)  662- 
7234.  James  E!  Roper,  Editor. 

Long  Beach:  369  Seville  Way,  Long  Beach,  Calif. 
90814;  (213)  597-1159.  M.  L.  Stein,  Correspon¬ 
dent. 


Los  Angeles:  3700  Wilshire  Boulevard,  Suite  500, 
90010;  (213)  382-6346.  William  Marshall— 
Scott,  Marshall,  Sands  &  McGInley,  ad  rep¬ 
resentatives. 


San  Francisco:  433  California  St,  Suite  505, 
94104;  (415)  421-7950.  Peter  Scott,  Richard 
Sands— Scott,  Marshall,  Sands  &  McGInley,  ad 
representatives. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0; 
(416)  833-6200.  Donald  Fenn,  Fenn  Co.,  Inc., 
ad  representatives. 
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Letters  to  the  Editor 


He’s  surprised  at  Breathed’s  Comments 


I  was  surprised  to  read  in  E&P’s 
November  2  issue  that  cartoonist 
Berke  Breathed,  speaking  at  the  In¬ 
land  Daily  Press  Association  meeting, 
apparently  criticized  other  cartoon¬ 
ists  and  the  syndicates  for  “cynically” 
creating  comics  aimed  at  specialized 
audiences. 

I  am  responding  because,  for  the 
last  eight  years,  I  openly  have  been 
encouraging  cartoonists  to  develop 
such  comics,  and  I  will  continue  to  do 
so.  Such  strips  attract  new  readers 
because  they  add  diversity  and  social 
relevance  to  the  comic  pages.  Even 
Breathed’s  Bloom  County  would  not 
exist  were  it  not  promoted  by  his 
syndicate  as  appealing  to  a  readership 
that  is  narrowly-defined,  but  impor¬ 
tant. 

It  simply  is  untrue  that  “specialized 
strips  don’t  last,”  as  Breathed  was 
quoted  as  saying.  The  industry’s  most 
successful  new  strip  during  the  last 
three  years  has  been  Marvin,  which 
cartoonist  Tom  Armstrong  created 
the  same  day  in  1981  that  1  suggested 
he  peruse  news  magazines  to  find  a 
lifestyle  trend  that  might  be  reflected 
in  a  comic  that  would  help  newspa¬ 
pers  attract  young  adults  as  readers. 

Armstrong  recalled  having  read  a 
Newsweek  piece  about  the  new  baby 
boom  among  couples,  and  out  of  his 
fertile  imagination  crept  six-month- 
old  Marvin  and  his  30ish  parents,  who 
already  appear  in  more  that  500  news- 
papers.In  a  recent  survey, Marvin  was 
voted  the  second  most  popular  comic 
in  the  Detroit  News  and  it  also  rated 
near  the  top  in  polls  at  the  Dallas 
Morning  News,  Milwaukee  Journal, 
Philadelphia  Inquirer,  New  York  Dai¬ 
ly  News  and  Syracuse  Post-Standard. 

Another  very  successful  comic 
based  on  an  important  lifestyle  shift 
has  been  Greg  Howard’s  Sally  Forth, 
whose  primary  target  audience  con¬ 
sists  of  married  women  who  work  out- 
side  the  home.  The  fourth 
anniversary  of  Sally  is  coming  up  in 
January,  and  Howard  can  point  with 
pride  to  his  175  major  newspaper 
clients  —  plus  the  fact  that  his  strip 
recently  was  No.l  in  a  Baltimore  Sun 
survey;  no.4  in  a  favorite-comic  list¬ 
ing  in  the  Detroit  Free  Press  and  fifth 
in  the  Milwaukee  Journal  poll. 

I  believe  the  record  will  show  that 
major  syndicates  are  open  to  all  in¬ 
novative  ideas  from  cartoonists  and 
writers.  No  one  is  telling  them  that 
only  trend  comics  can  make  it.  But 
because  the  trend  comics  are  proving 


themselves  in  the  marketplace  and  in 
readership  polls,  it  is  becoming  in¬ 
creasingly  difficult  to  launch  other 
types  of  comics  unless  they  can  be 
targeted  at  a  perhaps-neglected  read¬ 
ership  segment  that  a  newspaper  edi¬ 
tor  wants  to  grab.  A  good  example  of 
the  latter  is  Greg  Evans’  Luann,  the 
only  successful  new  strip  starring 
teenage  girls. 

The  targeting  of  audiences  has  be¬ 
come  a  fact  of  life  in  the  syndicate 
business.  It  would  be  cynical  and 
creatively-stifling,  I  think,  if  we 
syndicate  editors  told  cartoonists 


Your  feature  story,  “In  Search  of 
Excellence,”  (Nov.  23  issue)  requires 
an  explanation  to  avoid  misunder¬ 
standing  of  an  important  point. 

The  story  quotes  me  as  saying: 
“Our  insert  plant  group  has  invented  a 
new  machine  to  take  the  back  out  of 
their  work.  It’s  a  lift  that  maintains  a 
skid  of  inserts  at  waist  level  and  per¬ 
mits  us  to  use  a  new  kind  of  light¬ 
weight  skid.  What  used  to  be  a  two- 
man  job  is  now  a  one-man  job.” 

This  implies  that  a  job  has  been  eli¬ 
minated.  In  fact,  that  is  not  the  case. 

It’s  important  to  understand  what  is 
actually  involved  in  this  Q.C.  project. 
In  the  words  of  the  “Funny  Farmers” 
Quality  Circle  (self-named  because 
they  insert  supplements  in  the  Sunday 
comic  section  at  our  annex  plant): 
“We  are  the  ones  who  conceived  and 
designed  the  lift  mentioned  in  the 
E&P  story.  The  lift  does  not  replace  a 
man.  It  facilitates  the  operation  and 
prevents  future  back  injuries  ...” 

What  this  means  is  that  due  to  the 
creative  thinking  of  this  particular 


what  kind  of  comic  and  characters  to 
create  in  order  to  reach  a  certain  audi¬ 
ence. 

My  approach  has  been  to  tell  them 
in  a  general  way  what  it  is  that  news¬ 
paper  editors  perceive  as  their  needs, 
and  then  to  act  as  the  cartoonist’s 
coach  and  critic  as  the  creative  juices 
start  flowing.  I  am  pleased  that  most 
cartoonists  and  writers  have  re¬ 
sponded  favorably  to  the  challenge. 

Lewis  A.  Little 

(Little  is  executive  vice  president  for 
editorial  development,  News  America 
Syndicate). 


Quality  Circle,  one  aspect  of  our  in¬ 
serting  operation  is  safer  and  more 
efficient  for  all  employees  in  this  work 
area. 

The  purpose  of  Quality  Circles  is  to 
enhance  the  quality  of  work  life  and  it 
is  fundamental  to  Quality  Circles  that 
no  jobs  be  lost  because  of  a  Q.C.  pro¬ 
ject. 

Gary  Kleinhenn 
( Kleinhenn  is  Quality  Circles  Mana¬ 
ger,  Detroit  Free  Press.) 

Defends  his  integrity 

I  really  hate  it  when  my  honesty  and 
integrity  are  impugned  because  I  am  a 
public  relations  professional  in  addi¬ 
tion  to  doing  straight  journalism. 

Mr.  Krass’s  comments  (E&P,  Let¬ 
ters  to  the  Editor,  Nov.  9)  are  an  insult 
to  the  thousands  of  men  and  women 
who  advocate  facts  and  views  with 
which  he  may  disagree. 

Alan  Caruba 

(Caruba  operates  The  Caruba  Orga¬ 
nization  bas^  in  Maplewood,  N.J.) 


FAMILY 

COMPUTING 

By  the  editors  of 

Scholastic  Inc.’s  Family  Computing  Magazine 

No  hi-tech  jarson.  No  baby-talk.  The  column  that  bridses  the 
Seneration  sap  and  fills  the  needs  of  the  entire  family.  Perfect 
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Available  weekly. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York,  800-972-3550  or 
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Iilfluence  “Tie  Affluent 


People  who  read  the  Springfield  Newspapers  buy  more  every  year.  More  new 
homes.  More  automobiles.  More  clothes.  More  of  everything. 

They  can  afford  it.  50,000  of  them  have  household  incomes  over  $35,000. 
And  another  50,000  make  over  $30,000. 

That’s  a  powerful  audience  that  accounts  for  major  consumer  spending  in 
Western  Massachusetts. 

Leading  marketers  have  long  recognized  the  Springfield  primary  market  for 
its  renaissance  and  resulting  sales  activity.  They  also  recognize  the  ability 
of  the  Springfield  Newspapers  to  meet  the  demands  of  a  growing  market. 

So  if  you’re  interested  in  reaching  87  percent  of  all  adults  in  the  Springfield 
primary  market,  reach  for  the  newspapers  that  really  hit  home. 


Springfield  I^ewspapers 

Morning  Union  •  Evening  Daily  News  •  Sunday  Republican 
Represented  nationally  by  Newhouse  Newspapers 


Source:  Belden  Continuing  Market  Study,  1984. 
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Every  Saturday  since  1884 


Good-bye  tv  listings 

Small  Pennsylvania  dally  says  It  no  longer  wants  to  give  free 
promotion  to  a  competitor;  stops  publishing  a  dally  tv  programming  log 


By  Andrew  Radolf 

Saying  it  no  longer  wanted  to  give 
free  promotion  to  a  major  competitor, 
the  Titusville  (Pa.)  Herald  has 
stopped  publishing  a  daily  television 
programming  log. 

James  P.  Spence,  president  of  the 
S,000  circulation  Herald,  said  so  far 
there  has  been  only  one  cancelled 
subscription  as  a  result  of  his  deci¬ 
sion. 

In  addition  to  the  program  listings, 
the  newspaper  also  cancelled  its 
syndicated  television  features  on 
soap  operas  and  profiles  of  tv  per¬ 
sonalities. 

It  was  costing  the  Herald  several 
thousand  dollars  a  year  to  purchase 
camera-ready  tv  listings,  Spence  said. 
“We  haven’t  lost  any  customers  and 
saved  a  whole  lot  of  revenue.” 

He  remarked  that  in  September 
when  the  networks  were  spending 
millions  to  promote  their  new  pro¬ 
grams,  they  didn’t  put  “one  nickel” 


James  P.  Spence, 
president  of  the  5,000 
circulation  Herald,  said 
so  far  there  has  been 
only  one  canceled 
subscription  as  a  result 
of  his  decision. 


into  the  Herald.  He  added,  that  with 
30  stations  now  available  via  cable  in 
Titusville,  the  cost  of  providing  list¬ 
ings  has  increased  substantially. 

Spence  said  publishing  the  tv  list¬ 
ings  amounted  to  giving  free  promo¬ 
tion  to  “the  guy  taking  business  out  of 
your  backyard.” 

He  noted  that  the  Erie,  Pa.,  broad¬ 
cast  stations  have  recently  “been 
working  my  merchants  over  pretty 
well”  in  a  pre-Christmas  effort  to  soli¬ 


cit  advertising.  Erie  is  about  40  miles 
from  Titusville. 

“It  no  longer  makes  sense  to  subsi¬ 
dize  tv  cable  companies  and  networks 
with  free  advertising  when  they  have 
become  our  largest  competitors,”  he 
stated.  “If  a  newspaper  can  publish  a 
tv  log  on  a  profitable  basis,  fine,  but 


Spence  said  publishing 
the  tv  listings  amounted 
to  giving  free  promotion 
to  “the  guy  taking 
business  out  of  your 
backyard.” 


when  it  becomes  a  constant  losing 
proposition,  I  feel  it  is  time  to  quit.” 

Spence  said  the  space  that  once 
went  to  the  tv  log  is  now  being  filled 
with  local  news  stories,  but  he  added 
the  Herald  is  in  the  midst  of  a  general 
expansion  of  its  new  hole  to  provide 
more  local  and  wire  stories. 

Spence  recalled  that  when  the 
Herald’s  television  listings  were  in¬ 
troduced  thirty  years  ago,  major 
advertisers  “were  standing  in  line”  to 
get  their  ads  positioned  by  the  televi¬ 
sion  listings.  However,  those  adver¬ 
tisers  have  disappeared  from  small 
newspapers,  he  said,  choosing  in¬ 
stead  to  run  their  ads  in  major  tv- 
oriented  publications  such  as  TV 
Guide. 

Spence  said  there  are  three  cable 
companies  in  Titusville,  but  they  give 
his  paper  virtually  no  advertising  sup¬ 
port.  He  commented  that  one  of  the 
companies  has  been  running  a  small 
ad  for  $6.48  a  month  that  lists  the  30 
stations  on  the  system. 

“They  wanted  the  listing  in  some¬ 
thing  smaller  than  agate  type  to  get  the 
space  down,”  Spence  said. 

Readers  in  Titusville  have  switched 
to  “an  alternate  source”  for  their  tv 


listings,  Spence  said.  He  noted  that 
the  town  is  situated  about  halfway  be¬ 
tween  Buffalo,  N.Y.,  and  Pittsburgh 
and  gets  tv  stations  from  both  cities. 

As  a  result,  Titusville  residents 
often  have  to  buy  both  the  Pittsburgh 
and  Buffalo  editions  of  TV  Guide  to 
get  all  the  program  listings. 

Spence  said  the  Herald  dropped  its 
tv  listings  in  early  September,  but  the 
newspaper  waited  a  couple  of  weeks 
before  running  an  editorial  to  explain 
the  move  to  readers.  Spence  ex¬ 
plained  that  he  wanted  to  wait  for 
reader  reaction  and  keep  open  the  op¬ 
tion  of  reinstating  the  listings  if 
opposition  had  been  intense. 

He  said  that  besides  the  one  can¬ 
cellation,  there  were  about  34  phone 
calls  from  readers  questioning  the 
move. 

“The  Herald’s  management  well 
realizes  that  dropping  the  tv  listings  is 
upsetting  to  many  of  our  subscrib¬ 
ers,”  the  editorial  stated.  “Our  hope  is 
that  they  will  understand  that  a  news¬ 
paper  is  also  a  business.  And  to  con¬ 
tinue  the  listings  without  the  massive 
advertising  support  needed  is  just  not 
good  business.  To  continue  would 


Spence  said  the  space 
that  once  went  to  the  tv 
log  is  now  being  filled 
with  local  news 
stories . . . 


only  dig  a  deeper  financial  hole  and 
eventudly  force  the  elimination  of 
many  of  the  other  good  features  this 
newspaper  publishes. 

“Thirty  years  of  being  the  good 
guys  is  long  enough.  Now  we  feel  it  is 
the  job  of  the  cable  companies,  sta¬ 
tions  and  networks  —  the  real  ben¬ 
efactors  in  this  financial  game  —  to 
begin  providing  listings  for  their 
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Boycott  in  Cleveland 

Plain  Dealer  reporters  pull  bylines  to  protest  sportswriter’s  suspension 


By  Mark  Fitzgerald 

In  a  group  protest  of  the  suspension 
of  a  sports  reporter,  writers  at  the 
Cleveland  Plain  Dealer  withheld  the 
bylines  on  their  stories  over  the 
Thanksgiving  weekend. 

The  jor.m^ists,  members  of  News¬ 
paper  Guild  Local  No.  1,  took  the 
action  Nov.  28  through  Dec.  1  to  pro¬ 
test  the  one-week  unpaid  suspension 
of  sportswriter  Elton  Alexander. 

Union  leaders  and  the  Plain  £>eal- 
er’s  executive  editor  tell  somewhat 
different  stories  of  how  the  suspen¬ 
sion  and  byline  boycott  came  to  pass. 


‘We  suspended  him  for 
lazy  reporting,  not 
pl^iarism,”  Woestendiek 
said. 


According  to  the  union,  Alexander 
was  suspended  and  accused  of  “pla¬ 
giarism”  after  including  a  two- 
paragraph  quote  taken  from  a 
Scripps-Howard  -wire  service  dis¬ 
patch  in  a  Nov.  7  article  he  wrote 
about  recent  changes  in  National 
Football  League  rules. 

Guild  local  executive  secretary  J. 
Stephen  Hatch  said  Alexander  in¬ 
cluded  a  note  at  the  top  of  his  story 
alerting  editors  that  the  piece  in¬ 
cluded  comments  by  Pittsburgh  Steel- 
er  general  manager  Chuck  Knox  that 
came  from  the  Scripps  wire  article. 

“About  another  seven  paragraphs 
were  direct  quotes  of  the  rules  them¬ 
selves,”  Hatch  said.  “And  from  this 
management  .  .  .  tried  to  concoct  a 
charge  of  plagiarism.” 

The  Plain  Dealer  has  been  sensitive 
to  charges  of  plagiarism  since  the 
embarrassing  revelation  in  November 
1983  that  a  column  by  staff  reporter 
George  E.  Jordan  had  been  copied 
virtually  word-for-word  from  one 
written  in  1981  by  syndicated  col¬ 
umnist  Carl  Rowan. 

However,  executive  editor  William 
Woestendiek  emphatically  denied  the 
newspaper  had  charged  Alexander 
with  plagiarism. 

“We  suspended  him  for  lazy  report¬ 


ing,  not  plagiarism,”  Woestendiek 
said. 

He  said  the  article  lifted  nine  of  its 
17  paragraphs  from  the  Scripps  wire 
story.  And  while  seven  of  those  para¬ 
graphs  were  direct  quotes  of  the  NFL 
rule  changes,  Woestendiek  added, 
“We  didn’t  need  all  those  paragraphs. 
He  could  have  condensed  (the  rule 
changes).” 

Woestendiek  also  faulted  Alexan¬ 
der  for  not  quoting  Cleveland 
Browns’  coaches  or  players. 

“He  could  have  gotten  some  local 
reaction.  It  was  just  a  sloppy  job  on 
his  part  —  that’s  what  led  up  to  this,” 
Woestendiek  said. 

Woestendiek  declined  to  comment 
on  whether  the  NFL  story  was  the 
only  reason  Alexander  was  sus¬ 
pended. 

He  added,  however,  “Obviously 
you  don’t  suspend  someone  when 
you  are  satisfied  with  his  perform¬ 
ance.” 

Guild  officers  appealed  the  suspen¬ 
sion  in  its  first  day  (Nov.  25).  After 
getting  no  satisfaction,  the  officers 
called  a  meeting  of  the  rank-and-file, 
who  voted  to  conduct  the  byline 
boycott,  to  take  the  case  to  arbitra¬ 
tion,  and  to  contribute  to  Alexander 
$2(X)  in  Guild  funds  that  had  been  ear¬ 
marked  for  the  local’s  Christmas 
party. 

Further  grievances  are  likely  to 
come  out  of  the  byline  boycott, 
according  to  Guild  officers. 


He  added,  however, 
“Obviously  you  don’t 
suspend  someone  when 
you  are  satisfied  with 
their  performance.” 


For  example.  Hatch  said  a  griev¬ 
ance  may  be  filed  over  the  failure  of 
the  newspaper  to  remove  bylines 
from  articles  that  had  been  prepared 
some  days  in  advance  of  the  Thanks¬ 
giving  editions.  The  newspaper  said 
the  bylines  could  not  be  removed 
because  of  technical  reasons. 

The  union  said  it  was  also  dissatis¬ 


fied  with  the  handling  of  bylines  on  an 
investigative  series  by  reporters  Mary 
Anne  Sharkey  and  Gary  Webb  that 
began  Dec.  1,  the  final  day  of  the 
byline  boycott. 

According  to  Hatch,  the  paper  first 
threatened  not  to  run  the  series  unless 
the  reporters’  bylines  appeared. 

While  the  first  day  story  was  run, 
without  bylines,  the  second  day  also 
appeared  without  bylines. 


Executive  editor 
Woestendiek  denied  any 
punitive  intention  in 
withholding  the  bylines 
after  the  boycott  ended. 

“I’m  sure  we  will  grieve  this,”  said 
reporter  Joe  Frolik,  the  PD  unit  chair¬ 
man.  “It’s  definitely  a  punitive  action 
on  their  part  to  withhold  the  byline.” 

Executive  editor  Woestendiek  de¬ 
nied  any  punitive  intention  in  with¬ 
holding  the  bylines  after  the  boycott 
ended. 

“The  authors  requested  not  to  have 
their  bylines  on  the  piece  Sunday  so 
(the  story)  went  without  the  byline 
today  (Monday).  I  don’t  see  it  as  puni¬ 
tive  at  all,”  Woestendiek  said. 

“In  the  first  place,”  he  added.  “I 
think  bylines  belong  to  the  company, 
to  the  publisher,  and  we  didn’t  take 
them  off.  Everyplace  I’ve  ever  been 
editor  .  .  .  bylines  were  removed  be¬ 
cause  the  story  was  changed  and  the 
writer  didn’t  like  it.  It’s  never  been 
used  as  a  boycott  measure.” 

The  bylines  of  Sharkey  and  Webb 
were  published  in  the  remaining  arti¬ 
cles  in  the  series. 

Brady  to  write 
for  Parade 

Author  and  columnist  James  Brady 
will  begin  writing  a  series  of  celebrity 
profiles  for  Parade  magazine  begin¬ 
ning  January  19. 

Brady  currently  writes  a  syndi¬ 
cated  column  distributed  by  King 
Features  and  a  weekly  column 
for  Advertising  Age. 
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Chicago  monthly  newspaper  foils  new  Mary  Tyler  Moore  Show 


Cites  trademark  infringement  and  takes  producer  to  court; 
tv  network  agrees  to  change  the  name  of  show’s  fictionai  paper 


By  Mark  Fitzgerald 

An  obscure  monthly  Chicago 
neighborhood  newspaper  has  forced 
CBS  and  MTM  Ente^rises  to  change 
the  name  of  the  fictional  newspaper 
setting  of  Mary  Tyler  Moore’s  new  tv 
comedy  show. 

Citing  a  trademark  infringement, 
the  newspaper,  the  Chicago  Post, 
went  to  court  to  force  the  network  and 
MTM  studio  to  change  the  name  of 
the  “sleazy,  third-rate  scandal  sheet” 
called  the  Chicago  Post  that  is  the  set¬ 
ting  for  the  new  show,  “Mary.” 

At  a  hearing  (Dec.  6)  before  Judge 
Ann  C.  Williams  of  the  U.S.  District 
Court  for  the  Northern  District  of  Illi¬ 
nois,  CBS  attorney  Stephen  Carlson 
said  the  network  had  agreed  to  edit 
out  all  references  to  the  Chicago  Post. 

Five  episodes  of  the  comedy,  which 
first  aired  Dec.  11,  had  already  been 
filmed.  Carlson  said  actors  on  the 


situation  comedy  would  dub  in  the 
new  name  of  the  publication,  and 
sequences  showing  the  newspaper’s 
name  in  billboards  and  trucks  would 
be  re-shot  in  Los  Angeles.  He  said  he 
did  not  know  how  much  the  un¬ 
doubtedly  expensive  process  would 
cost. 

In  the  comedy,  Moore  plays  a  re¬ 
porter  who  is  rejected  for  employ¬ 
ment  by  both  the  Chicago  Tribune 
and  the  Chicago  Sun-Times,  and  is 
forced  to  work  at  a  “third  daily”  called 
the  Chicago  Post. 

The  real  Chicago  Post,  a  monthly 
newspaper  that  circulates  for  free  in 
the  city’s  Northwest  Side,  ’s  owned 
by  Chicago  alderman  Richard  Mell. 
It  claims  a  circulation  of  35, (XX). 

Post  editor  James  Boratyn  said  the 
paper,  which  was  launched  in  mid- 
1984,  had  received  a  federal 
trademark  last  April. 

Boratyn  said  the  paper,  which  he 


said  stressed  “positive  informational 
news,  not  the  negative,”  took  the  ac¬ 
tion  against  CBS  and  MTM  because 
“the  credibility  we’ve  built  up  is  being 
wiped  out  overnight  by  this  David  and 
Goliath  fight.  Once  you’ve  destroyed 
credibility,  you’ve  destroyed  read¬ 
ership,  and  once  that  is  gone,  it’s 
over.” 

The  paper  had  sued  for  $2  million  in 
punitive  and  $2  million  in  actual  dam¬ 
ages. 

The  “Chicago  Post”  is  also  the 
name  of  a  third  daily  newspaper  that 
consultant  John  Malone  has  said  he 
will  establish.  Over  the  past  two 
years,  however,  the  proposed  news¬ 
paper  has  missed  several  announced 
publication  startup  dates. 

The  “Chicago  Post”  was  also  the 
name  of  the  newspaper  in  the  Ben 
Hecht-Charles  Mac  Arthur  play,  “The 
Front  Page.” 


Use  of  preprinted  advertising  wiii  soar 

Study  predicts  preprint  ads  wiii  rise  40%  by  1990  and  newspapers 
wiii  distribute  73%  of  aii  preprints  deiivered  four  years  from  now 


By  George  Garneau 

Use  of  preprinted  advertising, 
which  has  multiplied  in  recent  years, 
will  climb  40%  by  1990  to  a  hefty  90 
billion  pieces  worth  $8.4  billion, 
according  to  a  market  survey. 

The  biggest  increase  in  the  use  of 
preprints  is  being  recorded  by  region¬ 
al  advertisers,  whose  use  of  preprints 
is  growing  twice  as  fast  as  national 
advertisers,  according  the  market 
analyst  in  charge  of  the  survey  for 
Harris  Graphics  Corp. 

The  continuing  boom  in  preprints 
means  newspapers,  which  distribute 
almost  three-quarters  of  all  preprints, 
will  share  an  extra  $1  billion  in  insert¬ 
ing  fees,  which  will  rise  to  $2.6  billion 
by  1990,  according  to  the  survey. 

The  survey  was  based  on  inter¬ 
views  with  96  advertisers  responsible 
for  more  than  36%  of  the  current  mar¬ 
ket  of  64  billion  preprints.  National 
advertisers  included  print  buyers  for 
Sears,  K  Mart,  J.C.  Penny  and  F.W. 
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Woolworth  discount  and  department 
stores.  Regional  and  local  advertisers 
included  Winn  Dixie,  Caldor,  Thrift 
Drug  and  Pro  Hardware,  according  to 
Minshall  Strater,  market  analyst  for 
Harris  Graphics,  the  largest  vendor  of 
presses  for  printing  the  ad  inserts. 


The  biggest  increase  in 
the  use  of  preprints  is 
being  recorded  by 
regionai  advertisers, 
whose  use  of  preprints  is 
growing  twice  as  fast  as 
nationai  advertisers . . . 


Newspapers  will  lose  just  1%  of 
their  current  74%  share  of  the  preprint 
market  in  the  next  five  years,  the  sur¬ 
vey  predicts.  But  that  projection  indi¬ 
cates  an  improved  stance  for  news¬ 


papers  against  competing  ad  vehicles 
who  deliver  the  preprints  by  mail.  The 
1983  survey  forecast  newspapers  slip¬ 
ping  to  carry  just  69%  of  preprints  by 
1990. 

Strater  said  the  greater  enthusiasm 
advertisers  showed  for  newspaper  in¬ 
serts  in  this  year’s  survey  compared 
with  two  years  ago  indicated,  “News¬ 
papers  had  become  responsive  to 
advertisers  through  total  market 
coverage  programs,  and  1  think  prob¬ 
ably  rate  structures.  In  other  words 
(newspapers)  had  to  be  listening.” 

Strater  attributed  the  continued 
popularity  of  preprints  to  their  suc¬ 
cess  in  relation  to  cost.  Retail  adver¬ 
tisers  consider  them  “a  very  success¬ 
ful  way  to  build  traffic  in  stores  cost 
effectively,”  he  said.  “Most  feel  they 
get  better  results  from  preprints.” 

He  said  a  factor  was  advertisers’ 
greater  control  over  quality,  especial¬ 
ly  in  color  work,  in  preprints,  com¬ 
pared  with  run-of-press  advertising. 

(Continued  on  page  29) 


Prospective  UPl  owners  file  $50  million  lawsuit 

Mario  Vazquez  Rana  and  Joe  E.Russo  charge  rival  FNN  group 
with  trying  to  undermine  the  sale  of  the  wire  service 


Mario  V^quez  Rana  and  Joe  E. 
Russo,  the  prospective  owners  of  Un¬ 
ited  Press  International,  and  the  Wire 
Service  Guild,  have  filed  separate 
suits  in  bankruptcy  court  in  Washing¬ 
ton,  D.C.,  against  a  Financial  News 
Network-led  investor’s  group  charg¬ 
ing  it  with  seeking  to  undermine  the 
sale  of  the  news  service. 

V^quez  Rana  and  Russo  are  seek¬ 
ing  $50  million  in  compensatory  and 
punitive  damajges.  The  Wire  Service 
Guild  is  seeking  to  have  the  court 
order  the  FNN  group  to  withdraw  its 
purchase  offer  and  an  unspecified 
amount  in  damages. 

The  lawsuits  charge  the  FNN 
group,  which  competed  with  Vdzquez 
Rana  and  Russo  in  the  bidding  for 
UPI,  with  unlawfully  trying  to  disrupt 
the  sale  by  contacting  creditors  indi¬ 
vidually  after  the  Wire  Service  Guild, 
UPI  management  and  the  creditors 
committee  had  chosen  the  two  men  as 
the  winning  bidders. 

The  bankruptcy  court  has  issued  a 
temporary  restraining  order  barring 
the  FNN  group  from  appealing  direct¬ 
ly  to  creditors  or  UPI  clients  for  sup- 


Evening  News  Association  stock-  , 
holders  will  meet  Dec.  20  to  vote  on 
the  proposed  sale  of  the  Detroit-based 
media  firm  to  Gannett  Co. 

According  to  an  ENA  proxy  state¬ 
ment,  shareholders  owning  60.3%  of 
common  stock  have  already  signed 
“irrevocable”  proxy  and  voting  agree¬ 
ments  to  support  the  sale,  which  both 
companies  refer  to  as  a  merger.  Under 
terms  of  the  Michigan  Business  Cor¬ 
poration  Act,  a  merger  agreement  re¬ 
quires  only  an  affirmative  majority 
vote  for  approval. 

Gannett  agreed  (Aug.  29)  to  pay 
$717  million,  or  $1,583  per  share,  for 
ENA,  publisher  of  the  Detroit  News, 
four  other  dailies  and  several  week¬ 
lies  and  big  broadcast  properties. 

According  to  the  ENA  proxy  state¬ 
ment,  both  companies  expect  to  com¬ 
plete  the  transaction  on  Feb.  15, 1986. 

The  proxy  also  revealed  that  ENA 
on  Sept.  9  agreed  to  drop  all  lawsuits 
against  L.P.  Media,  whose  April  bid 
for  the  company  touched  off  the  bid¬ 
ding  war  ultimately  won  by  Gannett. 

L.P.  Media  was  formed  by  Holly- 


port  of  its  acquisition  bid. 

Last  April,  UPI  filed  for  protection 
from  its  creditors  under  Chapter  1 1  of 
the  federal  bankruptcy  code.  The  sale 
of  the  news  service  is  part  of  the  reor¬ 
ganization  process  before  the  court. 


The  Vazquez 
Raha-Russo  sale 
arrangement  is  scheduled 
to  be  presented  formally 
to  the  bankruptcy  court 
on  Dec.  13. 


The  Vazquez  Raha-Russo  sale 
arrangement  is  scheduled  to  be  pre¬ 
sented  formally  to  the  bankruptcy 
court  on  Dec.  13.  At  that  hearing,  de¬ 
tails  of  the  FNN  group’s  latest  prop¬ 
osal  will  also  be  reviewed  and  the 
court  will  decide  if  the  creditors  com¬ 
mittee  should  consider  it. 

According  to  UPI  sources,  the 


wood  entertainment  executives  Nor¬ 
man  Lear  and  A.  Jerrold  Perenchio. 

In  the  settlement,  L.P.  Media 
agreed  to  return  financial  information 
it  received  from  a  former  ENA  execu¬ 
tive,  and  said  it  would  identify  others 
who  received  the  sensitive  data. 

ENA  continues  to  face  a  number  of 
lawsuits  from  former  shareholders 
who  agreed  last  December  to  sell  back 
their  stock  at  a  price  of  $250  per  share. 

The  lawsuits  contend  ENA  misled 
investors  about  the  stock’s  true  value 
during  that  repurchase  of  31,548 
shares.  At  the  time  ENA  said  it  was 

Ohio  town  thanks 
employers  via  ads 

Hamilton,  Ohio,  recently  published 
newspaper  ads  in  10  different  cities 
around  the  country  to  thank  its  major 
employers  for  having  manufacturing 
and  retail  outlets  in  the  city. 

The  city  did  not  tell  the  companies 
of  its  advertising  plans  in  advance. 


FNN  group  agreed  to  match  the  Vdz- 
quez  Rana-Russo  offer  to  the  Wire 
Service  Guild,  which  included  a 
promise  of  no  staff  cuts,  a  3%  wage 
increase  in  1986  and  an  employee 
stock  ownership  plan. 

The  FNN  group  also  agreed  to 
match  Vazquez  Raha-Russo’s  offer  to 
invest  $15  million  to  $20  million  in  the 
news  service,  UPI  sources  said. 

The  FNN  group  is  offering  more  to 
large  unsecured  creditors  —  600  on 
the  dollar,  compared  to  the  Vdzquez 
Raha-Russo  offer  of  400  on  the  dollar, 
according  to  UPI  officials.  However, 
Vhzquez  Raha-Russo  would  pay  off 
1(X)%  of  the  claims  of  small  creditors 
and  employees,  but  the  FNN  group’s 
proposal  would  not,  UPI  officials 
contend. 

Dan  Carmichael,  a  Wire  Service 
Guild  official,  said  the  union  consid¬ 
ered  the  Vhzquez  Raha-Russo  bid  to 
be  better  for  its  UPI  members  than 
FNN’s  revised  proposal. 

Any  sale  of  UPI  would  have  to  be 
approved  by  a  vote  of  all  unsecured 
creditors,  including  the  “thousands” 
of  small  creditors,  UPI  said. 

to  Gannett  Co. 

making  the  repurchase  in  part  to  satis¬ 
fy  shareholder  complaints  about  the 
liquidity  of  the  then-closely  held  firm. 

Clarification 

In  the  December  7  issue  of  Editor 
&  Publisher,  the  Sunday  October 
linage  figures  for  the  Arizona  Repub¬ 
lic  were  inadvertently  transposed  to 
the  top  of  page  42  rather  than  placed 
after  the  linage  figures  on  page  40  for 
the  weekday  morning  edition  of  the 
Republic  and  those  for  the  evening 
Phoenix  Gazette. 

The  following  Sunday  listing 
should  have  appeared  under  those 
Republic  and  Gazette  daily  figures: 


1985 

1984 

FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

Republic-S 

ROPlocol . 

...  58,945 

62,602 

Preprint  Locol . 

...  35,165 

29,387 

ROP  NotKmal . 

4,679 

4,665 

Preprint  Notional . 

8,042 

7,011 

.  67.121 

59.543 

173.952 

163.208 

GRAND  TOTAL... 

...  721,532  20,348 

667,430  32,495 

ENA  stockholders  to  vote  on  sale 
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A  new  circulation  strategy 

USA  Today  picks  up  450,000  new  customers  who  sent  in 
Generai  Miiis'  coupons  for  free  six-month  subscriptions 


By  Andrew  Radolf 

Gannett  Co.  and  General  Mills  re¬ 
cently  teamed  up  for  a  nationwide 
promotion  that  resulted  in  450,000 
people  sending  in  coupons  for  free 
six-month  subscriptions  to  USA 
Today. 

The  Gannett-General  Mills  promo¬ 
tion  appeared  on  the  front  cover  of 
free  standing  inserts  distributed  by 
Valassis  Inserts  in  Sunday  news¬ 
papers. 

Consumers  had  to  send  in  coupons 
and  proofs  of  purchase  to  Gannett  — 
which  is  handling  fulfillment  —  for 
eight  of  10  General  Mills  food  pro¬ 
ducts  in  order  to  get  their  free  sub¬ 
scriptions.  The  respondents  also  had 
the  option  of  having  Gannett  send 
them  coupons  that  can  be  exchanged 
for  copies  of  USA  Today  at  news¬ 
stands. 

The  General  Mills  products  in¬ 
cluded  Cheerios,  Total,  Bisquick, 
Betty  Crocker  Cake  Mix,  Frosting 
and  Au  Gratin  Potatoes,  Hamburger 
Helper,  Nature  Valley  Granola  Bare 
and  Fruit  Comer  Fruit  Bars  and  Roll- 
Ups. 

“We  are  always  looking  for  ways 
we  can  reward  loyal  consumers,” 
said  Craig  Shulstead,  a  spokesman  for 
General  Mills’  consumer  foods  divi¬ 
sion.  “A  USA  Today  subscription 
gives  something  of  added  high  value 
to  a  regular  purchase  of  our  prod¬ 
ucts.” 

Gannett  termed  the  promotion  a 
“high  quality  sampling  program  at 
home”  and  said  the  new  subscriptions 
would  boost  USA  Today’s  total  cir¬ 
culation  to  over  1 .8  million.  The  com¬ 
pany  added  that  the  huge  response 
“clearly  demonstrates  the  popularity 
and  acceptance  of  USA  Today.” 

The  media  company  said  the  re¬ 
sponse  to  the  program  was  so  “over¬ 
whelming”  that  it  will  take  several 
months  to  respond  to  all  the  coupon 
orders. 

Gannett  officials  said  the  450,000 
subscribers  will  not  be  included  in 
USA  Today’s  rate  base,  but  will  be 
regarded  instead  as  “a  bonus  over  and 
above”  the  rate  base. 

Under  the  promotion.  General 
Mills  is  buying  only  some  of  the  news¬ 
papers. 


Cheerios 

TQASTQ)  OAT  CStEAL 
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Cheerios  were  among  the  General 
Mills'  products  involved  in  the  USA 
Today  free  subscription  promotion. 

The  promotion,  however,  will  sig¬ 
nificantly  reduce  Gannett’s  fourth 
quarter  profits,  keeping  the  percentage 
gain  at  single  digit  levels. 

Chairman  Allen  H.  Neuharth  told 
stock  analysts  that  Gannett,  anticipat¬ 
ing  a  much  smaller  response,  had  con¬ 
tracted  for  General  Mills  to  pay  for 
only  “a  fraction”  of  the  450,()00  sub¬ 
scriptions.  Gannett  will  “have  to  swal¬ 
low  the  rest,”  he  said. 

Gannett  will  “have  to 
swallow  the  rest,  ”  he 
said. _ 

USA  Today  president  Lee  Guittar 
said  Gannett  had  previously  held  a 
similar  joint  promotion  with  Procter  & 
Gamble  that  brought  in  50,000  re¬ 
sponses.  He  said  about  20%  of  those 
50,000  were  converted  into  paid  sub¬ 
scribers  and  hoped  the  General  Mills 
promotion  would  “do  better  than 
that.” 

The  Gannett-General  Mills  promo¬ 
tion  had  one  New  York-area  news¬ 
paper  executive,  who  asked  not  to  be 
identified,  wondering  how  Gannett 
“is  going  to  service  all  that.  It’s  home 
delivery  scattered  all  over  the  coun¬ 


try.  Do  you  know  how  expensive  that 
is?” 

But  the  executive  added,  “When 
you’re  losing  $70  million  a  year  (on 
USA  Today),  you  have  to  try  new 
things.” 

The  USA  Today  subscription 
coupons  also  angered  some  newspa¬ 
per  executives  who  said  Valassis 
should  have  given  them  advance 
notice  that  they  would  be  distributing 
an  insert  containing  what  amounted 
to  the  promoting  of  a  competitor  in 
their  Sunday  editions. 

Richard  Ockerbloom,  general  man¬ 
ager  of  the  Boston  Globe,  said  his 
newspaper  did  not  receive  any  ad¬ 
vance  notice  about  the  promotion 
from  Valassis. 

“The  lack  of  communication  (with 
Valassis)  is  our  biggest  problem,” 
Ockerbloom  said.  “We  would  have 
liked  to  be  given  an  opportunity  to 
decide  if  we  object  or  don’t  object.  If 
we  had  had  a  warning,  we  probably 
would  have  preferred  not  to  take  it.” 

Two  Times  Mirror  newspapers,  the 
Hartford  Courant  and  the  Los 
Angeles  Times,  were  also  upset  by  the 
insert. 

The  Toledo  (Ohio)  Blade  did  not 
run  the  Gannett-General  Mills  promo¬ 
tion  as  part  of  a  longstanding  policy 
not  to  take  newspaper  ads. 

Valassis  removed  the  promotion 
from  the  inserts  distributed  in  the 
Blade,  said  ad  director  Ben  Magdo- 
vitz.  He  said  Valassis  has  known  of 
the  Blade’s  policy  against  newspaper 
ads  for  many  years. 

“We  made  the  deal  with  General 
Mills,”  said  USA  Today’s  Guittar.  He 
said  a  newspaper’s  decision  of 
whether  to  distribute  the  insert  is  “up 
to  its  relationship  with  the  adver¬ 
tiser.” 

Vance  Stickel,  executive  vice  pres¬ 
ident/marketing  of  the  Los  Angeles 
Times,  said,  “For  Valassis  not  to  alert 
newspapers  that  they  are  going  to  car¬ 
ry  a  USA  Today  promotion  is  silly.” 

Stickel  said  the  Times  did  not  view 
USA  Today  as  a  major  competitor  in 
its  market  and  the  newspaper  did  not 
object  to  the  promotion  itself.  He  said 
the  issue  that  concerned  the  Times  is 
that  Valassis  and  other  FSI  distribu¬ 
tors  “don’t  have  any  control  over 
what  appears”  in  the  inserts. 
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St.  Louis  blues 

Future  of  the  Globe-Democrat,  shutdown  since  Dec.  6,  remains 
uncertain;  bankruptcy  judge  issues  stinging  criticism  of  owner  Gluck 


By  Mark  Fitzgerald 

Owner  Jeffrey  Gluck’s  manage¬ 
ment  of  the  St.  Louis  Globe- 
Democrat —  which  has  not  published 
since  Dec.  6 — was  grossly  “incompe¬ 
tent”  and,  in  one  instance,  “dishon¬ 
est,”  a  bankruptcy  court  judge  de¬ 
clared  (Dec.  9). 

In  a  22-page  opinion  that  included 
much  stinging  criticism  of  Gluck, 
U.S.  Bankruptcy  Judge  David  P. 
McDonald  placed  the  foundering  pa¬ 
per  in  the  hands  of  trustee  Edwin  S. 
Jones,  retired  chairman  of  First  Un¬ 
ion  Bancorporation,  now  Centerre 
bank. 

Jones,  70,  was  once  named  the 
Globe’s  “Man  of  the  Year.” 

In  a  brief  interview  at  the  federal 
courthouse  in  St.  Louis,  Jones  said  he 
could  not  determine  when,  if  ever,  the 
133-year-old  paper  will  resume  pub¬ 
lication. 

Judge  McDonald  ordered  Gluck 
and  his  wife  and  co-owner  Debra 
Me  Alear  Gluck  to  surrender  all  assets 
to  Jones  “and  cease  participation  in 
the  daily  operations  of  the  Globe,  ex¬ 
cept  as  requested  by  the  trustee.” 

“Having  considered  all  the  evi¬ 
dence  of  record,  I  must  conclude  that 
if  the  conduct  of  the  Globe’s  current 
management  is  not  fraudulent  and  dis¬ 
honest,  it  is  at  a  bare  minimum  a  cler.r 
example  of  incompetence  and  gross 
mismanagement,”  McDonald  wrote. 


T/iere  was  not  a 
scintilla  of  evidence  to 
support  the  assertion  that 
Gluck  could  save  this 
newspaper.” 


“There  was  not  a  scintilla  of  evi¬ 
dence  to  support  the  assertion  that 
Gluck  could  save  this  newspaper.  In 
fact,  under  his  helm  the  Globe  has 
continued  to  deteriorate,”  McDonald 
added. 

McDonald  noted  that  circulation 
has  fallen  from  a  high  of  223,018  in 
April  1984  to  161,981  this  October. 
Advertising  revenues  have  plum¬ 


meted,  according  to  Globe  execu¬ 
tives. 

In  another  section  of  the  opinion, 
McDonald  called  the  Globe  manage¬ 
ment  “dishonest”  because  it  did  not 
pay  city  and  state  taxes.  Newspaper 
Guild  union  dues  and  United  Way 
contributions  that  it  withheld  from 
employee  paychecks. 

In  his  opinion,  McDonald  painted  a 
portrait  of  an  owner  enriching  himself 
personally,  while  the  newspaper  and 
its  employees  suffered  financially. 


Judge  McDonald 
ordered  Gluck  and  his 
wife  and  co-owner  Debra 
McAlear  Gluck  to 
surrender  all  assets . . . 


McDonald  noted,  for  example,  that 
Gluck  paid  himself  and  his  wife  high 
salaries  at  a  time  when  the  paper  was 
not  only  losing  large  amounts  of 
money,  but  also  was  five  to  six  weeks 
behind  in  paying  employees.  Half  of 
the  employees  have  not  been  paid  in 
the  past  six  weeks,  McDonald  said. 

According  to  the  opinion,  during 
the  year  ended  Dec.  28,  1984,  the 
Globe  paid  salaries  to  Jeffrey  Gluck  of 
$168,077  and  Debra  Gluck  $46,000. 
During  that  time,  the  opinion  said,  the 
paper  lost  $1,725,108.  Yet  as  losses 
mounted,  according  to  the  opinion, 
Gluck  received  a  salary  raise,  from 
from  an  initial  annual  rate  of  $1 15,0(X) 
to  $230,000. 

In  the  first  eight  months  of  1985  —  a 
period  when  the  paper  lost  $1 ,442, 172 
— Jeffrey  Gluck  was  paid  $236,865.20 
and  Debra  Gluck  $42,000.  The  opin¬ 
ion  noted  that  it  was  “unclear  what 
portion  of  the  $236,865.20  represents 
salary  or  the  payment  of  loans  to  Mr. 
Gluck  or  to  one  of  his  three  (maga¬ 
zine)  affiliates.” 

In  November,  Jeffrey  Gluck’s  sal¬ 
ary  was  cut  by  30%,  while  manage¬ 
ment  took  a  10%  reduction. 

According  to  court  documents,  the 
salaries  of  other  top  management 


varied  widely. 

In  the  first  eight  months  of  1985,  for 
example,  vice  president  and  counsel 
Michael  E.  Kaemmer  was  paid 
$99,937.56  General  manager  Richard 
H.  Amberg  Jr.  was  paid  $16,307  dur¬ 
ing  that  period,  while  vice  president  of 
operations  Paul  G.  Halbert  was  paid 
$52,461. 

In  an  interview  at  his  large  and  well- 
appointed  home  in  an  exclusive  St. 
Louis  neighborhood,  Jeffrey  Gluck 
sharply  rejected  any  criticism  of  his 
salary. 

“We  (Debra  and  Jeffrey  Gluck)  put 
in  over  $750,000.  We  put  all  our  own 
salary  back  in  the  paper,”  Gluck  said. 

He  said  the  couple  began  with  a 
$250,0(X)  initial  personal  capital  in¬ 
vestment  in  the  paper,  which  they 
bought  from  Newhouse  Newspaper 
group  in  February  1984  and  took  out 
of  a  joint  operating  agreement  with 
the  St.  Louis  Post-Dispatch,  the 
Pulitzer  Publishing  Co.  flagship. 

Since  then,  Gluck  maintained,  the 
two  have  loaned  another  $500,000  in 
personal  funds  for  the  paper. 

“Anyone  who  wants  to  get  a 
$250,0()0  salary  in  return  for  staking 
$500,000  is  welcome,”  he  said. 
“There  was,  in  fact,  no  salary  at  all  — 
and  for  someone  to  make  out  that  we 
made  even  a  nickel  is  nonsense.” 


. . .  McDonald  called 
the  Globe  management 
“dishonest”  because  it 
did  not  pay  city  and  state 
taxes . . .  that  it  withheld 
from  employee 
paychecks. 


Bankruptcy  Judge  MacDonald  also 
criticized  Globe  management  for  its 
use  of  the  so-called  “float”  in  its 
checking  account  —  writing  checks 
based  on  payments  that  were  not  yet 
in  hand. 

Because  those  checks  frequently 
boun-,  ed  —  incurring  a  $10  per  check 
charge  —  the  paper  paid  “at  least 
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$50,000  and  possibly  as  high  as 
$100,000”  just  on  overdraft  charges, 
MacDonald  said. 

“The  debtor  (Gluck)  did  not  use  a 
‘float.’  It  was  a  ‘submerged  flood.’” 

“The  level  of  the  bank  balance  was 
submerged  beneath  the  surface,” 
McDonald  wrote,  adding  this  was 
another  example  of  “incompetence 
and  gross  mismanagement.” 

For  his  part,  Gluck  said  he  was 
proud  of  the  job  he  and  his  manage¬ 
ment  team  did  at  the  Globe. 

He  noted  that  when  he  bought  the 
Globe,  the  Newhouse  family  had 
planned  to  shut  it  down. 

“We  paid  a  payroll  of  $12  million 
since  that  time,”  Gluck,  33,  said. 
“People  complain  it’s  been  five  weeks 
since  they’ve  been  paid,  but  it’s  two 
years  of  paychecks.  And  our  people 
are  paid  pretty  damn  good — top  mini¬ 
mum  after  five  years  (for  newsroom 
employees)  is  $30,500.” 

“It’s  a  miracle  we  lived  two  years,” 
Gluck  added. 

For  the  first  year  he  owned  the 
Globe,  Gluck  frequently  maintained 
that  the  historic  paper  —  which  spon¬ 
sored  Charles  Lindbergh’s  first  non¬ 
stop  flight  across  the  Atlantic  —  was 
actually  financially  healthy. 

Now,  however,  Gluck  says  the  pa¬ 
per  was  always  financially  unhealthy, 
as  is,  he  contends,  the  rival  Post- 
Dispatch. 


“It’s  a  miracle  we  lived 
two  years,’’  Gluck  added. 


“The  (St.  Louis)  market  is  shrink¬ 
ing.  They  (the  Post-Dispatch)  have 
gained  readers,  but  not  as  many  as  we 
have  lost.  The  disease  is  big  city 
newspaper  disease,”  Gluck  said. 

(In  a  telephone  interview,  Post- 
Dispatch  vice  president/general  man¬ 
ager  Nicholas  G.  Penniman  IV  agreed 
that  the  combined  circulation  of  the 
two  papers,  which  had  stayed  at  about 
500,000  through  1983,  has  fallen. 
However,  he  said  there  are  other  print 
competitors  in  the  market,  such  as 
Ingersoll  Publications’  highly  suc¬ 
cessful  chain  of  free-circulation  com¬ 
munity  weeklies. 

(“But  we  have  never  said  it  is  a 
robust,  booming  market,”  Penniman 
said.) 

However,  Gluck  said  the  Globe  can 
be  saved  by  investors  willing  to  spend 
heavily.  And  he  added  that  he  is  trying 
to  recruit  investors  to  buy  the  paper. 

As  for  his  own  plans,  however, 
Gluck  added,  “I’m  not  planning  to  go 
back  as  publisher.” 

Gluck  said  he  has  been  trying  to  sell 
the  paper  since  April,  but  has  been 


IN  HAPPIER  TIMES  are  Globe-Democrat  execs  (from  left):  Michael  Koemmer,  vice 
president/counsel;  Jeffrey  Gluck,  president/publish^;  Richard  Amberg,  Jr.,  vice  presi¬ 
dent/general  manager;  Paul  Halbert,  vice  president/operations;  (seated)  Debra 
AAcAlear  Gluck,  vice  president/associate  publisher. 


stymied  by  would-be  investors  who 
want  the  paper  at  a  fire-sale  price,  but 
are  unwilling  to  inject  substantial 
cash. 

Gluck  conceded  he  had  made  mis¬ 
takes  as  Globe  publisher. 

One,  he  said,  was  the  creation  of  an 
afternoon  daily,  the  St.  Louis  Evening 
News,  a  few  months  after  he  took  con¬ 
trol  of  the  Globe. 

At  the  time,  Gluck  explained,  poor 
accounting  practices  led  him  to  be¬ 
lieve  the  Globe  was  turning  a  profit 
when,  in  fact,  it  was  hemorrhaging 
money. 

Gluck’s  operation  of  the  Globe  did 
have  its  positive  aspects,  however. 

There  was,  for  instance,  the  chal¬ 
lenge  of  actually  producing  the  paper. 
Under  the  decades-old  Joint  Operat¬ 
ing  Arrangement,  the  Post-Dispatch 
had  been  printing  the  Globe  and  con¬ 
ducting  all  its  business  operations.  In 
a  little  more  than  a  month,  Gluck 
assembled  a  business  staff,  installed  a 
new  computer  system  and  devised  a 
system  of  publishing  the  paper  by 
rotating  production  between  three 
commercial  printers. 

“He  saved  the  paper  —  which  no 
one  else  could  do,”  general  manager 
Richard  H.  Amberg  Jr.  said.  “He  kept 
it  going  this  long  —  which  no  one  else 
could  do. 

“When  you  don’t  have  money,  bad 
things  happen,”  Amberg  added,  “but 
they’re  not  deliberate  mistakes  or 
anything  dishonest.” 

Both  Gluck  and  Amberg  traced  the 
paper’s  present  crisis  to  the  August 
filing  by  14  employees  of  a  petition 
seeking  to  force  the  paper  into  Chap¬ 
ter  1 1  bankruptcy  reorganization.  On 
Sept.  26,  the  paper  filed  voluntarily 
under  Chapter  1 1 . 

“Advertising  was  not  responding 


(dropping)  in  proportion  to  the  cir¬ 
culation  (drop),”  Gluck  said.  “But 
when  the  Chapter  11  petition  was 
filed,  advertising  dropped  like  a 
rock.” 

On  Dec.  6,  CitiCorp  Industrial  Cre¬ 
dit  Inc.  of  Cincinnati  —  which  had 
made  available  a  line  of  credit  that 
changed  according  to  cash  flow — cut 
off  its  credit. 

“We  got  a  lot  of  publicity  .  .  .  and 
any  news  is  bad  news  —  and  we’ve 
had  a  lot  of  news,”  Amberg  said. 


“I  never  realized  how 
much  I  liked  the 
magazine  business  until  I 
joined  the  newspaper 
business.” 


Amberg  talked  to  E&P  in  his  office 
near  the  darkened  Globe  newsroom. 
Only  one  other  person  was  visible. 
Desks  were  still  strewn  with  notes  and 
messages,  and  dictionaries  and 
stylebooks  were  opened.  The  effect 
was  as  if  the  reporters,  copy  editors 
and  editors  had  simply  vanished  in  an 
instant. 

At  his  home,  Gluck  reflected  on  his 
future  and  said  he  planned  to  return  to 
the  magazine  business.  Before  buying 
the  Globe,  he  says  he  successfully 
turned  around  three  foundering  maga¬ 
zines,  Saturday  Review,  Missouri 
Life  and  Family  Journal. 

“I  used  to  think  the  magazine  busi¬ 
ness  was  a  tough  business  —  and  then 
I  came  to  the  newspaper  business,”  he 
said.  “I  never  resized  how  much  I 
liked  the  magazine  business  until  I 
joined  the  newspaper  business.” 
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Metro  Sunday  Newspapers  complete  a  tough  year 


By  Andrew  Radolf 

Despite  a  loss  this  year  of  over 
$500,000  and  the  need  to  close  out  its 
pension  fund  to  get  needed  cash,  Met¬ 
ropolitan  Sunday  Newspapers  told 
members  at  its  annual  meeting  that  it 
expects  to  benefit  from  the  “cataclys¬ 
mic  changes”  that  have  occurred  in 
the  Sunday  newspaper  magazine  fleld 
this  year. 

“We  can  be  thankful  in  many  ways 
for  the  cataclysmic  change  that  took 
place  out  there,”  said  MSN  president 
Sterling  Dimmitt,  referring  to  realign¬ 
ment  of  newspapers  that  occurred  be¬ 
tween  Parade  and  USA  Weekend.  “A 
mature  business  has  been  well  shook 
up.” 


The  Indianapolis  Star, 
Phoenix  Republic,  and  St. 
tXHiis  Globe-Democrat 
dropped  their  magazines 
this  year. 


Dimmitt  expressed  confidence  that 
the  locally-edited  Sunday  magazines 
comprising  MSN’s  network  can  ben¬ 
efit  from  that  realignment. 

Noting  the  editoral,  design  and 
production  improvements  that  have 
been  taking  place  with  local  maga¬ 
zines,  he  said,  “Once  understood,  the 
Sunday  magazine  network  can  be 
sold.” 

To  achieve  that  end,  MSN  recently 
reshaped  its  sales  staff  to  take  a  more 
marketing  oriented  approach  that  in¬ 
cludes  team  selling,  “broadened 
targeted  marketing”  and  a  redesigned 
rate  structure.  The  new  marketing 
plan  allows  advertisers  more  flexibil¬ 
ity  in  how  they  buy  combinations  of 
local  magazines  and  enables  them  to 
build  discounts. 

“We  believe  we’ve  halted  a  long 
term  decline,”  he  said. 

Dimmitt  stressed  that  newspapers 
carrying  their  own  Sunday  magazines 
should  look  at  the  “indefinable  sense 
of  quality”  they  bring  to  the  Sunday 
paper  and  their  ability  to  lure  upscale 
refers  rather  than  solely  at  bottom 
line  considerations.  Like  the  news 
pages,  he  said,  Sunday  magazines 
should  not  be  viewed  as  profit- 
makers. 

Dimmitt  noted,  however,  that  it 
was  a  rough  year  for  local  Sunday 
magazines. 


The  Indianapolis  Star,  Phoenix  Re¬ 
public,  and  St.  Louis  Globe- 
Democrat  dropped  their  magazines 
this  year. 

At  the  start  of  1985,  there  were  53 
newspapers  in  MSN’s  magazine  net¬ 
work,  including  36  “exclusives” 
which  do  not  carry  Parade  or  USA 
Weekend,  1 1  non-exclusives  and  six 
“optionals.” 

For  1986,  optionals  have  been  eli¬ 
minated  from  the  network  which  will 
have  a  total  of  45  newspapers  —  22 
exclusives  and  23  which  will  also  be 
carrying  Parade  or  USA  Weekend  — 
with  total  circulation  over  20  million. 

Lewis  Green,  vice  president  and 
marketing  director,  contended  that 
the  magazines  in  the  Metro  Sunday 
network  are  of  better  editorial  and 
production  quality  than  Parade  and 
USA  Weekend. 

He  asked  publishers  also  taking  Pa¬ 
rade  or  USA  Weekend  “to  question 
the  effectiveness  of  these  supple¬ 
ments”  in  building  readership.  He 
added  that  newspapers  should  con¬ 
sider  whether  it’s  “time  to  charge  the 
normal  insert  rate”  for  carrying  them. 

MSN’s  loss  for  this  year  was  pro¬ 
jected  at  $550,000.  Dimmitt  said  that 
figure  could  be  as  high  as  $600,000  or 
as  low  as  $500,000.  In  1984,  MSN  re¬ 
corded  a  $157,000  profit  after  having 
record  losses  of  $678,000  in  1983, 

Jerow  named 
MSN  chairman 

Metropolitan  Sunday  Newspapers 
named  a  new  chairman  and  several 
new  board  members  at  its  Dec.  5 
annual  meeting  in  New  York  City. 

James  E.  Jerow,  vice  president  and 
advertising  director  of  the  Minneapo¬ 
lis  Star  and  Tribune,  was  elected 
chairman  of  the  board.  He  succeeds 
George  N.  Gill,  president  of  the 
Courier-Journal  and  Louisville 
Times,  who  will  remain  a  board 
member. 

William  A.  Holcombe,  vice  presi¬ 
dent  and  general  manager  of  the  Pitts¬ 
burgh  Press,  was  elected  vice  chair¬ 
man. 

Also  elected  first  term  board  mem¬ 
bers  were:  Frank  A.  Blethen,  pub¬ 
lisher  of  the  Seattle  Times;  Stephen 
Hamblett,  president  and  publisher  of 
the  Providence  Journal;  Donald  E. 
Hunt,  publisher  of  the  Houston  Post; 
and  Richard  C.  Ockerbloom,  execu¬ 
tive  vice  president  and  gener^  mana¬ 
ger  of  the  Boston  Globe. 


which  ended  18  straight  years  of  pro¬ 
fitability. 

Total  sales  for  1985  came  to  $57 
million,  off  15%.  The  magazine  net¬ 
work  was  down  14%,  while  Metro 
Sunday  Comics  were  down  19%. 

The  fourth  quarter,  however, 
showed  a  bit  of  a  turnaround.  Maga¬ 
zine  network  sales  were  up  11%, 
while  comics  were  up  1%  for  a  total 
increase  of  8%,  or  $17.5  million. 

Dimmitt  said  MSN’s  cash  position 
was  good,  with  retained  earnings  and 
working  capital  both  around  $2.4  mil¬ 
lion. 

“We  believe  we’ve 
halted  a  long  term 
decline,”  he  said. 

However,  MSN  this  year  took  ex¬ 
cess  capital  out  of  its  pension  fund  to 
come  up  with  $1.6  million  in  cash.  To 
get  access  to  the  money,  MSN  had  to 
close  out  its  pension  fund  and  “paid 
off’  its  people  participating  in  the 
plan. 

MSN  is  also  leaner,  Dimmitt  said, 
having  trimmed  its  payroll  to  its  1982 
level  and  cut  other  expenses  to  offset 
losses. 

Dimmitt  described  the  21st  Century 
Comics  Project  as  “groundbreaking, 
but  not  immediate  in  its  impact.” 

Tom  Craddock,  comics  sdes  direc¬ 
tor,  said  MSN  is  having  success  in 
building  insert  business  for  the  com¬ 
ics  section  and  has  developed  the 
“spadea,”  which  contains  ads  that 
fold  over  and  partially  cover  the  front 
comics  page. 

MSN  is  a  national  advertising  sales 
representatives  for  locally-edited 
newspaper  magazines  which  belong 
to  the  network. 

MSN  also  sells  national  advertising 
for  Sunday  comic  sections. 

Award  honors 
Jack  Howard 

The  Scripps  Howard  Foundation 
has  established  the  Jack  R.  Howard 
Awards  for  public  service  broadcast¬ 
ing  with  a  total  of  $12,000  to  be 
awarded  annually. 

The  awards  in  honor  of  Howard, 
who  is  chairman  of  Scripps  Howard 
broadcasting,  will  be  part  of  the 
Scripps  Howard  Foundation  National 
Journalism  Awards  presented  each 
spring. 
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'  'Although  golf  was  originally  restricted  to 
wealthy,  overweight  Protestants,  today 
It's  open  to  anybody  who  owns  hideous 
clothing." 

"A  child  can  only  go  so  far  in  life  without 
potty  training.  It  is  not  mere  coincidence 
that  six  of  the  last  seven  presidents  were 
potty  trained,  not  to  mention  nearly  half 
of  the  nation's  state  legislators." 

"Alexander  Haig  goes  fishing  with  a 
bazooka." 

"The  comic  strip  IMarKy  is  part  of  the  Soviet 
government's  ongoing  30-year  project  to 
develop  a  joke." 

He's  one  of  the  most  provocative  and  in¬ 
novative  American  newspaper  humorists  ■ 
ever.  His  style  is  part  political  satire,  part  | 
charm  and  silliness  and  part  all-out  lunacy.  m 
Any  topic  is  fair  game.  Dave  Barry  is  just  one 
of  the  hot  talents  on  the  KNT  News  Wire. 

For  more  information,  call  Walter  Mahoney 
at  1-800 -322-3068. 
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Reporters  Committee  feuding  with  Cronkite,  Rather 

Ex-CBS  anchorman  and  his  successor  oppose  group’s  plan 
to  air  Edward  R.  Murrow  bio  film  at  fundraising  event 


Despite  objections  from  Walter 
Cronkite  and  Dan  Rather,  the  Report¬ 
ers  Committee  for  Freedom  of  the 
Press  is  going  ahead  with  plans  for  a 
Washington  fund-raising  affair  featur¬ 
ing  a  film  about  the  late  Edward  R. 
Murrow,  the  original  star  of  CBS 
News. 

Both  Cronkite  and  Rather,  as  mem¬ 
bers  of  the  Reporters  Committee’s 
steering  committee,  voted  against 
showing  the  film,  a  docu-drama.  So 
did  A1  Hunt,  Washington  bureau 
manager  for  the  Wall  Steet  Journal, 
and  columnist  Nat  Hentoff  of  the  Vil¬ 
lage  Voice.  But  the  entire  steering 
committee  voted  for  the  affair,  16  to 
10,  with  four  abstentions. 

Some  objections  were  based  on  the 
film’s  depiction  of  Murrow  and  the 
CBS  managers  of  his  time,  chairman 
William  P^ey  and  president  Frank 
Stanton.  There  also  were  reserva¬ 
tions  in  principle  about  docu-dramas 
that  use  actors  purporting  to  re-enact 
dramatic  events. 

Jane  Kirtley,  executive  director  of 
the  Reporters  Committee,  said  she 
felt  the  film  is  not  so  much  about  Mur¬ 


row  or  CBS  as  about  issues  that  she 
said  prevailed  then  and  are  still  impor¬ 
tant  today  in  both  broadcast  and  print 
journalism. 

She  cited  the  conflict  between  pro¬ 
ducing  news  and  producing  a  profit. 
And  she  cited  the  danger  of  govern¬ 
ment  interference  in  the  production  of 
news,  highlighted  in  the  film  by  Mur- 
row’s  conflict  with  the  late  Sen. 
Joseph  McCarthy. 


Some  objections  were 
based  on  the  film’s 
depiction  of  Murrow  and 
the  CBS  managers  of  his 
time . . . 


The  film  was  produced  for  Time. 
Inc.’s  Home  Box  Office,  which  will 
start  showing  it  on  cable  systems  Jan. 
19. 

HBO  volunteered  to  provide  the 
film  —  and  financing  for  pre  showing 
drinks  —  to  the  Reporters  Committee 


for  a  possible  fund  raising  party. 

“We  had  been  thinking  of  a  fund 
raiser,”  says  Kirtley.  “We  hadn’t 
had  one  since  we  showed  “Absence  of 
Malice.” 

She  submitted  the  “Murrow”  offer 
to  the  group’s  executive  committee, 
composed  of  writer  and  broadcaster 
Hodding  Carter  Jr.;  Hays  Gorey  of 
Time;  and  Sara  Fritz  of  the  Los 
Angeles  Times.  When  controversy 
loomed,  they  asked  for  a  vote  of  the 
30-member  steering  committee. 

As  endorsed  by  the  steering  com¬ 
mittee  majority,  the  film  will  be 
shown  Jan.  9  at  the  National  Press 
Club  in  Washington,  D.C.,  with 
several  hundred  persons  paying  $50 
each  to  attend.  Following  the  pre¬ 
sentation,  Carter  will  lead  a  panel  dis¬ 
cussion  of  the  film  itself  and  the  issues 
raised. 

Kirtley  does  not  expect  Cronkite  or 
Rather  to  attend,  but  the  controversy 
probably  will  attract  many  others. 

“To  say  the  Reporters  Committee 
has  not  been  in  turmoil  might  be  an 
understatement,”  she  said. 


UNDERWRITER? 

Insurance  is  a  confusing  business  . . .  especially  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us,  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance . . .  and  need  to  plug 
into  “our”  language  . . .  give  us  a  call.  If  it’s  personal  insurance 
—auto,  home,  life,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
Phone:  309-766-2625 
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John  Blair  sells  its  newspaper  insert  operation 


John  Blair  &  Company  announced 
a  “restructuring  program”  that  in¬ 
cludes  the  sale  of  John  Blair  Market¬ 
ing,  its  subsidiary  which  distributes 
ad  inserts  via  newspapers,  to  Quad/ 
Graphics  Inc. 

Blair  is  also  selling  its  printing  sub¬ 
sidiary. 

Blair  said  it  will  concentrate  on  its 
broadcasting  and  direct  mail 
businesses,  including  ADVO  Sys¬ 
tems,  a  leading  distributor  of  carrier 
route  sorted  third  class  mail,  in  order 
to  “ensure  the  long-term  profitability 
of  the  company.” 

In  broadcasting,  Blair  owns  five 


television  and  eight  radio  stations  and 
is  leading  seller  of  broadcast  advertis¬ 
ing  time. 

In  1984,  Blair’s  printing  operations 
had  gross  revenues  of  $186  million 
(net  of  $86  million  of  inter-segment 
sales),  the  company  said. 

John  Blair  Marketing  had  revenues 
of  approximately  $220  million  during 
1984,  but  experienced  significant 
operating  loss  over  the  first  nine 
months  of  1985. 

Blair  said  the  proceeds  from  the 
sale  of  its  subsidiaries  will  be  used 


principally  to  reduce  current  debt 
burden  and  related  interest  costs. 

Quad/Graphics  is  a  leading  printer 
of  magazines  and  catalogues.  The 
company  said  it  intends  to  invest  over 
$50  million  “in  anticipation  of  the 
growth  of  its  couponing  business.” 

Paul  Moschetti,  a  former  Blair 
Marketing  executive,  was  named 
president  and  chief  executive  officer 
of  Quad’s  free  standing  insert  sub¬ 
sidiary. 

Quad  said  it  will  coiiduct  its  coupon 
marketing  operations  from  John  Blair 
Marketing’s  existing  New  York  City 
offices. 


Teamsters  take  over  former  ITU  local  at  Cleveland  Plain  Dealer 


The  National  Labor  Relations 
Board  has  certified  the  International 
Brotherhood  of  Teamsters  as  the  new 
union  representative  of  Cleveland- 
area  newspaper  printers  and  mailers 
—  replacing  two  longtime  Interna¬ 
tional  Typographical  Union  locals. 

The  replacement  of  ITU  Local  53 
and  Mailers  Local  12  by  Teamster 
Local  473  marks  the  first  success  in  an 


ongoing  effo'rt  by  the  Teamsters  to 
capture  ITU  locals  —  a  campaign  the 
AFL-CIO  has  condemned  as  a  “raid” 
on  the  union. 

Earlier  this  year,  ITU  members,  by 
a  two-to-one  vote,  rejected  a  merger 
proposal  with  the  Teamsters,  who 
were  ousted  from  the  AFL-CIO  in  the 
early  ’60s  amid  corruption  charges. 

A  stronghold  of  pro-Teamster 


sentiment,  the  Cleveland  ITU  mailers 
and  printers,  most  of  whom  work  at 
the  Cleveland  Plain  Dealer,  voted 
overwhelmingly  last  December  to 
affiliate  with  the  bigger  union.  In 
those  tallies,  the  printers  voted  100-16 
and  the  mailers  123-9  to  join  the 
Teamsters. 

However,  the  ITU  in  February 
(Continued  on  page  25) 


The  International  Consumer  Electronics  Shows 
ore  the  most  talked  about,  written  about  trade 
shows  in  the  world. 

This  year,  using  your  office  or  personal  com¬ 
puter,  you  will  be  able  to  receive  material 
from  the  most  authoritative  writers/reporters. 
All  for  the  cost  of  a  telephone  call  to  LasVegas. 

Keep  your  readers  informed  about  everything 
that  is  hot  and  important  at  the  1986  Inter¬ 


national  Winter  Consumer  Electronics  Show 
(January  9  through  12  in  Las  Vegas). 

This  CES  Electronic  Information  Service  offers 
speed,  convenience  and  24-hour  access— the 
material  is  even  double  spaced  for  editing! 

If  you  just  can't  be  at  the  Show,  don't  miss  this 
valuable  opportunity  to  get  "floor  correspon¬ 
dent"  quality  articles  virtually  at  the  touch  of 
a  button-the  CES  Electronic  Information  Service. 


For  further  information  prior  to  January  9,  cali  (202)  457-  491 9 . 

To  access  the  CES  Electronic  Information  Service 

Call  702/796-NEWS  (January  9  through  12) 


I” 


One 

Mqiensalile 


Geneva  and  Colombia 


Reuters  recent  reporting  in 
words  and  pictures  of  two  mjgor 
events  proved  the  depth  and 
breadth  of  our  coverage. 

There’s  no  secret:  it’s  simply 
“being  there.” 

Reuters  worldwide  network  of 
news  and  picture  bureaus  is  highly 
responsive  in  any  circumstances, 
whether  covering  the  expected, 
like  Geneva,  or  the  totally  unex¬ 
pected,  like  the  Nevado  del  Ruiz 
volcano. 

Reuter  News  Report  and  the 
Reuter  News  Picture  Service-our 
business  is  excellence  in  news. 


•  •••  ••••  •  ••••••••••  ••••  ••• 

•  ••  •  •••  •  •• 

•  •••  ••••  •  •  •  ••••  ••••  ••• 

•  ••  ••••  ••  • 

•  •  ••••  •••  •  ••••  •  •  ••• 

For  more  information  contact:  John  DePrez  (212)  603-3572  or  Mary  Ellen  Haskett  (212)  603-3571.  Reuters,  1700  Broadway,  New  York,  NY  10019 


NEWSPEOPLE  IN  THE  NEWS - 


Sandy  Schwartz  Stephen  J.  Kurkjian  Michael  P.  AAcGough 


Sandy  Schwartz  has  been  named 
managing  editor  of  the  Mesa  (Ariz.) 
Tribune.  He  was  newsfeatures  editor 
for  the  newspaper. 

He  went  to  the  Tribune  in  October 
after  working  ten  years  at  the  Co¬ 
lumbus  (Ohio)  Citizen-Journal  in 
the  sports  department  as  a  writer  and 
then  as  sports  editor  and  executive 
sports  editor. 

Schwartz  was  assistant  bureau 
manager  for  Scripps  Howard  News 
Service  at  the  19M  Summer  Olympic 
Games  in  Los  Angeles. 

*  *  * 

Natalie  True  Dix,  former  wire 
news  editor  of  the  Daytona  Beach 
Morning  Journal,  was  named  edito¬ 
rial  page  editor  of  the  News-Journal 
papers. 

«  «  « 

Frank  Stoddard  has  opened  his 
own  representative  firm,  Frank  Stod¬ 
dard  &  Reps,  in  San  Diego,  Calif.  He 
has  been  with  Media  Networks  Inc. 
since  1974  and  prior  to  that  was  with 
the  Long  Beach  (Calif.)  Press- 
Telegram. 


Stephen  J.  Kurkjian  will  succeed 
Robert  Healy  as  chief  of  the  Boston 
Globe’s  Washington  bureau  on  Janu¬ 
ary  5. 

Healy  will  continue  to  work  out  of 
Washington,  devoting  full  time  to  his 
political  column. 

Kurkjian  is  currently  editor  of  the 
Globe’s  investigative  Spotlight  Team. 


Michael  P.  McGough,  an  associ¬ 
ate  editor  of  the  Pittsburgh  Post- 
Gazette  since  1978,  was  appointed 
editor  of  the  editorial  page.  He  has 
been  an  editorial  writer' for  12  years. 

McGough  started  at  the  newspaper 
in  1968  as  a  copy  messenger  and 
worked  summers  and  holidays  while 
attending  Allegheny  College.  He  also 
attended  the  University  of  Kent  in 
Canterbury,  England,  and  holds  a 
master’s  degree  from  Yale  University 
Law  School,  where  he  studied  during 
a  leave  of  absence  from  the  newspa¬ 
per  in  1976-77. 

He  has  made  the  law  and  Middle 
East  affairs  his  specialties. 


Douglas  C.  Harris  is  being  named 
vice  president  and  secretary  of 
Knight-Ridder  Newspapers,  Inc., 
effective  January  1,  succeeding 
Charles  E.  Clark,  who  will  retire 
at  the  end  of  the  year  but  continue 
to  serve  as  secretary,  treasurer  and 
trustee  of  the  Knight  Foundation. 

Harris  has  been  Knight-Ridder’ s 
vice  president/personnel  since  1977. 
He  continues  to  be  responsible  for 
employee  benefits  and  corporate  air¬ 
craft  and  assumes  responsibility  for 
financial  information  systems. 

He  joined  Knight-Ridder  in  1972  as 
director  of  manpower  development 
and  planning,  being  named  director  of 
personnel  in  1976. 

Clark,  65,  became  secretary  of  the 
company  in  1974  after  serving  as  com¬ 
pany  treasurer.  He  joined  K-Rin  1952 
as  an  auditor  for  the  Beacon  Journal 
Publishing  Co.,  Akron,  after  working 
as  an  Internal  Revenue  Service  agent 
for  seven  years. 

♦  *  ♦ 

William  B.  Arthur,  former  editor 
of  Look  magazine,  has  been  named 
director  of  the  National  Magazine 
Awards,  which  are  sponsored  by  the 
American  Society  of  Magazine  Edi¬ 
tors  and  supported  with  a  grant  from 
the  Magazine  Publishers  Association. 

Arthur  was  executive  director  of 
the  National  News  Council  in  New 
York  City  from  1973  to  1984. 

His  new  appointment  was 
announced  by  Osborn  Elliott,  dean 
of  the  Columbia  University  Graduate 
School  of  Journalism,  which  adminis¬ 
ters  the  awards. 

Arthur  began  his  career  in  1937  with 
the  Courier-Journal,  Louisville,  and 
during  World  War  II,  after  service 
with  the  Fourth  Armored  Division, 
headed  the  press  section  of  the 
Bureau  of  Public  Relations  of  the  War 
Department. 

He  joined  Look  in  1946  and  became 
managing  editor  in  1954  and  editor  in 
1966,  holding  that  post  until  the  maga¬ 
zine  closed  in  1971.  He  served  as  a 
vice  president  of  Hill  and  Knowlton 
Inc.,  before  joining  the  National 
News  Council. 

4c 

Michael  Grossberg  has  been 
appointed  movie/theater  critic  at  the 
Columbus  {Ohio)  Dispatch.  Previous¬ 
ly  he  worked  as  a  reporter  and  movie/ 
theater  critic  at  the  Victor  Valley  Dai¬ 
ly  Press,  Victorville,  Calif.,  and  also 
worked  at  the  Indianapolis  News 
under  a  Pulliam  Fellowship. 


—NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 
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In  a  realignment  of  corporate  and 
newspaper  division  roles,  Gannett 
Co.,  Inc.,  announced  a  number  of 
promotions  at  the  company’s  annual 
year-end  meeting  in  Washington. 

Promotions  at  the  corporate  level 
announced  by  chairman  Allen  H. 
Neuharth  and  president  John  J. 
Curley  are: 

Douglas  H.  McCorkindale,  to 
vice  chairman  and  chief  financial  and 
administrative  officer.  He  was  vice 
chairman  and  chief  financial  and  legal 
officer. 

William  J.  Keating,  to  executive 
vice  president  and  general  counsel. 
He  has  been  senior  vice  president  and 
head  of  the  newspaper  division. 

Maurice  L.  Hickey,  to  a  Gannett 
general  corporate  executive.  He  has 
been  president  of  Gannett  West  news¬ 
papers  and  publisher  in  Reno. 

Charles  L.  Overby,  to  vice  presi¬ 
dent/news  and  information.  He  has 
been  vice  president/communications. 

The  newspaper  division  has  been 
reorganized  into  two  groups:  the  Met¬ 
ro  group  for  newspapers  with  daily 
circulation  of  more  than  120,000,  and 
the  Community  group  for  all  other 
newspapers. 

As  part  of  the  division  reorganiza- 
tion,  these  promotions  were 
announced:  Brian  J.  Donnelly, 
president  of  Gannett  Metro  News¬ 
paper  Group;  Gary  L.  Watson,  pres¬ 
ident  of  Gannett  Community  News¬ 
paper  Group;  and  Thomas  Curley, 
who  was  assistant  to  the  president  of 
USA  Today,  to  executive  vice  presi¬ 
dent  and  general  manager  of  the  news¬ 
paper. 

The  newspaper  division  corporate 
support  staff  will  be  directed  by 
Watson. 

In  addition  to  heading  the  Metro 
group,  Donnelly  will  be  the  equal  em¬ 
ployment  opportunity  officer  for  the 
entire  newspaper  division. 

As  a  result  of  Watson’s  promotion, 
John  P.  Zanotti,  assistant  to  Keat¬ 
ing,  will  become  publisher  of  the  Cin¬ 
cinnati  Enquirer. 


Jim  Hayden  has  been  appointed 
director  of  display  advertising  for  the 
Philadelphia  Inquirer.  Formerly  re¬ 
tail  advertising  manager,  Hayden  has 
responsibility  for  both  the  retail  and 
national  departments. 

Since  joining  the  newspaper  in 
1978,  Hayden  has  held  the  titles  of 
national  advertising  manager  of  the 
Inquirer  and  Daily  News  and  retail 
advertising  manager  of  the  Inquirer. 
Prior  to  Philadelphia,  he  worked  19 
years  at  the  Los  Angeles  Times  and 
was  eastern  sales  manager  directing 
the  New  York  sales  office  when  he 
left  to  join  the  Inquirer. 


DIANE  BENISON,  managing  editor  of 
the  Worcester  Evening  Gazette,  was 
elected  president  of  the  New  England 
Society  of  Newspaper  Editors  at  the 
annual  meeting  in  November.  She  has 
served  as  treasurer,  secretary  and  vice 
president. 

Benison,  managing  editor  since  1979 
when  she  succeeded  Kenneth  J.  Botty, 
now  editor  of  the  Worcester  Telegram 
and  the  Evening  Gazette,  joined  the 
newspapers  in  1968  as  a  reporter  and 
mov^  to  the  Gazette  as  a  copy  editor.  In 
1975  she  was  appointed  systems  editor 
and  regional  editor  of  the  papers  in  1 978. 


Les  Goodstein  was  appointed 
classified  advertising  director  of  the 
New  York  Daily  News.  He  will  be  re¬ 
sponsible  for  directing  all  of  the  plan¬ 
ning,  sales  and  operations  activities  of 
the  department. 

Since  joining  the  News  in  1977,  he 
has  served  as  a  sales  representative  in 
the  retail  advertising  department;  was 
promoted  to  supervisor  of  the  Long 
Island  advertising  office  in  1980  and 
since  then  served  as  outside  sales 
manager  in  classified  and  most  re¬ 
cently,  classified  sales  manager.  Prior 
to  joining  the  News,  he  was  an  adver¬ 
tising  account  executive  for  News- 
day,  Long  Island. 

♦  ♦  * 

Frederick  Gray  was  appointed 
Reuters’  projects/production  editor 
for  North  America. 

He  joined  Reuters  in  1976  as  report- 
er/deskman  in  the  New  York  bureau, 
has  served  as  assistant  general  news 
editor  since  March  of  1983  and  also 
was  project  coordinator  for  the  intro¬ 
duction  of  the  Reuters  News  Pictures 
Service  early  in  1985.  Prior  to  1983,  he 
had  been  editor-in-charge  in  New 
York.  Earlier,  Gray  worked  as  night 
editor  on  the  World  Desk  at  the 
Associated  Press. 

Jonathan  Sharp,  formerly  editor- 
in-charge  on  the  New  York  desk,  suc¬ 
ceeded  Gray  as  assistant  news  editor, 
Reuters  North  America.  He  has 
served  as  correspondent  for  Reuters 


in  such  places  as  Tehran,  Peking, 
Washington,  Saigon  and  Beirut  since 
joining  the  international  new  organ¬ 
ization  in  1%7. 

In  1982,  he  resigned  as  chief  corres¬ 
pondent  in  Peking  to  do  freelance 
work  for  the  London  Financial  Times 
and  other  newspapers  in  Bangkok. 
He  then  was  deputy  regional  editor  in 
Hong  Kong  for  the  Far  Eastern  Eco¬ 
nomic  Review  before  joining  Reuters 
to  open  its  San  Francisco  bureau  in 
December,  1983. 
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Stan  J.  Shortt  has  been  appointed 
director,  retail  marketing  at  Southam 
Newspaper  Group,  Toronto,  and  Ron 
E.  Clark  was  named  director,  adver¬ 
tising  sales.  The  group  is  part  of 
Southam  Inc. 


Stan  J.  Shortt  Ron  E.  Clark 


Shortt  has  served  over  the  past  15 
years  in  senior  executive  positions 
with  several  of  Canada's  major  retail¬ 
ing  companies. 

Clark  continues  to  be  responsible 
for  the  operation  of  the  sales  offices  in 
Toronto  and  Montreal,  and  the  repre¬ 
sentatives  in  Ottawa  and  Vancouver. 
He  has  served  in  a  number  of  key 
advertising  sales  and  management 
positions  with  Southam. 


Purchase  Used 
and  Reconditioned 
Goss  Equipment  From 


GOSS  PRODUCTS 

■  Presses 

■  Units 

■  Folders 

■  Miscellaneous  Equipment 

For  information,  call  312/656-8600,  ext. 
2533.  Goss  Products,  Graphic  Systems 
Division,  Rockwell  International. 


CONNIE  SAGE,  Chesapeake 
city  editor  of  the  Virginian-Pilot 
and  the  Ledger-Star,  was  named 
an  assistant  managing  editor.  She 
is  in  charge  of  the  news  coverage  in 
Chesapeake,  one  of  the  five  major 
cities  making  up  the  papers'  metro¬ 
politan  circulation  area. 

Prior  to  becoming  an  editor  in 
1982,  Sage  worked  as  a  reporter 
for  five  years.  Previously  she  had 
been  a  reporter  and  assistant  city 
editor  of  the  Syracuse  Herald- 
Journal  and  Herald-American. 


Robert  L.  Harris,  editor  of 
Crain’s  New  York  Business,  joins  The 
Journal  of  Commerce  as  managing 
editor,  special  projects  on  January  1 . 

Harris  wrote  for  the  Wall  Street 
Journal  bureaus  in  San  Francisco, 
Cleveland  and  Chicago  for  15  years 
before  being  named  assistant  news 
editor  of  the  Dow  Jones  News  Ret¬ 
rieval  Service  in  New  York.  He  work¬ 
ed  for  the  AP-Dow  Jones  Economic 
Report  and  Dow  Jones  Capital  Mar¬ 
ket  Report  and  the  News  Services  be¬ 
forejoining  Crain  Communications  in 
1982  as  managing  editor.  Electronic 
Media,  later  being  named  editor. 

*  4c  4: 

Dean  Toda  has  joined  the  New 
York  Times  as  a  copy  editor  on  the 
foreign  desk.  He  was  a  news  editor  at 
the  Houston  Chronicle. 


Ben  Johnson,  a  Detroit  Free  Press 
editor,  will  head  a  new  multi-cultural 
newspaper  management  program  at 
the  University  of  Missouri  School  of 
Journalism. 

Johnson,  currently  assistant  to  the 
managing  editor/development  at  the 
Free  Press,  has  been  granted  a  leave 
of  absence  to  begin  his  new  assign¬ 
ment  on  January  20. 

The  university  program,  an  effort  to 
increase  the  number  of  minority  man¬ 
agers,  is  scheduled  to  start  next  fall. 
The  program  has  received  financial 
support  from  the  Free  Press,  the  Gan¬ 
nett  Foundation  and  the  University  of 
Missouri. 

At  the  Detroit  newspaper,  Johnson 
coordinates  the  recruiting,  hiring  and 
training  of  nearly  300  news  staff  mem¬ 
bers.  He  has  worked  as  a  reporter  for 
the  Louisville  Defender,  the  Courier- 
Journal,  Louisville,  and  the  Washing¬ 
ton  Post.  He  was  weekend  city  editor 
for  the  Courier-Journal  and  city  editor 
of  the  Gary  (Ind.)  Post-Tribune.  With 
Free  Press  five  years,  he  has  worked 
in  reporting  and  editing  jobs. 

Johnson,  founding  president  of  the 
Detroit  chapter  of  the  National  Asso¬ 
ciation  of  Black  Journalists  and  also  a 
national  officer  for  NABJ,  is  current¬ 
ly  vice  president  of  the  Detroit  chap¬ 
ter  of  the  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi.  With  his 
wife,  Mary  Bullard-Johnson,  he  is 
co-author  of  “Who’s  What  and 
Where,”  a  director  and  reference 
book  on  minority  journalists. 


OBITUARIES 


Rockwell  International 


.  .wttSfB  sctsncB  Qsls  down  to  busioMS 


Fred  C.  Brady,  68,  retired  30-year 
reporter  with  the  old  Boston  Herald 
and  earlier,  with  the  Brockton  (Mass.) 
Enterprise  and  the  Associated  Press, 
died  on  November  11. 

♦  *  ♦ 

Carl  E.  Davis,  61,  retired  wire 
editor  of  the  Terre  Haute  Tribune- 
Star,  died  of  cancer  at  his  home  on 
October  17. 

He  began  in  1946  as  a  copy  boy  for 
the  Terre  Haute  Tribune  and  was 
promoted  to  reporter.  He  later  work¬ 
ed  as  state  editor,  assistant  city  editor 
and  wire  editor.  Illness  forced  him  to 
retire  in  May  1983. 

«  «  * 

Arthur  A.  Riley,  87,  retired  avia¬ 
tion  editor  of  the  Boston  Globe,  died 
November  21  after  a  brief  illness.  His 
family  had  been  associated  with  the 
newspaper  since  1872.  His  great  un¬ 
cle,  Thomas  Downey,  was  circulation 


manager  for  more  than  40  years  and  a 
close  associate  of  Globe  founder 
Charles  H.  Taylor. 


John  P.  Shanley,  70,  former  radio¬ 
television  editor  of  the  New  York 
Times,  70,  died  of  lung  cancer 
November  28  at  the  Mercy  Hospice  in 
Rockville  Center,  L.I.,  New  York. 

Shanley,  who  started  at  the  Times 
as  a  copy  boy  in  1937,  worked  as  a 
general  assignment  reporter  and  be¬ 
came  assistant  editor  of  the  drama 
news  department  and  then  radio¬ 
television  editor  in  1954,  holding  the 
latter  post  until  1963. 

After  the  Times,  he  became  public 
relations  director  of  WOR,  Radio  and 
Television,  and  later,  assistant  to  the 
president  of  Pratt  Institute,  Brooklyn, 
and  director  of  college  relations  at 
York  College,  Queens.  He  retired  in 
1980. 
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striking  pressmen  reject  ‘finai’  Chicago  Tribune  offer 


Striking  union  pressmen  at  the  Chi¬ 
cago  Tribune  overwhelmingly  re¬ 
jected  (Dec.  1)  the  newspaper's  “firm 
and  final’’  contract  proposal. 

By  a  328  to  5  vote,  members  of  Chi¬ 
cago  Web  Printing  ftessmen’s  Union 
Local  7  rejected  the  proposed  30- 
month  contract  which  would  have  in¬ 
creased  pay  4%,  but  would  not 
guarantee  that  strikers  would  get  their 
jobs  back. 

In  a  letter  to  union  president  Robert 

Teamsters 

(Continued  from  page  20) 

appealed  the  vote  to  the  NLRB, 
charging  that  pro-Teamster  ITU  local 
officials  created  an  “atmosphere  of 
fear  and  intimidation.” 

That  charge  was  rejected,  and  the 
local  changed  affiliation  when  the 
ITU  failed  to  appeal  the  decision. 

Former  printers’  Local  53  presi¬ 
dent  James  Savoca  was  named  head 
steward  of  the  newly  created  “prin¬ 
ters  unit.”  Former  Mailers  Local  12 
president  Dominic  Silverstio  was 
named  head  steward  of  the  new  “mail¬ 
ers  unit.” 


Hagstrom,  the  Tribune’s  chief  bar¬ 
gainer,  George  Veon,  said  the  news¬ 
paper  has  hired. permanent  replace¬ 
ments  for  the  pressmen,  who  have 
been  on  strike  for  nearly  five  months. 

“Employees  who  make  an  uncon¬ 
ditional  offer  to  cease  striking  and  re¬ 


turn  to  work  will  be  offered  employ¬ 
ment  if  vacancies  exist,”  Veon  wrote. 

Hagstrom  said  the  workers,  who 
averaged  about  $540  a  week,  also  ob¬ 
jected  to  the  proposal  because  it 
would  have  eliminated  90%  of  the  un¬ 
ion’s  jurisdiction  over  jobs. 


Murder  suspect  surrenders  at  N.J.  daily 


A  sobbing  youth,  wanted  in  the 
slaying  of  a  county  sheriffs  officer, 
surrendered  (Nov.  29)  to  the  city  edi¬ 
tor  of  The  Star  Ledger  in  Newark, 
N.J. 

City  editor  Leonard  Fisher  said  the 
18-year-old  suspect,  Edward  Craig, 
appeared  unannounced  with  a  friend, 
who  also  was  crying,  in  the  news¬ 
paper’s  lobby. 

“He  told  me,  T’m  the  one  the  cops 
are  looking  for.’  I  took  them  upstairs 
(to  a  city  room  conference  hall).  After 
he  repeated  that  a  second  time,  I  told 
him  immediately,  ‘I’m  sure  the  cops 
are  going  to  want  to  arrest  you,”’ 
Fisher  recalled. 

Assistant  managing  editor  Charles 
“Chick”  Harrison  called  Newark 
police  director  Charles  Knox,  who  ar¬ 


rived  with  aides  and  arrested  the  sus¬ 
pect  without  incident.  The  suspect, 
who  also  is  known  as  Kalil,  was 
wanted  in  the  death  of  sheriffs  officer 
Sgt.  Nathaniel  Taylor,  a  27-year 
veteran,  who  was  shot  during  a  tavern 
robbery. 

During  the  wait  for  the  police, 
Fisher  said,  the  suspect  told  his  side 
of  the  story  to  reporter  Donna  Leus- 
ner.  The  youth  said  he  was  in  a  pool 
hall  at  the  time  of  the  shooting. 

Gannett  fund  gives 
new  grants 

The  Gannett  Foundation  has 
approved  203  new  grants  totaling 
$983,810  in  51  areas  served  by  Gan¬ 
nett  Co.  media  properties. 
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NEWS/TECH 


Harris  Graphics  not  abandoning  newspaper  market 

Company  has  undergone  radical  changes  since  its  entry  into  the  metro 
newspaper  press  market,  but  plans  to  continue  playing  a  significant  role 


By  George  Garneau 

The  Harris  Con>.  in  1972  built  a 
printing  press  designed  for  large  met¬ 
ropolitan  newspapers,  but  found  itself 
instead  making  presses  for  printers  of 
newspaper  advertising  inserts. 

The  press,  the  Harris  N-1650,  went 
to  work  at  the  Norwich  (Conn.)  Bulle¬ 
tin  and  a  dozen  or  so  other  news¬ 
papers  before  it  was  discovered  to  be 
more  compatible  for  color  printing  of 
magazines  and  commercial  work.  It 
subsequently  was  installed  at  some  of 
the  nation’s  largest  commercial  print¬ 
ers  and  has  evolved  into  the  N-900,  a 
design  specifically  for  printing  stand¬ 
alone  ads  for  inserting  into  news¬ 
papers. 

But  that  is  a  niche  Harris  since  has 
thrived  in  and  one  it  hopes  to  exploit 
further  as  preprinted  ad  inserts  pro¬ 
liferate  in  newspapers  in  the  next  few 
years,  according  to  Jack  Pruitt,  the 
50-year-old  chairman  and  chief  ex¬ 
ecutive  officer  of  what  has  become 
Harris  Graphics  Corp. 

The  company  has  undergone  radi¬ 
cal  changes  since  its  tentative  steps 
into  the  metro  newspaper  press  mar¬ 
ket,  but  it  will  continue  to  play  a  signi¬ 
ficant  role  in  newspapers,  according 
to  Pruitt. 

Overall,  newspapers, 
including  presses  for 
preprinted  newspaper  ad 
inserts,  will  account  for 
only  about  30%  or  $150 
million  of  Harris 
Graphics’  overall 
business  next  year. 


In  an  interview  recently  with  E&P 
at  Harris  headquarters  in  Melbourne, 
Fla.,  the  head  of  the  4,200-employee 
international  corporation,  the  na¬ 
tion’s  largest  manufacturer  of  printing 
and  publishing  equipment,  outlined 
some  of  the  strategies  for  the  com¬ 
pany  which  assumes  credit  for  invent¬ 
ing  offset  printing  in  1906  and  pioneer- 


Jack  Pruitt 

Harris  Graphics'  president 


ing  its  use  on  web  presses  in  small 
newspapers  in  the  1960s. 

Today,  Harris  presses  print  USA 
Today  at  two  sites  and  700  to  800  are 
working  at  small-  and  medium-sized 
newspapers  around  the  world, 
according  to  the  company.  Their 
presses  print  such  magazines  as  Time, 
Newsweek,  National  Geographic, 
Sports  Illustrated ,  Forbes, 
Architectural  Digest  and  Gourmet,  as 
well  as  running  for  some  of  the  na¬ 
tion’s  largest  commercial  printers,  in¬ 
cluding  R.R.  Donnelly  &  Sons  Co. 
and  World  Color  Press  Inc.  Addi¬ 
tionally,  the  company’s  mailroom 
equipment  has  become  an  industry 
standard  for  stuffing,  preprinted  ads 
into  newspapers. 

The  company — founded  in  1895  by 
brothers  Charles  and  Alfred  Harris  in 
Niles,  Ohio,  as  the  Harris  Automatic 
Press  Co.  —  in  its  90  years  has 
absorbed  such  names  in  publishing 
equipment  as  Cottrell,  Sheridan, 
Marinoni  and  Ghormley. 

Harris  entered  a  new  phase  when 
its  publishing  equipment  divisions 
were  sold  in  1983  to  company  execu¬ 
tives  and  venture  capitalists  in  a  $224 
million  leveraged  buyout  and  became 
Harris  Graphics.  ^ 

The  deal  left  the  majority  of  Harris 


Corp.,  the  electronics  divisions,  to  go 
about  their  own  business  —  comput¬ 
ing.  Harris  Corp.  still  plays  a  major 
role  in  another  area  of  newspaper  pro¬ 
duction:  the  development  of  com¬ 
puterized  newspaper  composition,  or 
pagination. 

The  following  year,  in  October 
1984,  Harris  Graphics  went  public  in  a 
common  stock  offering.  Today  it  is  a 
Fortune  5(X)  company  and  is  is  traded 
on  the  New  York  Stock  Exchange. 


Harris  Graphics  has 
built  its  reputation 
producing  sophisticated 
offset  presses  for  printing 
fine  color  work. 


With  sales  soaring  40%  since  1979 
to  nearly  $500  million  last  year,  Harris 
Graphics  became  the  target  of  corpo¬ 
rate  takeover  bids  late  this  year.  Its 
relatively  low  stock  price  and  preemi¬ 
nent  market  position  have  reportedly 
attracted  offers  from  the  Bass 
brothers  of  Fort  Worth,  Texas,  and 
from  New  York  investor  Ivan 
Boesky. 

Nevertheless,  according  to  Pruitt, 
Harris  is  moving  ahead  technological¬ 
ly  and  geographically.  It  is  spending 
about  $20  million  this  year  on  re¬ 
search  and  development  and  auto¬ 
mating  with  a  $25  million,  computer- 
controlled  and  robotic  plant  in  Texas. 
And  it  is  diversifying  geographically, 
with  plants  and  subcontracting  set  for 
France,  Mexico,  England  and  China, 
in  addition  to  its  10  domestic  plants. 

Having  generally  withdrawn  from 
its  short-lived  foray  into  metro  news¬ 
papers  that  began  in  the  early  1970s 
with  the  double-width  N-1658,  Harris 
Graphics  plans  to  stick  with  the  news¬ 
paper  world,  Pruitt  said.  But  it  will 
concentrate  on  three  target  areas: 
presses  for  preprinted  newspaper  ad 
inserts,  presses  for  small-and  mid¬ 
size  newspapers  and  mailroom  equip¬ 
ment  for  inserting  and  packaging 
newspapers. 
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Preprint  presses 

Overall,  newspapers,  including 
presses  for  preprinted  newspaper  ad 
inserts,  will  account  for  only  about 
30%  or  $150  million  of  Harris 
Graphics'  overall  business  next  year. 

The  remaining  70%  will  be  devoted 
to  where  it  has  been  most  successful: 
presses  and  related  equipment  for 
printing  and  binding  high  quality  color 
magazines,  books  and  commercial 
work. 

The  decision  to  focus  on  presses  for 
preprinted  newspaper  ad  inserts, 
Pruitt  said,  “was  not  a  conscious  deci¬ 
sion,  it  was  sort  of  quirk  of  the  market 
at  the  time.”  He  added,  “We  are  going 
to  continue  to  concentrate  in  the  in¬ 
sert  area.” 

To  that  end,  Harris  Graphics  last 
year  added  a  new  preprint  press,  the 
N-954,  to  its  N-900  model.  Preprints, 
generally  limited  to  the  U.S.  and 
Canada,  are  expected  to  emerge  in 
Australia,  the  United  Kingdom  and 
elsewhere,  the  company  said. 

Mailroom 

Besides  presses  for  preprints  and 
small  newspapers,  Harris  Graphics’ 
most  visible  role  in  newspaper  pro¬ 
duction  will  be  in  the  mailroom.  Some 
700  of  its  carousel-type  inserters  are 
working  in  newspapers,  the  company 
said.  They  are  based  on  designs 
popularized  by  C.B.  Sheridan,  which 
Harris  acquired  in  1964.  Pruitt  esti¬ 
mated  his  company  accounted  for  a 
60%  share  of  the  inserting  machine 
market. 

With  the  phenomenal  growth  of 
preprinted  ad  inserts  in  newspapers  in 
recent  years,  and  growth  in  the  field 
projected  at  another  50%  in  the  next 
five  years,  inserting  equipment  will 
continue  to  be  a  “very  important”  part 
of  Harris  Graphics’  business,  Pruitt 
said.  The  attention  is  required  if  post 
press  operations  —  the  costly  and 
time  consuming  process  of  putting  the 
pieces  of  a  newspaper  together  and 
preparing  it  for  shipment  —  are  to 
keep  pace  with  the  speeds  being 
achieved  in  other  areas  of  production. 

The  latest  Harris  Graphics  NP-1472 
can  stuff  as  many  as  13  separate  pre¬ 
prints  into  a  newspaper  package  off 
line,  five  at  press  speeds.  Pruitt  said 
electronic  systems  can  guarantee 
100%  inserting  accuracy. 

At  the  ANPA  show  in  New  Orleans 
this  year,  Harris  Graphics  introduced 
its  NP-lOO  automatic  palletizer  for 
loading  newspaper  bundles  on  skids 
for  shipment.  Its  Boss  60  stacker  and 
strapper  is  designed  to  handle  fat  Sun¬ 
day  newspapers  at  up  to  50  stacks  a 
minute.  Linked  to  its  inserting  sys¬ 
tem,  the  Boss  60  and  NP-lOO  are 
equipped  to  insert,  stack  and  load  tied 
newspaper  bundles  on  skids  in  one 
process. 


Despite  its  market  penetration, 
Harris  Graphics  faces  stiff  competi¬ 
tion  in  mailroom  equipment  from 
such  European  manufacturers  as 
Ferag  and  Muller  Martini,  both  of 
which  have  systems  of  storing  inserts 
on  giant  wheels  for  feeding  into  pro¬ 
duction  streams  and  inserting  into 
drum-type  inserters.  One  drawback 
of  Harris  Graphics’  carousel  inserter 
is  that  its  hoppers  must  be  loaded 
manually,  a  labor-intensive  process. 

Pruitt  said  his  company  was  work¬ 
ing  on  ways  to  feed  its  inserters  auto¬ 
matically. 

“We  are  trying  to  develop  a  com¬ 
plete  system  to  improve  the  link  from 
the  press  to  the  inserter  and  to  im¬ 
prove  handling  of  the  product  after 
inserting,”  he  said. 


Regarding  a  trend 
toward  flexography . . . 
Harris  Graphics  is  “not 
planning  flexo  products 
in  the  near  future,”  Pruitt 
said. 


With  microprocessor  controls  now 
common  in  most  newspaper  equip¬ 
ment,  Pruitt  said  it  is  possible  to  tailor 
each  newspaper  to  meet  the  indi¬ 
vidual  subscribers’  needs. 

Offset  presses 

Harris  Graphics  has  built  its  reputa¬ 
tion  producing  sophisticated  offset 
presses  for  printing  fine  color  work. 

Just  why  the  Harris  N-1650  never 
achieved  wide  acceptance  in  metro¬ 
politan  newspapers  is  a  matter  of 
opinion. 

Bill  Gagliardo,  the  production  su¬ 
perintendent  at  the  Norwich  Bulletin 
who  since  1972  has  been  working  with 
eight  units  of  what  was  a  prototype 
N-1650,  said  the  horizontal  web  lead 
and  lack  of  a  color  unit  designed  for 
the  press  may  have  had  something  to 
do  with  it. 

“You  have  to  tie  up  a  complete  unit 
for  a  color,”  Gagliardo  said.  “Nobody 
anticipated  that  there  would  be  so 
much  color,  so  nobody  designed  a  col¬ 
or  unit.” 

Roger  Parmenter,  pressroom  man¬ 
ager  for  the  St.  Cloud  (Minn.)  Daily 
Times,  said  that  the  paper’s  eight  N- 
1650  units,  one  added  this  year,  at 
times  have  made  it  the  best  USA  To¬ 
day  printing  site  in  the  nation.  He  said 
the  press,  which  also  does  commer¬ 
cial  work,  prints  the  best  quality  work 
he  has  ever  seen  from  a  newspaper 
press  —  when  it  is  working  at  its  best. 

But  he  said  it  requires  a  high  level  of 
maintenance  and  has  a  chronic  prob¬ 
lem  with  lift  off  at  high  speeds  on  long 


runs.  It  results  in  a  loss  of  print  from 
areas  of  the  cylinder  and  requires  a 
shutdown  to  allow  heat  that  accumu¬ 
lated  between  cylinders  to  dissipate. 

No  move  to  flexo 

Regarding  a  trend  toward  flexogra¬ 
phy,  a  printing  process  that  some  ma¬ 
jor  press  manufacturers  are  expecting 
to  capture  a  moderate  share  of  the 
market  for  large  newspapers  in  the 
next  few  years,  Harris  Graphics  is 
“not  planning  flexo  products  in  the 
near  future,”  Pruitt  said. 

Because  fine  eolor  offset  printing 
has  been  the  company’s  bread  and 
butter,  because  its  market  niche  has 
been  small  newspapers,  which  would 
benefit  less  from  flexo’s  reduced 
waste,  the  water-based  ink  and  direct 
printing  of  flexo  appear  incompatible 
with  Harris  Graphics’  market. 

Pruitt  said:  “I  think  (flexography) 
will  take  a  long  time  to  Income  a  fac¬ 
tor  in  the  market.  It  is  ^dually  show¬ 
ing  promise  but  its  limitations  will 
probably  keep  it  from  becoming  us¬ 
able  on  high-quality  insert  work 
....  Our  evaluation  is  that  is  it  not 
going  to  be  a  factor  in  the  near  future 
in  any  kind  of  quality  color  printing.  It 
may  become  a  factor  in  black-and- 
white  printing.” 

In  the  market  of  presses  for  small 
and  mid-size  newspapers,  Harris 
(Continued  on  page  28) 


When  You  Need 
Help,  Fast!  Call 
(417)  782-0280 

Our  computerized  Newspaper  Business 
Systems  have  helped  more  small 
newspapers  than  anyone.  Call  today 
for  details  on  our  proven  systems. 

STAUFFER 

SMECHA  SYSTEMSl^ 


EDITOR  &  PUBLISHER  for  December  14,  1985 


27 


Koppers  bows  out  of  the  fiexo  press  business 


By  George  Gameau 

The  emerging  process  of  flexo¬ 
graphic  newspaper  production  has 
taken  its  first  toll  on  printing  press 
manufacturers:  Koppers  Co.  Inc. 

The  Glen  Arm,  Md.,  manufacturer 
of  packaging  equipment  has  bowed 
out  of  the  business  of  providing  flexo 
presses  for  newspapers  and  commer¬ 
cial  printers  after  four  years  of  de¬ 
velopment. 

“We  could  not  project  a  suitable 
return  in  the  near  term  for  the  amount 
of  money  we’d  have  to  put  into  the 
project,”  said  Norm  Bogar,  manager 
of  marketing  and  sales.  “It  was  a  busi¬ 
ness  decision.  .  .  .  The  return  wasn’t 
quick  enough.” 

Bogar  was  quick  to  point  out  that 
flexo,  as  a  process  for  printing  news¬ 
papers,  was  believed  by  the  company 


Harris  Graphics 

(Continued  from  page  27) 


Graphics  —  one  of  whose  companies, 
Ghormley  Engineering  Co.  of  Fort 
Worth,  pioneered  offset  newspaper 
printing  in  the  1950s  —  will  continue 
to  develop  single- width  presses. 

The  V  series  and  N-845  presses 
compete  with  such  regulars  as  the 
Goss  Community  and  Urbanite  web 
offset  presses. 

Harris  Graphics’  most  recent  addi¬ 
tion  to  its  line  of  newspaper  presses  is 
the  NC-450,  a  single-width  press 
rated  at  60,000  papers  an  hour.  The 
first  U.S.  installation  was  completed 
this  year  at  the  Vero  Beach  (Fla.) 
Press  Journal. 

“We  think  (the  NC-450)  is  going  to 
be  very  successful  for  small  news¬ 
papers,”  Pruitt  said. 

The  company  declined  to  reveal  fig¬ 
ures  on  sales  of  individual  products. 

Facing  competition 

In  its  efforts  to  modernize  the  com¬ 
pany’s  production  in  order  to  make  it 
more  cost-effective  in  the  face  of 
mounting  competition  from  European 
and  Japanese  manufacturers,  Harris 
Graphics  is  shifting  much  of  its  manu¬ 
facturing  and  assembly  to  foreign 
countries,  where  costs  can  be  as  much 
as  35%  less  than  domestic  manufac¬ 
turing,  Pruitt  said. 

“It’s  very  difficult  to  compete, 
manufacturing  in  the  U.S.,”  Pruitt 
said. 

Pruitt  called  the  move  to  overseas 
production  a  “^dual  shift”  in  which 
“all  facilities  will  be  affected  to  some 
degree.”  He  said  U.S.  plant  closings 
were  “not  likely.”  Asserting  it  would 


to  be  a  viable  process. 

“I  think  it  has  a  hell  of  a  good  fu¬ 
ture,”  he  said. 

Koppers  leaves  the  market  with 
three  installations:  one  unit  at  the 
New  York  News’s  Garden  City  plant 
on  Long  Island  and  three  units  and  two 
color  decks  each  at  the  Sparta  Print¬ 
ing  Division  of  World  Color  Press  Inc. 
in  Sparta,  III.,  and  at  Eastern  Color 
Printing  (To.  in  Avon,  Conn.  All  are 
retrofits,  or  remanufactured  versions, 
of  Goss  Mark  I  letterpress  units. 

World  prints  color  comics  on  its  fle¬ 
xo  press  and  Eastern  prints  advertis¬ 
ing  inserts.  Both  had  plans  to  expand 
their  use  of  flexographic  printing. 

Bogar  declined  to  say  how  much 
money  Koppers  had  invested  in  de¬ 
veloping  flexo. But  one  industry 
source  estimated  it  cost  up  to  $7  mil¬ 
lion. 


be  “difficult  to  say”  how  may  Amer¬ 
ican  jobs  would  be  lost,  he  said, 
“Hopefully,  we  can  use  attrition  to 
accommodate  most  of  the  reduc¬ 
tions.” 

Existing  plants  in  France  and  the 
United  Kingdom  are  slated  for  expan¬ 
sion.  Assembly  of  single-width  press¬ 
es  will  increase  at  a  year-old  plant  in 
Saltillo,  in  industrial  northern  Mex¬ 
ico.  Pruitt  said  quality  control  efforts 
will  be  targeted  and  quality  has  been 
“excellent”  at  the  Saltillo  sub- 
assembly  plant. 


In  the  market  of 
presses  for  small  and 
midsize  newspapers, 
Harris  Graphics . . .  will 
continue  to  develop 
single-width  presses. 


Increasingly,  Harris  Graphics  is 
subcontracting  to  foreign  and  domes¬ 
tic  suppliers  for  production  of  con¬ 
ventional  parts. 

“Noble”  parts  such  as  cylinders, 
sideframes  and  gears,  meanwhile,  are 
slated  to  be  made  at  a  centralized 
machining  plant  in  Fort  Worth, 
Texas.  The  plant  relies  heavily  on 
computers  and  robots.  Improvements 
worth  $25  million  over  the  next  three 
years  are  scheduled  there.  The  com¬ 
pany  said  it  costs  i0%  less  to  produce 
parts  there. 

Most  of  the  engineering  at  Harris 
Graphics  is  accomplished  on  video 
display  terminals  with  the  help  of 
computers  in  what  is  commonly  re- 


Out  of  a  possible  market  of  more 
than  2,000  units  available  for  replace¬ 
ment  or  retrofit  with  flexo  units,  some 
1 ,2(X)  were  the  target  market. 

“I’m  sure  if  we  stayed  around  and 
spent  enough  money  at  it  we  could 
make  it  go.  It  obviously  didn’t  come 
fast  enough  for  the  amount  of  money 
we  wanted  to  put  into  it,”  Bogar  said. 

The  decision  to  discontinue  its 
flexo  project  was  made  in  mid- 
November  by  Koppers  management, 
Bogar  said. 

He  said  existing  customers  would 
continue  to  be  supported  to  the  extent 
of  their  contracts. 

Bogar  said  some  people  assigned  to 
the  project  would  be  reassigned  to 
other  of  the  business  and  some  would 
be  laid  off  He  declined  to  reveal  speci¬ 
fic  numbers. 


ferred  to  as  computer  aided  design, 
or  CAD.  Likewise,  machine  tools 
in  most  instances  are  driven  by 
computers  as  part  of  computer  aided 
manufacturing  or  CAM,  systems. 

As  the  industry  leader  in  producing 
equipment  for  such  booming 
businesses  as  magazines,  catalogues, 
and  preprinted  newspaper  inserts, 
Harris  Graphics  is  a  stable  and  attrac¬ 
tive  company. 

It  is  considered  a  well-managed 
company;  only  about  40  out  of  a  total 
of  42,000  employees  are  employed  at 
its  modest  corporate  headquarters. 

At  least  two  offers  have  been  re¬ 
ported  this  year  in  friendly  takeover 
bids,  driving  the  price  of  Harris  stock 
up  to  a  high  of  over  $18  this  year. 

In  fiscal-year  1985  it  reported  in¬ 
come  of  $19  million  on  revenues  of 
$4%  million  compared  with  income 
the  pevious  year  of  $16  million  on 
revenues  of  $460  million.  Sales  had 
declined  for  three  years  beginning 
in  1981. 

Income  in  the  fourth  quarter  last 
fiscal  year  was  “significantly”  hurt, 
Pruitt  said,  by  the, cost  of  correcting 
technical  problems  in  folders  of  NC- 
400  presses,  which  are  designed  for 
supplements  and  ad  inserts  for  news¬ 
papers.  About  30  of  them  had  to  have 
folder  modifications  to  bring  them  up 
to  rated  speeds,  Pruitt  said. 

Business  next  year  is  expected  to 
remain  flat,  Pruitt  said,  based  on  a  soft 
U.S.  economy  and  continued  pres¬ 
sure  from  overseas  competitors  who 
are  helped  by  the  strong  U.S.  dollar. 

He  declined  to  comment  on  efforts 
to  buy  the  company.  But  long-term 
debt  acquired  in  the  buyout  from  Har¬ 
ris  Corp.  was  considered  an  impedi¬ 
ment  to  any  buyer. 
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Preprints 

(Continued  from  page  ll) 

Delivery  of  preprints  through  solo 
and  marriage-mail  systems  will  in¬ 
crease  less  than  1%  over  the  next  five 
years,  the  survey  projects,  from 
24.8%  to  25.7%  of  the  market. 

From  1970  to  1984,  ad  inserts  in 
newspapers  increased  some  six-fold, 
from  7  billion  to  41  billion,  an 
average  of  13%  a  year,  according  to 
the  Newspaper  Advertising  Bureau. 
In  the  last  four  years  the  vdue  of  in¬ 
sert  printing  has  doubled  to  more  than 
$2  billion. 

Newspaper  ad  inserts  rose  slowly 
in  1982-83,  posting  gains  of  3.7%  and 
4.2%  respectively.  With  a  better  eco¬ 
nomy,  they  jumped  19.2%  in  1983  and 
15.5%  last  year,  according  to  the 
NAB. 

Harris  Graphics  predicts  the  over¬ 
all  increase  in  preprint  use  will 
amount  to  10.5%  for  this  year.  Total 
preprints  will  increase  an  average  of 
8%  a  year  for  the  next  five  years.  Of 
the  overall  $8.4  billion  expected  to  be 
spent  on  preprints  in  1990,  $4.3  will  go 
to  printing  and  paper  costs,  $2.6  bil¬ 
lion  for  inserting,  and  $1 .3  for  mailing. 

Strater  said  the  survey  did  not  deal 
with  ROP  advertising,  but  he  pre¬ 


dicted  some  of  the  increase  in  pre¬ 
prints  would  come  at  the  expense  of 
ROP  ads,  especially  for  ads  of  more 
than  two  pages. 

The  survey  forsees  continuance  of 
a  trend  newspapers  have  become 
acutely  aware  of,  especially  in  mail- 
rooms,  where  the  inserts  have  to  be 
stuffed  into  folders  and  folders  into 
completed  newspapers. 


The  continuing  tx)om 
in  preprints  means 
newspapers,  which 
distribute  aimost 
three-quarters  of  aii 
preprints,  wiii  share  an 
extra  $1  biiiion  in 
inserting  fees . . . 


Bill  Gagliardo,  production  superin¬ 
tendent  at  the  Norwich  (Conn.)  Bulle¬ 
tin,  for  instance,  said  in  the  past  year 
alone  the  number  of  inserts  has  more 
than  doubled  in  the  Sunday  paper 
from  10  to  about  25  some  weeks. 

“There  is  a  tremendous  demand,  in 
my  opinion,  for  inserts  —  more  than 
I’ve  ever  seen  in  my  25  years  in  the 
business,”  he  said.  “This  year  will 
probably  be  the  biggest  improvement 


we’ve  seen  in  inserting  in  the  last  10 
years.” 

More  Gannett 
papers  leave  ABC 

Gannett  Co.’s  Westchester  Rock¬ 
land  (N.Y.)  Newspapers  became  its 
third  subsidiary  to  withdraw  from  the 
Audit  Bureau  of  Circulations  in  less 
than  a  month. 

Publisher  Louis  A.  Weil  III  said 
WRN,  which  publishes  10  dailies  and 
one  weekly,  was  withdrawing  from 
the  Audit  Bureau  because  of  “old 
fashioned  and  outdated  methods  that 
do  not  reflect  the  audience  measure¬ 
ment  required  to  compete  with  other 
media.” 

Weil’s  statement  was  similar  in  lan¬ 
guage  to  those  made  by  other  Gannett 
publishers  in  withdrawing  from  ABC. 

The  Westchester  Rockland  News¬ 
papers  have  a  combined  daily  circula¬ 
tion  of  185,000  and  Sunday  circula¬ 
tion  of  200,000.  The  newspapers  are 
the  Yonkers  Herald  Statesman, 
Mount  Vernon  Daily  Argus,  New 
Rochelle  Standard  Star,  Mamar- 
oneck  Daily  Times,  Port  Chester  Dai¬ 
ly  Item,  White  Plains  Reporter  Dis¬ 
patch,  Tarrytown  Daily  News,  Ossin¬ 
ing  Citizen  Register,  Peekskill  Even¬ 
ing  Star  and  the  Rockland  Journal 
News. 
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SYNDICATES 


A  Midwesterner  offers  the  unexpected 

Bob  Greene  of  the  Chicago  Tribune  and  Tribune  Media  Services 
tries  not  to  be  predictabie  in  his  choice  of  coiumn  topics 


By  Tricia  Drevets 

“For  most  columnists,  you  only 
have  to  look  at  page  one  to  know  what 
they’re  going  to  be  writing  about  that 
day,”  says  Bob  Greene.  “Editors 
know  the  op-ed  columnists  will  be 
doing  their  own  little  take  on  the  page 
one  stories.  But  to  me,  there’s  no 
blood  flowing  through  those  stories, 
there’s  no  passion. 

“When  client  editors  call  up  my  col¬ 
umn  on  their  computers,  they  have  no 
idea  of  what  my  column  is  going  to  be 
like.” 

Greene,  whose  Tribune  Media  Ser- 
vkes-distributed  feature  is  carried  by 
221  newspapers,  says  he  writes  about 
“what  people  talk  about  at  dinner.” 

“People  don’t  talk  about  the  MX 
missile  at  the  dinner  table,”  he  ex¬ 
plains.  “They  say  something  like, 
‘Hey  did  you  hear  about  so-and-so?”’ 

Greene  describes  himself  as  a  good 
storyteller.  “I  don’t  write  political 
philosophy,  but  I’m  a  pretty  good  re¬ 
porter  with  a  certain  strength  in  story 
selection.” 

The  38-year-old  Greene  has  built  a 
career  for  himself  that  most  writers 
can  only  dream  about.  In  addition  to 
writing  his  Chicago-based  human  in¬ 
terest-oriented  column  for  15  years, 
Greene  is  the  author  of  eight  books, 
including  the  recent  best  seller.  Good 
Morning,  Merry  Sunshine,  and  his 
current  collection  of  columns. 
Cheeseburgers.  Greene  also  pens  a 
monthly  column  for  Esquire  maga¬ 
zine  and  is  a  regular  contributor  for 
ABC-Tel2vision’s  Nightline. 

In  1969,  Greene  parlayed  an  in¬ 
ternship  at  the  Chicago  Sun-Times 
into  a  full-time  reporting  position  fol¬ 
lowing  his  graduation  from  North¬ 
western  University. 

After  two  years  to  the  day  of  gener¬ 
al  assignment  reporting  and  magazine 
feature  writing  for  the  Sun-Times,  the 
then  23-year-old  asked  for  and  got  the 
chance  to  write  his  own  daily  column 
for  the  paper.  He  continued  writing 
his  column  at  the  Chicago  Tribune 


Tricia  Drevets  is  a  Chicago-based 
writer  who  previously  profiled  car¬ 
toonist  Joe  Martin  for  E&P. 


Bob  Greene 


when  he  moved  to  its  staff  in  1978. 

“Looking  back,  it  seems  like  things 
happened  quickly  for  me,”  Greene 
admits,  after  pausing  to  greet  a  Trib¬ 
une  colleague  who  passed  by  his  table 
in  a  restaurant  near  the  Tribune  Tow¬ 
er.  “But,  at  the  time,  all  I  could  think 
of  was,  ‘  Why’d  it  take  them  so  long?’  I 
knew  I  wanted  to  write  a  column,  and 
I  knew  I  was  going  to  do  it, 

“Since  I  was  only  23  when  I  started 
the  column,  people  liked  to  say  1  was 
writing  a  youth  column,”  continues 
Greene.  “I  hated  that.  Now  people 
like  to  say  it’s  a  baby  boom  column.” 
The  writer  refutes  that  label  too, 
pointing  out  that  he  has  received  hun¬ 
dreds  of  letters  from  people  over  70  in 
response  to  a  recent  column  in  which 
he  asked  readers  about  the  proper  use 
of  the  word  “elderly.” 

Greene  says  he  gets  ideas  for  his 
newspaper  column  and  Esquire 
pieces  from  all  over.  He  reads  con¬ 
stantly,  travels  several  times  a  month, 
and  frequently  gets  article  ideas  from 
friends,  acquaintances,  and  reader 
letters  and  phone  calls.  “If  something 
interests  me  viscerally — as  a  per¬ 
son — then  I’ll  write  about  it,”  the  col¬ 
umnist  says. 

Getting  the  idea  or  narrowing  down 


an  idea  is  the  most  time-consuming 
aspect  of  his  work,  Greene  says.  “I’m 
almost  embarrassed  to  admit  how 
quickly  I  write;  it  takes  me  an  hour  or 
less  to  write  a  column.  If  you  write  as 
much  as  I  do,  you’ve  got  to  be  a  quick 
writer.” 

Greene’s  topics  can  range  any¬ 
where  from  a  bittersweet  recollection 
of  the  time  he  was  cut  from  his  junior 
high  basketball  team,  to  the  personal 
side  of  Richard  Nixon  (with  whom 
he’s  established  a  long-distance 
friendship  after  they  met  for  an  exten¬ 
sive  interview),  to  his  favorite  diet 
soft  drink,  to  Frank  Gifford  (“the 
coolest  guy  in  the  room"),  to  the  de¬ 
clining  use  of  airsickness  bags  on 
planes.  “Now  where  else  would  you 
read  about  thatT  Greene  says  with  a 
laugh  about  the  last  topic. 

One  day,  Greene’s  writing  can  be 
intensely  personal  and  the  next, 
objective  and  whimsical.  “I  try  to  get 
a  good  mix,”  he  says.  “I  can’t  write 
something  personal  every  day,  but 
I’ve  found  those  columns  are  the  ones 
people  talk  about.” 

A  Columbus,  Ohio,  native,  Greene 
is  proud  of  his  Midwestern  roots.  “I’m 
not  writing  out  of  Washington;  I  think 
that  scares  a  lot  of  editors.  But  that’s 
where  the  basic  connection  with  my 
readers  comes  from.  It’s  not  essential 
that  I’m  in  Chicago — although  I  like 
being  here — but  it  is  essential  that  I’m 
in  the  middle  of  the  country.  I  write  an 
American  column.” 

Greene,  a  bashful  person  by  his 
own  admission,  says  he  enjoyed  a 
book  critic’s  recent  comparison  of 
him  to  baseball  great  Pete  Rose.  In  a 
review  of  Cheeseburgers,  the  critic 
commented  that  Greene  “writes  no¬ 
thing  but  line  drives.” 

The  columnist  certainly  scored  a 
home  run  with  his  1984  book.  Good 
Morning,  Merry  Sunshine,  a  diary  he 
kept  of  his  daughter’s  first  year.  The 
book  was  on  the  New  York  Times  best 
seller  list  for  17  weeks  and  even  was 
spoofed  by  Garry  Trudeau  in  his  Uni¬ 
versal  Press  Syndicate-distributed 
“Doonesbury”  strip,  an  act  which 
Greene  says  “tremendously  flat¬ 
tered”  him. 

He  acknowledges  that  the  success 
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of  Good  Morning,  Merry  Sunshine 
was  surprising.  “I  thought  it  might 
have  been  too  personal.  But  what  I 
found  out  was  that,  while  some  of  the 
exact  things  hadn’t  happened  to  other 
parents,  the  book  did  strike  a  personal 
note.” 

Greene  says  he  also  has  been  sur¬ 
prised  at  how  fatherhood  has  affected 
him.  His  daughter,  Amanda,  is  now  3. 
“I  guess  1  always  saw  myself  as  the 
eternal  traveling  kid,”  he  says  some¬ 


what  wistfully.  “But  now  I  find  myself 
wanting  to  be  with  Amanda.” 

The  columnist’s  current  book. 
Cheeseburgers,  is  the  first  of  a  three- 
book  contract  with  his  publisher, 
Atheneum,  but  plans  have  not  yet 
been  finalized  for  the  other  two. 

When  asked  about  other  goals  for 
his  writing  future,  Greene  leans  back 
and  stretches  a  bit  before  responding. 
“It  seems  like  I  should  cut  back  a  little 
and  maybe  concentrate  on  one  thing 


or  the  other.  But  how  many  people  get 
the  opportunity  to  do  what  I  do?” 

He  says  that  when  he  visits  client 
newspapers  throu^out  the  country, 
he  frequently  receives  what  he  con¬ 
siders  the  greatest  compliment  about 
his  writing.  “They  tell  me  that  their 
readers  often  call  their  offices  asking 
to  speak  with  me,”  Greene  says  with 
satisfaction. 

“That  means  the  readers  think  of 
me  as  one  of  them,  and  that’s  great.” 


Acme  syndicate  offers  two  weekly  cartoon  features 


By  Chris  Goodrich 

Acme  Features  Syndicate  has  been 
formed,  and  is  now  distributing  the 
weekly  “Life  in  Hell”  comic  by  Matt 
Groening  and  the  weekly  “Ernie 
Pook’s  Comeek”  by  Lynda  Barry. 

Groening  and  Barry  are  friends, 
having  cartooned  together  at  Ever¬ 
green  State  College  in  Olympia, 
Washington,  during  the  1970s.  While 
Barry  was  achieving  fame  earlier  with 
her  “Modem  Romance”  comic  in  Es¬ 
quire  magazine,  Groening  has  be¬ 
come  popular  in  the  alternative  press 


only  in  the  last  year — since  his  comic 
and  self-published  Love  is  Hell  book 
received  favorable  notices  in  the 
Washington  Post,  Los  Angeles 
Herald  Examiner,  Village  Voice,  and 
other  publications. 

“Life  in  Hell,”  which  first  appeared 
regularly  in  the  Los  Angeles  Reader  in 
1980,  is  now  syndicated  to  42  publica¬ 
tions  in  25  states  and  Canada.  Acme 
director  Deborah  Caplan  said  Groen- 
ing’s  client  list  has  more  than  doubled 
in  the  past  year,  and  includes  five  col¬ 
lege  newspapers  as  well  as  monthlies 
and  weeklies  such  as  the  Chicago 


Herald  getting  1 1  Globe  features 


The  Boston  Herald  has  announced 
that  it  will  be  taking  over  10  comics 
and  one  column  from  the  Boston 
Globe. 

All  1 1  of  the  features  are  distributed 
by  News  America  Syndicate,  which, 
like  the  Herald,  is  owned  by  Rupert 
Murdoch.  A  Herald  press  release  said 
the  “big  switch  takes  place  as  the 
Globe’s  contract  with  (NAS)  ex¬ 
pires.” 

The  comics  being  added  to  the 
Herald — as  of  January  1 ,  according  to 
NAS— are  “B.C.,”  ‘The  Wizard  of 
Id,”  “Andy  Capp,”  “Dennis  the 
Menace,”  “Momma,”  “Sally  Forth,” 
“Fred  Basset,”  “Apartment  3-G,” 
“Judge  Parker,”  and  “Steve  Roper 
and  Mike  Nomad.”  The  column  is 
“Inside  Report”  by  Rowland  Evans 
and  Robert  Novak. 

NAS  chairman  Robert  E.  Page  said 
in  the  Herald  release  that  the  Globe 
was  given  an  opportunity  to  share  the 
comics  with  the  Herald,  but  rejected 
the  offer.  “The  Globe  put  the  matter 
of  the  comics  on  an  ‘all  or  nothing’ 
basis,”  stated  Page. 

Page  continued,  “When  News 
America  Publishing  acquired  IPS  (In¬ 
dependent  Press  Service)  along  with 
the  Chicago  Sun-Times  and  News 
America  Syndicate  last  year,  the  : 


Globe  was  a  participating  newspaper 
within  the  IPS  service  to  other  news¬ 
papers,  and  without  as  much  as  even  a 
courtesy  conversation  with  us, 
walked  away  from  a  valid  agreement 
with  IPS  and  its  other  contributing 
newspapers. 

“We  were  disappointed  with  the 
Globe  action  then  as  we  are  certain 
they  are  disappointed  with  our  deci¬ 
sion  now.” 

Globe  assistant  executive  editor 
Sal  Micciche  declined  to  comment  on 
the  NAS/Herald  action  and  Herald 
press  release  except  to  tell  E&P  that 
“the  matter  is  in  the  hands  of  our 
attorneys.” 

Page  noted  that  other  syndicates 
have  switched  features  to  papers 
owned  by  their  corporate  parents.  He 
said,  for  example,  that  the  Los  Angeles 
Times  Syndicate  moved  the  “At  Wit’s 
End”  column  to  the  Los  Angeles 
Times  from  other  L.A.  area  papers 
after  Erma  Bombeck  came  to  LATS 
from  NAS. 

Herald  editor  Joseph  Robinowitz 
reported  that  the  Herald  is  expanding, 
its  comics  section  to  accommodate 
the  10  NAS  cartoon  features.  “None 
of  ouv  present  comics  will  be 
dropped,”  he  said. 


Reader,  Oakland-Berkeley  East  Bay 
Express,  Washington,  D.C.,  City 
Paper,  Phoenix  New  Times,  and  Wil- 
liamette  Week  in  Groening’ s  home¬ 
town  of  Portland,  Oregon. 

Groening  is  one  of  the  new  breed  of 
cartoonists  who  portray  the  strange 
and  unexpected,  but  with  a  particular¬ 
ly  Los  Angeles  touch.  His  comic’s 
principal  character  is  Binky,  who  has 
been  described  in  the  Life  in  Hell 
Times  fan  newsletter  as  “the  most 
cutely  hideous  rabbit  .  .  .  .”  Binky  is 
a  frightened  neurotic  constantly  wor¬ 
ried  about  love,  work,  and  other  pains 
of  modem  life. 

(Continued  on  page  32) 


READERS 

LOVE 

254  MOVIES. 


The  silver  screen  is  pure  gold  when  it 
comes  to  readership.  Our  14-karat 
movie  package  includes  David 
Elliott's  film  reviews,  video  reviews, 
celebrity  interviews,  plus  Hollywood 
gossip  and  goings-on. 

Call  toll-free  800-445-4555  for  a 
sample  movie  mini  package.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 
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SYNDICATES 


CHAPtERX;  r 

SfK>otT>w>e  ° 

6€TMAlM?ieo?l° 


lOV&SUM^CRS  Tlin'BMtC 


OOMOTMMS 

JecuuMi 

MMftiKW 

MtSMULtir 

MuP6>>‘T 
VMUir  T»  MT 
fintMlfcO. 


AWE.  ^00 
R6AT>i3"ro 
SlV£  UP 
THE  JOSS  OF 
SiiJ6l.fcODM? 


ARE^JOU 
GETTiiJG 
KAAB-RieO 
FoRTrtfe 
RI6HT  REaSwOS? 


Part  of  a  'Life  in  Hell'  episode  by  Matt  Greening  and  'Ernie  Peak's  Comeek'  by  Lynda  Barry. 


(Continued  from  page  31) 

A  new  Greening  book,  ^ork  is 
Hell,  has  just  been  published,  and 
Pantheon  plans  to  release  a  version  of 
Love  is  Hell  this  spring.  And  a  Gum- 
by-like  rubber  Binky  for  the  “Life  in 
Hell”  cult  market  is  currently  being 
developed  by  Greening,  who  is  also 
working  on  screenplays  and  a  novel. 

Acme — based  at  5371  Wilshire 
Blvd.,  Suite  209,  Los  Angeles,  Calif. 
90036— plans  to  eventually  distribute 
additional  cartoons,  columns,  and 

Chris  Goodrich,  who  is  based  in 
California,  has  written  for  publica¬ 
tions  such  as  the  San  Francisco  Chroni¬ 
cle  and  Nation. 


other  features,  according  to  Caplan. 
She  said  the  syndicate  will  be  offering 
this  material  to  alternative  news- 


weeklies,  the  college  press,  daily 
newspapers,  Sunday  supplements, 
and  magazines. 


‘Peanuts’  tops  Alabama  paper’s  poll 


“Peanuts”  by  Charles  M.  Schulz 
won  a  recent  Birmingham  (A\a.)  Post- 
Herald  reader  comics  poll.  About 
81%  of  the  approximately  2,250  re¬ 
spondents  said  they  regularly  follow 
the  United  Feature  Syndicate- 
distributed  strip. 

The  next  four  finishers  were  “The 
Bom  Loser”  by  Art  Sansom  of  News¬ 
paper  Enterprise  Association,  80%; 


R.  Emmett 
Tyrrell 

Grand  Sophistication . . . 

Raucous  Wit 

Tyrrell's  weekly  commentary  is  just 
right  for  today's  editorial  and  op-ed 
pages.  Now,  the  editor-in-chief  of 
The  American  Spectator  magazine 
writes  from  a  Washington  base. 
He's  a  weekly  "must  read"  in  papers  as  diverse  as  The 
Washington  Post  and  the  New  York  Post.  Shouldn't  he  be 
in  your  line-up?  Call  Larry  Olsen  for  rates  and  samples. 


Kingp  Syndica'fl't 

THE  INDUSTRY’S  CREATIVE  RESOURCE 
1-800-223-7383  or  212-682-5600 


e  1965  King  Features  Syndicate.  Inc. 
Printed  in  U.S.A. 


235  East  45th  Street,  New  York,  N.Y.  10017 
A  Division  of  The  Hearst  Corporation 


“The  Family  Circus”  by  Bil  Keane  of 
Cowles  Syndicate,  78%;  “Ziggy”  by 
Tom  Wilson  of  Universal  Press  Syndi¬ 
cate,  65%;  and  “Frank  &  Ernest”  by 
Bob  Thaves  of  NEA,  64%. 

The  Post-Herald  also  asked  readers 
which  comics  they  most  loved.  The 
top  finisher  was  “Doonesbury”  by 
Garry  Trudeau  of  Universal  with  17% 
of  the  vote,  followed  by  “Bloom 
County”  by  Berke  Breathed  of  the 
Washington  Post  Writers  Group  with 
11%,  “Gasoline  Alley”  by  Dick 
Moores  of  Tribune  Media  Services 
with  11%,  “The  Family  Circus”  with 
11%,  and  “Peanuts”  with  10%. 


An  award  correction 

E&P  erroneously  reported  Novem¬ 
ber  16  that  Bill  Mauldin  had  received 
the  Second  Annual  Walter  Cronkite 
Award  for  Excellence  from  the  Uni¬ 
versity  of  Arizona’s  journalism 
school. 

The  award  was  in  fact  given  by  the 
Walter  Cronkite  Endowment  for 
Journalism  and  Telecommunication, 
a  professional  support  organization 
for  the  Walter  Cronkite  School  of 
Journalism  and  Telecommunication 
at  Arizona  State  University. 

The  Endowment  combined  with 
Sigma  Delta  Chi  to  use  one  of  the  SDX 
luncheons  for  the  purpose  of  making 
the  award. 
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Shop  Talk 

(Continued  from  page  44) 


Cleghom. 

What  the  university  has  done  by 
publicizing  this  report  as  part  of  a 
press  conference  is  to  put  on  the  pub¬ 
lic  agenda  for  enlightened  discussion 
the  fact  that  women  are  entering  jour¬ 
nalism  in  record  number. 

The  preponderance  of  women  in 
journalism  schools  has  been  known 
for  years  by  journalism  educators,  but 
it  previously  has  not  been  pointed  out 
to  the  general  public.  The  point  is 
whether  the  masses  of  these  women 
will  remain  congregated  at  the  lower 
job  levels  or  will  rise  to  top  manage¬ 
ment  positions  as  Miller  and  Cunning¬ 
ham  and  a  relatively  few  other  women 
have  done. 

In  conclusion,  let  me  point  to  excel¬ 
lent  coverage  of  the  press  conference 
by  Sharon  Dickman  of  the  Baltimore 
Sun.  Dickman  identified  the  main 
issue  of  the  report  in  her  lead  which 
stated,  “Women  have  taken  over  the 
classrooms  of  journalism  and  mass 
communications  schools  around  the 
country,  but  they  still  face  discrimina¬ 
tion  when  they  graduate  and  look  for 
work.”  That’s  what  our  report  is  all 
about.  That’s  what  should  be 


addressed. 

I  would  like  to  see  an  end  to  un¬ 
reasonable  personal  attacks  and  a  be¬ 
ginning  of  genuine  debate. 

As  Dickman’s  article  noted,  the  re¬ 
port  urges  that  “more  studies  should 
be  undertaken  to  see  what  factors  in¬ 
fluence  males  and  females  to  enter  the 
field,  how  the  news  may  be  affected 
by  differences  between  male  and 
female  perceptions  and  trends  in  sal¬ 
ary  levels  as  more  women  choose 
journalism  careers.” 


/  would  like  to  see  an 
end  to  unreasonable 
personal  attacks  and  a 
beginning  of  genuine 
debate. 


These  are  the  areas  where  further 
discussion  should  be. 

Let’s  see  “seething  anger”  and  “a 
crescendo  of  outrage”  over  discri¬ 
mination  in  general  and  over  low 
salaries  in  particular  —  whether  men 
or  women  are  being  victimized.  The 
proper  target  for  rage  is  certainly  not 
one  insignificant  college  professor 
who  at  least  has  tried  to  speak  up  on 
behalf  of  women. 


NAB  reports  ad 
revenues  up  6.9% 

The  Newspaper  Advertising 
Bureau  reported  advertising  expendi¬ 
tures  in  newspapers  gained  6.9%  in 
the  first  nine  months  of  1985,  com¬ 
pared  to  the  same  period  a  year  ago. 

Total  advertising  expenditures  for 
the  nine  months  came  to  $18.2  billion. 

During  the  nine  months,  classified 
revenues  were  up  10.2%  to  $6.4  bil¬ 
lion,  national  revenues  rose  9.5%  to 
$2.4  billion,  and  retail  increased  by 
4.2%  to  $9.4  billion. 

For  September,  total  expenditures 
in  newspapers  rose  7.4%  to  $2.2  bil¬ 
lion,  NAB  said.  National  went  up 
13.4%  in  the  month  to  $295  million, 
classified  increased  6.2%  to  $741  mil¬ 
lion  and  retail  gained  6.6%  to  $1 . 1  bil¬ 
lion. 

Times  Mirror  seiis 
another  subsidiary 

Times  Mirror  Co.  reached  an  agree¬ 
ment  to  sell  its  subsidiary.  Times  Mir¬ 
ror  Microwave  Communications  Co., 
to  Transcontinental  Communications 
Co.  for  approximately  $175  million. 

Transcontinental  was  formed  by 
members  of  Microwave  management 
and  an  affiliate  of  Dillon,  Read  &  Co. 


Editor  &  Publisher’s 
Advertising  Department 


Jackie  Akons 
Adelaide  S.  Baselice 
Abby  D'Aloise 
Ed  Piemen 
Pamela  Gladstone 
Marc  Goldstein 
Jamie  Gregory 
Bill  Marshall 


Robert  J.  Mathes 
Donald  Parvin 
Laura  Putnam 
Karen  Raugust 
Michael  Rousseau 
Peter  Scott 
Durland  Stewart 
Karen  Stoddard 


wishes  you  the  best 
of  the  holiday  season  and 
a  happy  and  successful  1986. 
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ClassHied  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

WANT  TO  BUY  directory  or  guide 


FEATURES  AVAILABLE 


FIVE  FOR  $5:  Popular  weekly  feature 
package.  Selection.  Dickson  17700, 
Western  69F,  Gardena,  CA  90248. 


“WITH  THE  LEPRECHAUNS”  weekly, 
semiweekly  column.  Broad,  reader 
appeal.  Earthy  blarney  sprinkled  with 
truth  and  tradition.  $10.00  for  press  kit 
plus  4  columns.  Shamrock  Enterprises, 
Ltd.  5615  N.W.  Central  Dr.,  "103, 
Houston  TX  77092 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  11th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. _ 

NOW!!  Camera  ready  review  &  preview 
capsules.  Samples  &  free  X-mas 
preview  feature.  ROR.  F*0  Box  20267, 
London  Terrace  Station,  New  York  NY 
10011. 

MONTHLY  TABLOID 

TEMPT  YOUR  older  readers  to  respond 
to  the  delightful  advice  column  that 
discusses  finances,  in-laws,  sex,  inde¬ 
pendent  living  and  more.  Seniors! 
$5.00  each  500-800  words.  TO  Box 
55908,  Seattle,  WA  98155. 

REAL  ESTATE _ 

“HOUSE  CALLS"-Oklahoman,  Miami 
Herald,  Sun-Times,  100  others.  Lively, 
lucid  BOO-word  Q&A  weekly  on  real 
estate.  11th  year,  8  national  awards. 
Edith  Lank,  240  Hemingway,  Roches¬ 
ter,  NY  14620.  (716)  473-4973. 


‘DON’T  LET  IT  HAPPEN’— Alcoholism 
need  not  be  a  career  and  drug  abuse 
can  be  stopped.  America's  No.  1  health 
and  social  problem  addressed  and  read¬ 
ers’  questions  answered  authoritatively. 
Bi-weekly.  Samples,  rates.  Executive 
Director,  WTCOA,  6501  Boeing  Bldg. 
B,  Suite  400.  El  Paso' ^  79999. 


“ASK  THE  THERAPIST"  Lively,  practi¬ 
cal  Q&A  format  for  single  adults.  R. 
Cabot,  50  Wells  Rd.,  Lincoln  MA 
01773. _ 

“SENIOR  CLINIC".  An  experienced 
practicing  specialist  writes  America’s 
only  health  column  specifically 
addressing  the  medical  problems  of 
past  middle  life.  The  nation’s  26 
million  seniors  now  exceed  the  teen  age 
population.  Senior  Clinic  caters  exclu¬ 
sively  to  this  ever  increasing  segment  of 
your  readership.  “Warm  witty 
authoritative--excellent  reader 
response”  (Rochester,  NY  Democrat  & 
Chronicle).  Weekly  600  words.  Now  in 
5th  year.  Samples,  rates.  Dr.  Macinnis, 
TO  Box  3()7,  Edmonton,  Alberta,  Cana- 
da,  T5J  2J7,  (403)  973-2361. 

SaENCE _ 

WEEKLY  SCIENCE  COLUMN  800 
words  plus  editorial  cartoon.  Concepts, 
profiles  precis,  reader  queries.  Relev¬ 
ant,  witty,  painless.  3rd  year.  Samples: 
Science  Syndicate,  TO  Box  5636,  Port- 
land,  OR  97228.  (503)  224-8338. 

POUTICAL  COLUMNS 

NEW  RELEASES  from  all  Federal  Agen¬ 
cies,  The  Congressional  Press  Galleries 
and  Committees  mailed  daily.  $50 
monthly  each.  Call  Dave 
(202)737-4434. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie 
reviews,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. _ 

BOXING _ 

BOXING  -  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won’t  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 


HOUDAY5  ARE  NEAR 

We  at  EDITOR  &  PUBLISHER,  as  always,  are  very  happy  to 
have  your  ads  and  present  them  to  the  great  newspaper  industry 
audience. 

But  due  to  the  Holidays  two  deadline  changes  are  necessary. 
For  the  December  28th  issue  deadline  is:  ▲  . 

Friday  December  20th^^^ 

2:00  pm  milJtK 
For  the  January  4th  issue  deadline  is: 

Friday  December  27th 
2:00  pm 

HAPPY  HOUDAYS 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Box  249,  B«  Point 
Panama  City,  FL  32407 
(904)  234-3307  ext  3408 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime;  (813)446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion  of  course. 

Brokers  •  Consultants  •  Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
TO  Box  798,  Dublin  OH  43017 
_ SERVING  THE  USA _ 

CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  &^SS0- 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. _ 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
_ (804)  784-7000 _ 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Sen/ices,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales  •  Consulting  •  Appraising 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

(S:er  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS 

Office:  (913)  236-5400 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


ATTENTION!!! 

1985-1986 

JOURNALISM 

SCHOOL 

GRADUATES 

Editor  &  Publisher 
extends  to  you,  as  a 
graduation  gift,  one  free 
Insertion  In  the  Positions 
Wanted  Section  of  Its 
January  4,  1986  Issue.  In 
addition.  If  you  run  your  ad 
one  more  time  you  will  be 
charged  the  two-time  rate 
of  $2.90  per  line  for  the 
second  ad.  If  you  run  your 
ad  two  more  times  you  will 
be  charged  the  three-time 
rate  of  $2.50  per  line  for 
second  and  third  Issues, 
and  If  you  run  your  ad 
three  more  times  you  will 
be  charged  the  four-time 
rate  of  $2.30  per  line  for 
each  of  the  last  three 
Issues. 

Whether  or  not  you  take 
advantage  of  the  multiple 
rate  discount,  your  ad  In 
our  January  4,  1 986 
REVIEW  &  FORECAST 
Issue  Is  free. 

—GUIDELINES— 

1. Ads  must  not  exceed  7 
lines  (37  characters  per 
line).  We  reserve  the  right 
to  edit  copy  to  fit  space 
requirements. 

2. Use  of  E&P  box  numbers 
will  not  be  accepted. 

3. Journallsm  school  and 
graduation  date  must  be 
specified  to  E&P  (but  not 
necessarily  In  ad  copy). 

4. AII  ads  must  be  MAILED 
to  E&P  with  prepayment 
enclosed  for  additional 
Insertions.  No  telephone 
calls,  please. 

5. Deadllne  for  receipt  of 
ads:  December  16, 1985. 

1 

Editor  &  Publisher  would 
like  to  welcome  you  Into 
the  wonderful  world  of 
I  Journalism! 
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NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washin^on,  D.  C.  20005 
(202)  628-1133 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
1801  Exposition  -  Austin,  TX  78703 
(512)  476-3950 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 _ 

NEWSPAPERS  FOR  SALE 

3-COMMUNITY  WEEKLY  on  fringe  of 
San  Angelo,  Texas.  6-mos.  in  publica¬ 
tion.  wni  gross  $70M  1st  yr.  Tremend¬ 
ous  growth  pot.  (915)655-5391. 

ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. _ 

EMERGENCY  sale  of  newspaper  in 
beautiful  Ozark  tourist/retirement  area. 
Over  $25,000  assets  plus  $10,000 
monthly  cash  flow.  Will  sell  for 
$40,00(5  or  best  offer  and  terms.  Box 
9487,  Editor  &  Publisher. 

ESTABLISHED  TMC  WEEKLY  in  boom- 
ing  S.W.  Sunbelt  market.  Below  gross 
of  $290,000.  Includes  R.E. 

Sale,  investor  or  working  partner.  Write 
Box  9367,  Editor  &  Publisher. 

FIFTEEN  YEAR  OLD  suburban 
community  weekly.  Forrtier  manage¬ 
ment  grossed  $36(5k  in  previous  years; 
less  than  $10K  down,  owner  financing. 
TWO  CENTRAL  TEXAS  WEEKLIES, 
owner  clearing  over  $110K  annually. 
$200K  down,  owner  finance  balance. 
We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  1801  Exposition  Blvd., 
Austin,  TX  78703,  (512)  476-3950. 


FOR  SALE  weekly  newspaper  with 
complete  newspaper  printing  bcilities. 
Also  various  small  presses.  Price  very 
reasonable  -  due  to  health.  Call  Don  at 
(301)  268-5673  or  269-6225. 

GROWING  WEEKLY  in  Rural  Massa¬ 
chusetts  (2300  paid)  $69,000  gross. 
Box  9497,  Editor  &  Publisher. 

NEW  monthly  singles  newspaper  for 
sale  currently  available  on  over  1,000 
newsstands  in  the  New  York  area. 
Owner  has  other  financial  obligation. 
Write  to  PO  Box  451,  Scarsdale  NY 
10583. 

RAPIDLY  GROWING  WEEKLY  serving 
the  highest  income  county  in  the  coun¬ 
try  located  in  Zone  5  major  metropolitan 
area.  Priced  well  below  annual  gross  of 
$450,000.  Composition  facilities 
included.  Contact  W.B.  Grimes  &  Co., 
4000  Albermarle  Street,  NW,  Suite 
501,  Washington  D.C.  20016. 

SAN  DIEGO,  CALIFORNIA,  biweekly 
business  newspaper.  i-Istablished  four 
years,  10,00(5  circulation,  grossing 
$63,(500/yr.,  now  breaks  even.  Ideal  for 
community  chain  or  year-end  tax  write¬ 
off.  Full  price  $26,000.  Call  (619) 
565-2636. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


Maine  Weekly.  Mooeehead  Region.  Growing 
circulation.  Loyal  readers.  Woods,  water, 
community.  Excellent  family  area. 

Contact: 


OmuK 


PO  Box  1168  Main  Street 
Greenville,  Maine  04441. 
(207)695-3731 
Toll  Free:  1-800-525-8910 
X  3132 


GOODWIN  REAL  ESTATE 


MAGAZINES  FOR  SALE 

THIS  IS  JUST  THE  BEGINNING: 
Magazine  in  exploding  Southwestern 
market,  avera^ng  over  228  pages  for 
the  past  year,  50%  +  advertising. 
Starting  10th  year  of  continuous  publi¬ 
cation.  Solid  community  goodwill. 
Contact  Dallas  Hammond 
(602)998-2755. _ 

PUBLICATIONS  AVAILABLE 

SHOULD  YOU  OWN  a  weekly?  Read 
"How  to  Purchase  a  Newspaper  and 
Succeed"  by  editor— publisher— broker 
Jay  Brodell.  $22.50  to  Mountain  West 
Pub  Co.,  Box  1841,  Grand  Junction, 
Colo.  81502. 

NEWSPAPERS  WANTED 

EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circu¬ 
lation.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 

WELL  RESPECTED,  growing  Canadian 
daily  newspaper  with  cash  seeks  to 
purchase  smaller  newspapers 
(5000-10,000  circulation).  Write  or 
Arthur 


CONSULTANTS 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (705)  673-6607. 

ENGINEERING  A 
INSTALLATIONS 

Dan-Bar  Industrial  Contractors 
We  move  and  install  new  and  used  print¬ 
ing  press  equipment.  Electrical,  Piping, 
Rigging  Total  Turn  Key  Job. 

Contact  Mr.  Arnold  C.  Rose  (305)  293- 
4985. 

EQUIPMENT 
&  SUPPLIES 

CAMERA  A  DARKROOM 

PERFECT  MACHINE  for  a  newspaper 
that  wants  to  do  their  own  color.  One  4 
year-old  Crossfield  515  4  color  scanner 
with  2  up  and  4  up  capabilities.  Extra 
scanning  drums  and  lamp  housings, 
three  sets  of  screens  with  screen  bars. 
Can  be  seen  in  production.  Contact  Bill 


EQUIPMENT  A  SUPPLIES 


CAMERA  A  DARKROOM 


SQUeeze  Lenses  for  SAU?TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTER  SOFTWARE 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  ana  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledgw.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000+  $65,758-1- 

Please  inquire  for  weeklies  and  shop- 

i  pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


I  PROBLEM  WITH  your  billing?  Our 
I  publisher  developed  packages  will  fit 
{  easily  into  your  office.  Single  or  multi- 
I  zone  versions  available  for  the  IBM  PC 
I  or  TANDY  microcomputers.  Our 
I  BASIC-400  starter  system  costs  under 
I  $6000.  This  includes  the  computer, 

I  printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
I  Sutton  or  Steve  Kuckuk,  Publisher 
1  Ck)ntrol  Systems,  223  W  5th,  Shawano 
I  Wl  54166;  (715)  526-6547. _ 

_ COMPUTERS _ 

FOR  SALE 

New  twin  star  washout  unit  NAPP 
system  for  twin  star  plate  processor. 
Never  used.  For  more  details  calls  Best 
Publishing  Co.  ,(213)  548-4545. 

MISCELLANEOUS 

I  AUTOMATIC  SHRINK  BUILDING 
I  system  for  newspaper  bundling.  Heavy 
duth  wrapper  plus  shrink  tunnel.  Only 
1000  run  hours.  Call  Ron  Smith 
I  @(716)  876-6410. _ 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  ciorp 
I  3305  W  Warner,  Santa  Ana  CA  92704 
I  (714)  556-7130 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 
Circulation  Consultant  for  newspapers. 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. _ 

TELEMARKETING  SALES  &  CONSUL- 
TANTS  for  the  newspaper  industry. 
“Quantity  With  Quality."  Call  Teleforce 
(516)  794-1500. 


WITH  A  MACNASCAN 
ONE  MAN  COLOR  D^. 

$59,500  FUU  PRICE. 
INCLUDES  INSTALLATION 
TRAINING  A  WARRANTY,  j 

NATIONWIDE  REFERENCES 
A  DEMO’S  AVAILABLE 

U.P.I.  AND  A.P.  WIRE  SEPS 
BEST  OUAUTY  RESULTS 

FITS  IN  A  10*  X  12*  ROOM. 
EXPOSES  20”  X  24"  IMAGE. 

CALL  SCANTRONIX 

(21S)  829-5022 


AM,  CG  TYPESETTERS:  Buy,  Sell,  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. _ 

AM,  CG,  VGC,  Nuarc;  buy,  sell  rent. 
Weber  (216)  729-2858. _ 

AUTO  BENDERS-K&F  AB-1 
For  ma^etic  Lock  Up  on  23  9/16" 
cutoff.  FVice  negotialbe. 

Call  Jim  McVey  202-334-7111. 

BUY/SELL/BROKER  reconditioned 
typesetting  equipment.  Large  supply  of 
C(j  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. _ 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
_ (614)  846-7025 _ 

COMP  IV  B  HR  (Model  48),  4  Strips, 
S-Proc.,  Parts;  Kit,  $4500.; 

CG  7200  I TG  HEADLINER,  14-72  PT., 
Parts  Kit,  2; 

Strips,  Pica  Counter,  $1850.; 

BOB  WEBER.  (216)  831-0480. 
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EQUIPMENT  «■  SUPPLIES 
PHOTOTYPESETTING 


COMP/SET  4510W/508:  Pgm  24, 
RevLed;  $8,900; 

(2)  COMP/SET  5404s:  Pgm  24; 
$2,200  ea. 

(216)  562-5000. 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
“Buy  for  the  least" 

"Sell  for  the  most" 
(216)  562-5000 


DICOUNT  PROCESSORS 
New  or  Reconditioned 
Call  PrePress  Production  Group 
for  your  Processor  need.... 

(216)  562-8140 


CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. _ 

CG  Powerview  10  ad  setting  system. 
Dual  drive  with  base  programming.  60 
days  parts  labor.  $13,0%.  Call  Peter 

Haggerty  (617)933-3700. _ 

EDIT  7500  HR  (Without  Floppy  Disk), 
5yrs.,  $4500.; 

EDIT  7500  II  HR,  Rev.  Ld.,  Ruling,  10 
Strips.; 

Kwik  II  Proc.,  $7500.; 

EDIT  1750,  REV  D,  $2000.; 

BOB  WEBER.  (216)  831-0480. 

EDIT  7900  HR  Phototypesetter  and 
2750  Terminal,  $7500.; 

UNISETTER  HR,  $5750.; 

EDIT  7500  HR,  6  Strips,  $5250; 

MDT  350,  with  Format,  2250.; 

BOB  WEBER.  (216)  831-0480. 

EDITWRITER  7500;  High  Range, 

Rev  D;  $5900; 

COMP  II;  Late  Model;  30  Strips; 
COMPUKWIK  II;  $2,500. 

(216)  562-5000 


EditWriters  7500,  7700  and  7700 
Reconditioned  and  Warranted.  Avail¬ 
able  Immediately.  New  Low  Prices 
includes  delivery!  Call  toll-free 
1-800-255-6746.  Inland  Printing 
Equipment.  Your  Quality  Dealer  for 
fifteen  years. 


HARRIS  COMPUEDIT  TERMINAL, 
Plain,  4500.; 

HARRIS  COMPUEDIT  1020,  (Format) 
$900.; 

HARRIS  1420  TERMINAL,  $2250.; 
Harris  140  Interface  to  202,  $600.; 
BOB  WEBER.  (216)  831-0480. 

LINOTRON  202;  lOMBHO,  7001pm, 
HiRes, 

On-Line  Interface;  Complete  Library 
$22,000.  (216)  562-5000. 


MCS  5  8208  HR,  $6500.; 

MCS  10  8400,  Preview,  2  Term.,  4 
Floppies,  512K,; 

Ruling,  32  Font  Option,  $29,000.; 
BOB  WEBER.  (216)  831-0480. 

MICROTEK  MC  1100,  3  Term.,  Dual 
1.1  Meg  Floppy,  Class  Ad,  IV^yr., 
$16500.; 

MCSACI,  $2750.; 

CG  EDITWRITER  ICI,  $1000.; 

BOB  WEBER.  (216)  831-0480. 

PHOTON  MARK  II,  ECRM  5200  scan- 
ner,  Mohr  dryer,  Kodak  SI  I  processor 
plus  parts.  Response  to  Jim  Herd, 
(212)  741-8300. 


TWO  ECRM  5220  OCRs  with  Beehive 
terminals  and  DEC  PDPBm  24K 
computers  with  complete  documenta¬ 
tion.  One  in  operation  until  July  1985 
needs  computer  power  supply. 
Purchased  new  in  1976.  Make  offer. 
Charles  Hess  (205)  236-1551. 

VIDEOSETTER  UNIVERSAL  With 
Preview  Controller,  $9000.; 
VIOEOSETTER  UNIVERSAL,  8  Grids. 
Parts  Kit,  $8250.; 

CG  UNIFIED  COMPOSER,  8  Rack 
Option,  X-Keyboard  $1500.; 

BOB  WEBER.  (216)  831-0480. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


Replace  your  agirig  MDT-350  Terminals 
with  new  MDC-3%'S;  Now  comparably 
priced!  Call  Inland  today. 
1-800-255-6746. _ 


_ MAILROOU _ 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 

Wlant;  training  program  included. 

SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

eWANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX.  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827^ _ 


AVAILABLE  NOW  FOR  ITC  CREDIT 
Muller  227  inserters,  231  stackers 
Muller  259/270  counter  stackers 
Kansa  320  inserters,  1981-82 
AMPAG  in-line  strapper,  $2,CX)0 
IDAB  BOTTOM  WRAPS, 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 
CUTLER-HAMMER  conveyors  and 
spare  parts.  Also  Nolan  Channel  Flex 
conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45*  90*  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHaST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
lev;  (800)  527-1668  or  (214) 
357-0196.  _ 


EDITOR  &  PUBLISHER 
(212)675-4380 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FUTURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  25l ,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
1 1  Main  Street 
Southboro,  MA  01722 
(617)  481-8562 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  wire  conveyors.  Stan¬ 
dard  flex  and  extra  flex,  also  manufac¬ 
tures  wire  tyers.  (213)  256-4791. 

SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


_ PRESSES 

1971  ROYAL  ZENITH  ZEPHYR  6/U  17 
3/4"  by  26"  web  press  with  pasters, 
sheeter  and  console.  (816)  756-3350. 

5  unit  Color  King  40HP  drive  2  folders. 
Arnold  McDonald  (813)627-9030. 

GOSS  SSC  units  21 W  cutoff,  year  of 
manufacturer  1981.  Available  (Jecem- 
ber  1985.  2  stacked  units,  2  base 
units,  2  three  color  units,  2-folders 
60-HP,  1  double  parallel,  one  ribbon 
deck  all  or  part.  WESCO  GRAPHICS, 
845  Commercial  St.,  San  Jose  CA 
95112,  (408)  289-1400.  Telex 

number  172644. _ 

HOE  DOUBLE  WIDTH  MAGAZINE/ 
COMIC  LETTERPRESS  Versatile  8 
cylinder  Double  Width  Hoe  Color  Press 
with  2  position  roll  stand.  Retractable 
ink  carriages,  single  folder,  bay  window 
rollers  and  angle  bars.  Equipped  with 
plate  cylinder  and  blanket  cylinder 
bearers.  For  use  with  hard  or  sort  pack¬ 
ing.  Presently  running  Napp  Photo 
Polymer  plates.  Manufactured  approzi- 
mately  1936.  This  press  is  located  in 
Vancouver  B.C.  Canada  and  is  running 
daily.  Maintained  in  excellent  condi¬ 
tion.  Open  to  any  reasonable  offers. 
Brokers  and  Dealers  welcome.  Nick 
Podas— 604-732-2861  or  Jim 
Aitken— 604-732-2858. 


MIEHLE  HEATSET  WEB  PRESS,  22 
3/4"  cutoff,  38"  width,  4  units,  2 
Butlers  sheeter,  combo  folder  with 
double  digest,  Martin  web  aligners,  sili¬ 
cone,  Often  2  pass  oven,  Stobb  bander. 
Excellent  condition,  $225,000.  Call 
Mr.  Newman  (816)756-3350. 


NEED  MORE  COLOR? 

•OFFSET 

•FLEXO 

•LETTERPRESS 
LET  US  ADD  NEW  OR  USED 
•HUMPS 
•DECKS 
•UNITS 

WE  ALSO  HAVE... 

•USED  PRESS  EQUIPMENT 
•NEW  PRESS  DRIVE  SYSTEMS 
•RTP  UPGRADES 
•PUMP  &  RAIL  INK  SYSTEMS 
PUBLISHERS  EQUIPMENT  CORP. 
3230  Commander  Drive 
Carrollton,  Texas  75006 

_ (214)  931-2312 _ 

AVAILABLE  NOW  FOR  ITC  CREDIT 
GOSS  SSC,  5  units  1978-9 
Daily  King  II,  6  units  1977-9 
Harris  V  ISA,  2  units  1976 
Goss  COMMUNITY  ADD-ON  units 
1971 

Harris  1650,  4  units,  1974 
Goss  URBANITE  3  color  unit 
Harris  845,  10  units,  1979-80 
News  King,  3  units,  KJ8,  1982 
ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS  SSC  3  units  21-1/2”  cutoff  end 
folder  and  drive.  New  1983. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)O,  IL  60090 
(312)  459-9700  Telex  206766 


EQUIPMENT  &  SUPPLIES 


PRESSES 


Goss  suburban  6  units,  2  folders  1  w/ 
double  parallel.  All  units  running 
circumfrential. 

Harris  8  unit  V  15A  as  is  or  completely 
refurbished.  50  HP  drive  Harris  V125A 
add  on  units  completely  refurbished 
Harris  V-25  add  on  units  (two) 
completely  refurbished 
All  equipment  available  immediately  in 
our  warehouse,  deliverly,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  INDUSTRIES  INC. 
(203)264-1802  Telex  140186 

HARRIS 

-N-1650,  6  units,  1982,  22  3/4”. 
-N-845,  8  units,  1976. 

-V-22,  4  units,  1970. 

-V-150,  8  units,  1980. 

-V-15A,  4,  5,  6  units. 

-V-15  “Vanguard",  5  units. 

GOSS 

-“Metroliner",  6  units,  3  half  decks, 

22", 

2:1  folders,  1981. 

-Urbanite,  6  units,  2  folders,  Cary 
pasters,  900  series. 

-S%  Community,  6  units,  1983. 

KING 

-Newsking,  5  units,  KJ8. 

-Newsking,  2  units,  KJ4. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 
TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F  Dilitho 
saddles 

Electric  compensators,  skip  slitter 
HOE  COLORMATIC  -  22  3/4"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

Goss  color  halfdecks  -  A80 
5  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23 
9/16" 
cutoff) 

1  Gosss  uniflow  (2:1)  double  folder; 

1  Goss  digital  3-arm  reel,  tension 
and  paster 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4". 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 
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EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


PRESS  EQUIPMENT 
5  Unit  Color  King  with  KJ6 
foider.  Available  as  a  com- 

Blete  press  or  add-on  units 
nit  News  King  with  KJ6  foid¬ 
er,  40  HP  motor.  Available  Feb. 

1986. 

5  Unit  Daily  King  II  with  KJ8 
foider  mfg.  1%3,  iike  new, 
available  now,  see  to  appreciate. 

4  Unit  grease  lubricated  Goss 
Community  in  excellent  con¬ 
dition  -  see  to  appreciate. 

4  Unit  Goss  Community,  with 
Community  foider,  oil  lubricat-  WEE 

ed.  Available  1st  quarter  Harris  VISA  3 

1986.  tion,  all  new  rc 

3  Unit  Goss  Community.  Commun-  units,  doubi 
ity  C-931  foider,  can  be  seen  (408)289-1400 

at  our  Lenexa  warehouse  — 

facility. 

6  Unit  Community  with  SC  fold-  dlA 

er,  1973  vintage  includes  a  105  i 

Count-O-Veyor.  ' 

4  Unit  Urbanite  U-705,  3  mono 
printing  units,  one  tricoior  9jini 

and  1/2  page  Urbanite  folder.  . ..  .  ™ 

2  V-15A  add-on  units,  mfg.  4mnitS  S 

1968.  Available  "as  is"  or 

fuliy  reconditioned.  oo 

6  Unit  V-15A  with  JF7  folder,  upper 
former  and  30  HP  motor  and  drive,  ** 

available  Nov.  Pump  and 

4  Unit  Soina  RP36  Commercial  Arranged 

web  press  with  combination  q_l 

foider,  can  be  used  for  news-  “ 

paper  and/or  commerciai  appii- 
cations.  EquipUMT 

2  Unit  Thatcher  Pacer  36,  very  nrloaH  fnr 

good  condition,  avaiiabie  now. 

8  Goss  fully  digital  RTP's  prev-  delivery  I 

iously  installed  on  Urbanite  press. 

INLAND  NEWSPAPER  MAChHINERY  ^  ^  , 

CORPORATION  ContQCl 

(913)  492-9050 _ Tlx  4-2362  ChOrleStOI] 

Suburban  900  series  units  (2)  (30i 

4  Urbanite  units  and  SU  halfs  and  L^— — 
quarter  page  folder  available  early  1986  ' 

AFT-4  units-combination  folder  -  with  lv4Ail 

*  ’.i  cutoft-a.'iailable  now  HARRIS  JF4  or 

Harris  M850-4  units-with  heat  Need.  Contact; 

Ribbon  Deck-no  former-22  3/4  cutoff-  j, 

available  now  I^Pq  q 

Suburban  900  series  quarter  folder  for  P( 

exchange  Ptymoi 

Urbanite  900  series  quarter  folder  for  /gj; 

exchange  - 

Color  King  -  5  units  -  half  &  quarter  NEED  6-10  un 

page  folder  -  22  3/4”  cutoff  and  2-4  unit  : 

Harris  845  -5  units  consider  older 

Harris  V22  units  order.  Box  951! 

Harris  V15A  units 

E.  BUCK  &  SONS  CO 

MOSS  RECK  (312)  5B6-9194  Super  60.  Mu 

-  Contact  Rob 

NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed  02169. 

GOiSS  COMMUNITY  i 

7-units  SC  press  1976-79  onf  ni 

Contact  Bill  S 

O-UnitS  I7/0  1 

1-SC  I/2-I/4  folder  50  horsepower 
1979  WAN 

1-SC  combination  1/2-1/4-D/P  40  Good  6-8  unit 
horse-  press  -  will  pay 

power  1976  Box  9472,  Edit 

2-units  press  1969  oil  bath  20  horse-  , 

powertrive  WANTED  TO  I 

3-Community  add-on  units  1971-68  Pfess,  3  to  6 

l-Goss  Community  1/2-1/4  folder  25  make  considere 
horsepowerdrive  if)^'  Must  be  in  j 

NEWSKING  3nd  available  m 

4-units  1969-73  side  and  circumferen-  1986.  Contact  I 
tial  register,  KJ6  folder.  leton  at  the  0 

MISCELLANEOUS  fO 

1-V15A  balloon  former  1979  l-404-629-79i 

2-Butler  splicers  1978  - 

WANTED  TO  BUY 

Goss-Harris-King  presses  and  iMni 

accessories  IIMUl 

(Call  us  before  you  trade!)  mi 

Call  us  for  installation  prices 

P 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE  E&P  Cl 

CAMANO  ISLAND,  WA  98292  /O-i  o\ 

(206)  387-0097 

EDITOR  &  PUBLISHER  for  December  14,  1985 


THREE  unit  Harris  V-15  Press.  1972 
model  in  good  working  condition  has 
been  printing  2  weeklies  and  a  large 
shopper.  Available  because  of  merger. 
$67,500.  Available  Jan.  1,  1986. 
(605)642-7977,  Spearfish  SD. 


VI 5A  three  units  JF7  folder  King  press 
upper  former,  paper  roll  grabber,  electr¬ 
ic,  attaches  to  any  forklift.  Call  for 
installation  prices  offered  exclusively  by 
WESCO  GRAPHICS,  845  Commercial 
St.,  San  Jose  CA  95112,  (408) 
289-1400.  Telex  Number  172664. 


WEB  PRESSES 

Harris  VI 5A  3  units  excelient  condi¬ 
tion,  all  new  rollers.  COLOR  KING  4 
units,  double  parallel  folder. 
(408)289-1400  ask  for  Jim  Estes. 

SIX  GOSS  METRO 
UNITS 

2-UnitsAvailoble 
44lnits  SoM  ft  On  Edition 

m*"  Cutoff 
55*  or  56*  web  width 
Pump  and  rail  Inking  system 
Arranged  for  60,000  P.P.H. 
Double  2:1  Folder 

Equipment  In  storogo  and 
priced  for  immediate  sole, 
delivery  and  installation. 

Contact:  Ken  Kniceley 
Charleston  WV  Newspapers 
(304)348-5118 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter 
for  daily  newspaper  operation. 
Must  be  in  good  operating  con¬ 
dition.  Reply  Box  8280,  Editor 
&  Publisher. 


HELP 

WANTED 


_ ACADEMIC _ 

JOURNALISM 

Assistant/associate  professor.  Teach 
basic  journalism  skiils  and  in  applic¬ 
ant’s  special  area  of  scholarly  interest. 
Professional  experience  and  MA 
required  (Ph.D  preferred).  Department 
of  Journalism,  University  of  Alabama, 
University  AL  35486.  An  affirmative 
action/equal  opportunity  employer. 
Minority  candidates  are  especiaily 
invited  to  appiy. _ 

DEPARTMENT  OF  COMMUNICATIONS 


WANTED  TO  BUY 

HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need,  (intact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
_ (617)  746-5555 _ 

NEED  6-10  unit  900  series  Urbanite 
and  2-4  unit  1977  Community.  Will 
consider  older  with  good  mechanical 
order.  Box  9515,  Editor  &  Publisher. 

SCOTT  PRESS  UNIT  Metropolitan  or 
Super  60.  Must  be  23  9/16”cutoff. 
Contact  Robert  Shelton  (617) 
786-7225.  The  Patriot  Ledger,  Quincy, 
MA  02169. _ 

WANTED 

ONE  NEWSKING  UNIT 
Contact  Bill  Stabler  or  Dave  Church 
(707)226-3711. _ 

WANTED  TO  BUY 

Good  6-8  unit  1000  series  Urbanite 
press  -  will  pay  premium  price.  Reply  to 
Box  9472,  Editor  &  Publisher. 

WANTED  TO  BUY:  Good,  used  web 
press,  3  to  6  units  with  folder.  Any 
make  considered,  prefer  Goss  commun¬ 
ity.  Must  be  in  good  operating  condition 
and  available  no  later  than  February  1, 
1986.  Contact  Mr.  Ralston  or  Mr.  Pend¬ 
leton  at  the  Calhoun  News-Dispatch, 
PO  Box  968,  Calhoun  GA  30701. 
1-404-629-7976-7977  or  7978. 

THE 

INDUSTRY’S 

MEETING 

PLACE 

E&P  CLASSIFIEDS 
(212)  675-4380 


TEXAS  A&M  UNIVERSITY 

The  Department  of  Communications, 
College  of  Liberal  Arts,  invites  applica¬ 
tions  and  nominations  for  the  position 
of  Head  of  a  department  that  has  grown 
from  380  to  about  500  students  in  the 
last  four  years.  The  Department  offers 
BA  and  BS  degrees  in  journalism  in  the 
College  of  Liberal  Arts  and  a  BS  degree 
in  agricultural  journalism  in  the  College 
of  Apiculture.  A  graduate  program  is 
under  consideration. 

Qualifications:  This  position  requires 
proven  leadership  ability,  professional 
lournalism  experience,  scholarly 
competence  arid  administrative  abili^. 
A  doctoral  degree  is  preferred;  eligibility 
for  full  professorship  is  desired,  [^nam- 
ic  leadership  is  needed  to  help  this  well- 
positioned  department  achieve  national 
recognition  in  journalism  education. 

Responsibilities:  The  Head  provides 
administrative  leadership  for  14  faculty 
member,  11  full-time  staff  and  about 
200  part-time  student  workers  in  the 
academic  and  student  publications 
divisions. 

Salary  is  commensurate  with  experi¬ 
ence  and  qualifications.  To  ensure  full 
consideration  applications  should  be 
received  by  Febuary  1,  1986;  however 
applications  will  be  accepted  until  the 
position  is  filled. 

Send  nomination  or  application  with 
vita  listing  three  references  and  any 
other  supporting  materials  to: 

Chair,  Search  Committee 
Department  of  Communications 
Texas  A&M  University 
College  Station,  fX  77843 

Telephone  (409)845-4030 


HELP  WANTED 


HUMBOLDT  STATE  UNIVERSITY  seeks 
a  one-year  leave  replacement  in  journal¬ 
ism  for  1986-87.  Candidate  will  teach 
mass  media  law,  women  and  mass 
media  and  other  news-editorial  and 
public  relaitons  courses.  Qualifications; 
Ph.D.  or  Master’s  De^  in  Journalism 
or  Mass  Communication  and  teaching 
and  professionai  experience.  Deadlline 
for  application  is  March  15,  1986. 
Send  resume  and  three  letters  of  refer¬ 
ence  to:  Prof.  Mark  A.  Larson,  Chair¬ 
man,  Journalism  Department, 
Humboldt  State  University,  /^cata  CiA 
95521.  Humboldt  State  University  is 
an  equal  opportunity  employer. 


JOURNALISM-ASSOCIATE  PROFES¬ 
SOR,  tenure  track  position,  to  head 
PUBLIC  RELATIONS  OPTION  and 
develop  a  program  to  serve  industry. 
Teach  basic  and  advanced  public  rela¬ 
tions  coursi-s  at  the  undergr^uate  level 
and  occasionally  other  journalism 
courses;  develop  curriculum;  conduct 
major  seminar  or  workshop  annually; 
advise  public  relations  majors.  Salary 
range:  $29,(X)0  to  $35,0(j0  for  nine 
months.  Applications  will  be  reviewed 
beginning  Feb.  1,  1986.  Masters 
O^ee  required,  PhD  preferred  along 
with  professional  experience  in  all 
major  areas  of  public  relations  work. 
Send  letter  of  application,  resumes, 
three  letters  of  recommendation  and 
transcripts  to  Prof.  Wayne  Kelly,  Chair¬ 
man,  Journalism  Department,  Califor¬ 
nia  State  University  Long  Beach,  1250 
Bellflower  Blvd.,  Long  Beach,  CA 
90840. _ 

JOURNALISM-ASSOCIATE  PROFES¬ 
SOR,  tenure  track  position,  to  head 
Newspaper  Option  in  ACEJMC- 
accredited  program.  Teach  basic  and 
advanced  courses  in  journalism  (know¬ 
ledge  of  Production  required);  oversee 
operation  of  daily  departmental  laborat¬ 
ory  newspaper  with  10,000  circulation; 
develop  curriculum;  conduct  major 
seminar  or  workshop  annually;  advise 
newspaper  journalism  students.  Salary 
range;  $29,000  to  $35,000  for  nine 
months.  Applications  will  be  reviewed 
beginning  Feb.  1,  1986.  Masters 
Deffee  required,  PhD  preferred  along 
with  professional  experience  on  metro 
daily.  Send  letter  of  application, 
resumes,  three  letters  of  recommenda¬ 
tion  and  transcripts  to  Prof.  Wayne 
Kelly,  chairman.  Journalism  Depart¬ 
ment,  California  State  University  Long 
Beach,  1250  Bellflower  Blvd.,  Long 
Beach,  CA  90840. _ 

UP 

CLASSIFIED  ADS 
PHONE  (212)  675-4380 

PRINT  JOURNALISM.  TRINITY 
UNIVERSITY.  Assistant  Professor  of 
Communication,  Fall  Semester  1986. 
Ph.D.,  tenure  track.  (Visiting  appoint¬ 
ments  will  be  considered.)  Teach  a  total 
of  six  courses  a  year,  including  one 
course  in  news  reporting,  intergrated 
with  on-going  news  room  operations; 
two  introductory  courses  a  year  in  media 
writing,  mass  media  and  society,  or 
visual  communication;  two  other 
courses  from  among  media  studies  and 
theory,  media  management  and/or 
special  offerings  for  the  University 
honors  or  general  education  programs. 
Department  is  intermted  among  media 
specialties  and  within  the  liberal  arts 
and  sciences  mission  of  the  University. 
Endowment  supports  highly  selective 
admissions  policy  and  resources  for 
ideal  student-faculty  ratio,  faciilities 
and  services.  Salary  competitive.  Excel¬ 
lent  fringe  benefits.  Application  dead¬ 
line  January  15.  1986  or  until  filled. 
Send  resume  to  Robert  0.  Blanchard, 
chair.  Dept,  of  Communication,  Trinity 
UniversiW,  175  Stadium  Drive,  San 
Antonio  TX  78284.  EEO/AA  Employer. 


HELP  WANTED 


ACADEMIC 


LEHIGH  UNIVERSITY  seeks  assistant 
professor  of  journalism  to  teach  basic 
courses  such  as  newswriting,  public 
affairs  reporting,  magazine  writing. 
Ability  to  teach  science  writing  a  plus, 
research  and  publication  will  be 
required  for  attainment  of  tenure.  Qual¬ 
ifications:  master's  degree  in  journal¬ 
ism  and  three  years  of  experience  in 
professional  journalism.  Salary  compe¬ 
titive.  Send  letters  of  application,  vita 
and  other  information,  preferably  by 
Jan.  15,  to  Robert  J.  Sullivan,  Chair¬ 
man,  Journalism  Department,  Universi¬ 
ty,  Bethlemhem  PA  18015.  Lehigh 
University  is  an  affirmative  action/equal 
opportunity  employer. 


THE  AMERICAN  UNIVERSITY  School 
of  Communication  in  Washington,  D.C. 
seeks  graduate  assistants  with  full-time 
journalistic  experience  to  assist  in 
teaching  and  professional  duties  while 
earning  a  Master's  degree  in  Journalism 
and  Public  Affairs.  This  one-year,  full¬ 
time  program  begins  in  September. 
Includes  internship.  For  more  informa¬ 
tion  write  to  the  Graduate  Admissions 
Committee,  School  of  Communication, 
The  American  University,  4400  Massa¬ 
chusetts  Ave.,  N.W.  Washington  DC 
20016.  An  Equal  Opportunity  and  Affir¬ 
mative  Action  Employer. 


THE  PENNSYLVANIA  STATE  UNIVER¬ 
SITY  School  of  Communications  seeks 
faculty  members  for  the  1986-87 
ac^emic  year.  Appointments  may  be 
either  tenure-track  or  fixed-term, 
depending  upon  qualificatons.  The 
newly  formed  school,  which  has  30 
faculty  lines  and  approximately  850 
students,  combines  a  tradition  of  rigor¬ 
ous  and  demanding  teaching  in  profes¬ 
sional  skills  with  an  emphasis  on  high- 
quality  research.  It  seeks  either  those 
with  impressive  professional  credentials 
who  will  continue  to  be  active  profes¬ 
sionals,  or  those  with  doctorates  (or 
ABD)  who  show  promise  of  becoming 
strong  researchers.  Either  kind  of  appl¬ 
icant  sould  have  the  strong  intellectual 
interests  expected  of  all  Penn  State 
faculty. 

One  tenure-track  opening  is  in  broad¬ 
cast  journalism  for  a  person  to  teach 
broadcast  news  plus  other  courses  in 
journalism  or  mass  communications.  A 
research  interest  in  cable  television 
preferred.  Another  tenure-track  opening 
IS  in  the  news-editorial/mass  communi¬ 
cations  s^uence  to  teach  news  report¬ 
ing  or  editing  courses  plus  courses  from 
one  or  more  specialties,  such  as  ethics, 
history  of  mass  communications,  or' 
international  communications.  Two, 
temporary  (with  possibility  of  conver¬ 
sion  to  tenure-track)  openings  are  in  I 
telecommunications  to  teach  produc-l 
tion  courses  and  possibly  other  courses 
in  mass  communications.  All  faculty 
members  are  expected  to  conduct 
research  or  comparable  creative 
activi^. 

Appointments  effective  August  21, 
1986.  For  full  consideration,  send 
resume  and  names  of  three  references 
January  15  1986,  to  Dr.  Daniel  W. 
Pfaff,  School  of  Communicaions,  218 
CarnMie  Building,  Box  7,  The  Pennsyl¬ 
vania  State  University,  University  Park 
PA  16802.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 

TWO  POSITIONS  open  in  August  at 
University  of  Illinois,  Uroana- 
Champaign.  One  to  teach  news-editing 
and  rep^ing,  other  to  teach  graphic 
arts.  Tenure  track  or  tenured  rank. 
Significant  professional  experience  and 
one  or  more  degrees  beyond  the  bache¬ 
lor's  degree  re<)uired.  Salary  negotiable. 
For  fuir  consideration,  send  complete 
details  by  Febuary  1,  to  Robert  D.  Reid, 
Chair,  Snrch  Committee,  119  Gregory 
Hall,  810  S.  Wright  St.,  Urbana  IL 
61801.  (217)  333-7380  or 
333-0709. 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER 
Build  a  weekly  newspaper  in  Puerto 
Rico!  Given  an  experienced  bi-lingual 
partner,  will  finance  start  up.  Eventual¬ 
ly  share  ownership,  resume  must 
include  education,  family  situation, 
income  requirement  as  well  as  experi¬ 
ence  Box  9551,  Editor  &  Publisher. 


GENERAL  MANAGER  for  The  Chicago 
Catholic,  official  newspaper  of  the 
Chicago  archdiocese.  Aggressive, 
business-oriented  newspaper  executive 
sought,  to  help  in  a  general  rebuilding 
phase.  Primary  responsibilities  include 
overall  financial  management  of  the 
paper,  supervision  of  advertising,  circu¬ 
lation  and  production  departments, 
management  of  fiscal  policy  and  super¬ 
vision  of  all  non-editorial  personnel. 
Attractive  salary,  complete  benefits, 
paid  vacation,  health  and  pension 
plans.  Resume  or  detailed  letter  with 
salary  requirements  to:  Robert  L.  Johns¬ 
ton,  Editor/Associate  Publisher,  The 
Chicago  Catholic,  155  E.  Superior  St., 
Chicago  IL  6()611. 


ROP  Sales  Manager,  20  man  staff. 
Highly  successful  and  growing  news¬ 
paper  has  opening  for  dynamic  mana¬ 
ger.  Experienced  in  competing  against 
aggressive  daily  and  weekly  TMC  opera¬ 
tions.  Must  be  strong  in  training, 
merchandising,  and  personnel  develop¬ 
ment.  Excellent  compensation.  Send 
resume  to  Box  9530,  Editor  & 
Publisher. 


We  have  been  recruiting  in  the 
Graphic  Arts  industry  for  nearly  ten 
years.  Our  specialization  is  Search 
and  Placement  of  Administrative, 
Production,  Advertising  and  Edito¬ 
rial  Personnel.  In  this  decade  of 
service  we  have  developed 
strong  relationships  and  quality 
contacts  throughout  the  Industry. 
C^toct  us  in  confidence  for  in¬ 
formation  on  current  applicants  or 
opportunities.  . 

JACK  S.  DARGINSKY 
From  Coast  to  Coast 
FEE  PAID 


4250  East  Camelback  Road  *  Suite  I80K 
Phoenix,  Arizona  85018  602/952-1204 


ADVERTISING 


ADVERTISING  DIRECTOR 
The  ideal  candidate  for  this  position 
with  our  14,000  circulation  daily  in 
Zone  2  will  have:  an  aggressive  attitude 
toward  sales,  an  equally  aggressive 
belief  in  customer  sen/ice  and  the  abili¬ 
ty  to  organize  and  implement  a  budget 
jnd  promotion  calendar.  If  your  desire 
IS  to  grow  as  part  of  a  management  team 
striving  for  excellence  as  a  minimum 
standard,  send  a  cover  letter  and 
resume  to  Box  9513,  Editor  & 
Publisher. 

ADVERTISING  MANAGER 
Immediate  opening  for  individual  with 
solid  newspaper  advertising  experience 
who  can  be  manager  of  weekly  news¬ 
paper  advertising  department.  Position 
requires  imaginative,  self-starter  with 
demonstrated  newspaper  skills  who  has 
shown  ability  to  manage.  Must  be  able 
to  train  and  motivate  staff  as  well  as  sell 
individuality.  College  degree  a  plus. 
Position  located  in  attractive  Ohio 
suburban  area.  Reply  in  confidence  to 
Brown  Publishing  Co.,  10250  Alliance 
Road,  Cincinnati  OH  45242. 


HELP  WANTED 

HELP  WANTED 

ADVERTISING 

ADVERTISING 

ADVERTISING  MANAGER 

Major  market  suburban  weekly  group 
needs  a  leader  with  prior  competitive 
suburban  newspaper  advertising  sales 
and  sales  management  experience.  We 
are  very  particular,  but  we  pay  very  well 
for  what  we  want.  Resume  to  Ron  Lind¬ 

EXPERIENCED  advertising  salesperson 
with  management  potential.  Small  Zone 

7  daily,  great  area  for  outdoors  type. 

Nice  community  with  good  schools. 

Send  resume  to  Box  9529,  Editor  & 
Publisher. 

say,  Townsend  Communications,  Box 

MAJOR  market  metropolitan  daily  (Zone 

(816)454-9660.  ' _ 

ADVERTISING  MANAGER.  North  Cali¬ 
fornia  small  dynamic  daily.  Excellent 
salary,  etc.  for  experienced  leader. 
Resume,  salary  history.  Great  commun¬ 
ity.  Box  9485,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
Excellent  opportunity  for  someone  to 
take  hands-on  charge  of  our  16,000  PM 
daily  and  weekly  shopper  sales  depart¬ 
ment.  Competitive  Midwest  metro  area 
in  southern  Zone  7.  We  seek  an  exper¬ 
ienced,  aggressive,  high-energy  achiev¬ 
er,  perhaps  someone  now  in  no.  2  slot. 
Salary  plus  bonus  and  benefit  package,  i 
Send  resume  in  confidence  to  Box 
9556,  Editor  &  Publisher. 

ADVERTISING  MANAGER.  The  Daily 
Nebraskan,  University  of  Nebraska- 
Lincoln's  student  newspaper,  seeks  an 
advertising  manager  to  advise  and 
direct  a  student  ad  staff,  candidates 
should  have  a  minimum  1  year  advertis¬ 
ing  experience  in  sales  or  sales  manage¬ 
ment,  Bachelor's  degree  in  advertising 
or  marketing  or  equivalent  background. 
Apply  with  resume  and  qualifications  by 
January  15  to:  Daniel  Shatill,  General 
Manager,  daily  Nebraskan,  34  Nebras¬ 
ka  Union,  1400  R  St.,  Lincoln  NB 
68588-0448.  UNL  is  an  Affirmative 
Action/Equal  Opportunity  Employer  and 
encourages  minorities  and  women  to 
apply 

ADVERTISING  DIRECTOR  for  60,000 
plus  Zone  5  competitive  daily.  Full 
responsibilities  for  display  and  classi¬ 
fied  national.  Newspaper  advertising 
management  experience  a  must.  Non 
newspaper  product  management  exper¬ 
ience  preferred.  MBA  degree  a  desired 
plus.  Top  salary  plus  extensive  benefit 
package.  Send  current  resume  plus 
salary  history  to  Box  9540,  Editor  & 
Publisher. 

CUSSIFIED  ADVERTISING  DIRECTOR 
We  are  a  rapidly  growing  suburban 
group  of  weeklies  with  a  TMC  Consum¬ 
er's  Shopping  Guide  serving  a  major 
metro  market  in  Zone  5.  Aggressive 
growth  plans  in  future  acquisitions 
provide  an  outstanding  opportunity  for  a 
person  with  a  successful  management 
experience  and  people  skills.  This 
candidate  must  have  an  in-depth  know¬ 
ledge  of  the  industry,  newspaper,  and 
the  experience  and  vision  to  build  our 
classified  program  to  keep  pace  with 
our  growth.  You'll  have  a  staff  of  30  -r , 
and  an  opportunity  to  create  your  own 
success  story.  We  offer  competitive 
salary,  bonus  and  benefit  package.  Our 
need  will  be  mid-February/March  1986 
if  you  are  qualified,  send  resume  and 
salary  history  to  Box  9535,  Editor  & 
Publisher. 

EXPERIENCED  NATIONAL  advertising 
manager  to  work  in  competitive  Zone  4 
market.  Send  resume  to  Box  9510, 
Editor  &  Publisher. 

EXPERIENCED  CLASSIFIED  advertis- 
ing  salesman,  capable  of  taking  over 
department  from  manager  who  will 
retire  early  in  1986.  Immediate  open¬ 
ing.  Candidates  should  have  strong 
track  record,  ability  to  manage  tele¬ 
phone  room,  develop  sales  ideas  and 
handle  large  outside  accounts. 
Company  paid  benefits  and  car  allow¬ 
ance.  Group  of  NJ  weekly.  Send  refer¬ 
ences  and  resume  stating  experience 
and  salary  requirements  to  H.  Seely 
Thomas,  Hunterdon  County  Democrat, 
PO  Box  32,  Flemington  NJ  08822. 


for  talented  major  accounts  display 
sales  person.  We  are  seeking  a  highly 
motivated  goal-oriented  professional 
who  has  a  four  year  degree.  Several  of 
our  top  sales  people  are  now  successful 
sales  managers.  Please  send  resume  in 
complete  confidence  to  Box  9496, 
Editor  &  Publisher. 

OHIO  DAILY  (25,000)  has  opportunity 
for 

aggressive,  promo-minded  sales  mana¬ 
ger.  Must  be  goal  oriented  and  a  staff 
motivator.  Excellent  salary  and  commi- 
sion  package.  Send  complete  resume  to 

Box  9557,  Editor  &  Publisher. _ 

RETAIL  ADVERTISING  MANAGER 
Golden  opportunity  for  an  aggressive, 
goal-oriented  RAM  at  a  50,0W  Zone  2 
daily.  Several  years  successful  manage¬ 
ment  experience  required,  competitive 
market  background  helpful. 

You'll  supervise  a  large,  eager  staff  that 
responds  to  your  direction  and  support. 
You  will  also  interact  closely  with  all 
other  departments,  planning  and 
producing  special  sections  and  promo¬ 
tions.  We  are  a  fast-paced,  results- 
oriented  newspaper,  ready  to  build  on 
past  success.  We  are  also  part  of  a 
major  media  corporation  with  excellent 
benefits. 

If  you  are  ready  to  take  on  a  new  chal¬ 
lenge  in  a  highly  visible  position,  write 
Box  9521,  Editor  &  Publisher. 

SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 _ 

ARTIGRAPHICS 

ARTIST 

San  Francisco  Bay  Area  daily  group  has 
created  a  new  position  for  editorial  arti- 
sit  with  demonstated  creative  skills  in 
news  graphics,  page  layout  and  design. 
Computer  experience  helpful. 
Resumes,  samples  to  Ernie  Hines, 
Editor,  Lesher  (Jommunications,  Inc., 
2640  Shadelands  Dr.,  Walnut  Creek  CA 
94598. _ 

DIRECTOR  OF  BOOK  DESIGN 
Major  medical  publisher  has  current 
opening  in  book  design  department.  This 
position  is  responsible  for  all  book  de¬ 
sign  and  illustration  planning  for  Wil¬ 
liams  &  Wilkins  Book  Division.  Experi¬ 
ence  in  design  and  illustration  planning, 
layout,  and  typography  in  the  publishing 
field  is  necessary.  Supervisory  experi¬ 
ence  is  also  required.  College  degree 
preferred.  Competitive  salary  and  be¬ 
nefits.  Please  submit  resume  with  salary 
history  ad  several  work  samples  (to  be 
returned)  to: 

Williams  &  Wilkins/Waverly  Press,  Inc. 
428  East  Preston  Street 
Baltimore  MD  21202 
Attn:  Human  Resources  Manager 
Affirmative  Action  Employer 


EDITOR  &  PUBLISHER  for  December  14,  i9C3 


HELP  WANTED 
ARTIGRAPHICS 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


THE  LOG  CABIN  DEMOCRAT  is  seeking 
a  graphics  design  and  layout  artist.  This 
newly  created  position  calls  for  a  crea¬ 
tive,  artistic,  organized  person  who 
would,  working  aosely  with  editorial 
personnel,  execute  the  newspaper’s 
news  graphics,  mapping  and  illustrative 
needs,  as  well  as  coordinate  design  and 
color  reproduction  advertising  proces¬ 
ses.  The  ideal  candidate  will  have  know¬ 
ledge  of  appropriate  offset  newspaper 
reproduction  techniques,  particularly 
the  color  reproduction  process.  Send 
resume  and  samples  of  work  to  Loyd 
Ryan,  Managing  Editor,  Log  Cabin 
Democrat,  PO  Box  969,  Conway  AR 
72032,  telephone  (501)327-6621. 


_ CIRCULATION _ 

CIRCULATION  MANAGEMENT 
POSITION 

Medium  size  Arizona  newspaper  is 
seeking  aggressive,  experienced  DSM'S 
and  Supenrisors  looking  for  a  way  up. 
Positive  market  growth,  excellent  career 
opportunities.  Come  grow  with  us. 
Salary  commensurate  with  knowledge 
and  experience.  Send  resume  and 
salary  expectation  to  Hoyt  Sanders, 
Tucson  Newspapers  Inc.,  PO  Box 
26887,  Tucson  AZ  85726. 


CIRCULATION  DIRECTOR 
We  are  a  leading  southwest  city  search¬ 
ing  for  an  experienced  circulation  direc¬ 
tor  to  lead,  train  and  motivate  our 
department.  Candidate  must  have  a 
background  of  proven  circulation  gain 
and  should  have  previous  experience  as 
a  circulation  manager  or  director.  We 
offer  an  excellent  benefit  package  and 
the  opportunity  for  growth.  Send 
resume  to  Tom  Jackson,  Tucson  News¬ 
paper  Inc.,  PO  Box  26887,  Tucson  AZ 
85726.  All  replies  will  be  held  in  stric¬ 
test  confidence.  EOE. 


CIRCULATION  MANAGER: 

We  are  seeking  an  experienced  profes¬ 
sional  to  lead,  train  and  motivate  the 
circulation  department  of  a  14,50() 
daily.  Candidate  must  be  experienced 
in  single  copy  sales  as  well  as  PIA’s  and 
home  delivery.  Send  resume,  salary 
requirements  to  Dan  Snow,  Vice  Presi¬ 
dent,  Marketing,  at  The  Times  Record, 
PO  Box  10,  Brunswick  ME  04011. 


CIRCULATION  DIRECTOR 
Progressive  Central  Pennsylvania 
17,000  daily  is  seeking  an  experienced 
circulation  director  with  strong  market¬ 
ing  and  sales  background.  Position 
includes  the  usual  sales,  service  and 
collection  duties  with  special  emphasis 
on  an  extensive  campaign  to  become 
the  dominant  publication  in  this  mark¬ 
et.  Two  weekly  TMC  products  included 
in  this  daily's  operation.  If  you’d  like  to 
join  in  an  aggressive  management  team 
on  this  quality  daily,  then  write  us.  Tell 
us  about  your  educational  background, 
your  experience,  salary  history  and 
expectations  and  why  you  are  interested 
in  a  job  change  at  this  time.  Sell  your¬ 
self  to  us  just  as  you  would  to  your  staff 
or  prospective  subscriber.  Box  9548, 
Editor  &  Publisher. 


DISTRICT  MANAGER 
The  Journal  Times  of  Racine,  Wisconsin 
is  seeking  an  ambitious,  sales-oriented 
individual  to  join  our  37,000  daily 
newspaper  as  a  district  manager.  Must 
be  strong  in  all  phases  of  newspaper 
carrier  recruitment,  training  and  sales. 
Strong  organizational  skills  and  the 
ability  to  work  independently  a  must. 
This  Position  requires  ability  to  work  a 
varied  schedule  including  evenings  and 
weekends.  This  is  an  ideal  opportunity 
within  Lee  Enterprises  for  a  career- 
minded  person.  Please  forward  resume 
and  salary  requirements  to  Susan 
Dembowski,  Journal  Times,  212  Fourth 
St.,  Racine  Wl  53403. 


CIRCULATION  BRANCH  MANAGER 
career  opportunity  with  a  well  estab¬ 
lished  major  newspaper.  Must  be  exper¬ 
ienced  in  all  phases  of  circulation  work 
including  strong  organizational  skills, 
above  average  communication  skills, 
circualtion  computer  system,  with  a 
heavy  emphasis  on  single  copy  sales 
and  distribution. 

The  successful  applicant  will  be  totally 
bilingual.  Salary  will  be  comensurate 
with  experience.  Liberal  car  allowance 
and  expenses,  with  a  full  range  of 
unequaled  company  benefits.  Please 
send  resume  to  Box  9537,  Editor  & 
Publisher. 


CIRCULATION  MANAGER— Excellent 
opportunity  for  experienced  manager  to 
advance  with  a  sound,  progressive 
company.  Must  have  the  knowledge  to 
increase  circulation  thru  home  delivery 
and  single  com  sales  activity.  Must  be 
the  leader  of  his  own  Circulation 
Department.  Excellent  advancement 
opportunities.  Send  full  resumes  to  Box 
9555,  Editor  &  Publisher.  Zones  2. 


CIRCULATION  MANAGER 
It’s  a  perfect  time  to  exercise  your 
options.  January  1st  begins  a  new  year 
and  it’s  the  best  time  to  make  the  move 
to  an  agwessive,  growing  group  of  dail¬ 
ies  ana  weeklies  in  one  of  New 
England’s  top  markets. 

WeTe  looking  for  a  experienced  profes¬ 
sional  to  manage  our  11  paid  weekly 
newspapers  and  to  direct  group-wide 
circulation  telemarketing  efforts. 
Knowledge  of  postal  regulations,  TMC 
and  telemarketing  are  a  must.  Send 
resume  and  salary  history  to  Brian  R. 
Carter,  Asst.  GM,  Beacon  Communica¬ 
tions  Corp.,  20  Main  St.,  Acton  MA 
01720.  An  Equal  Opportunity  Employer 
M/F. 


GREAT  OPPORTUNITY  for  career- 
minded  person.  Small  80  year-old  daily 
newspaper.  Department  needs  exten¬ 
sive  reorunization.  Successful  candi¬ 
date  will  be  part  of  a  management  team 
and  will  have  complete  support  of 
publisher.  Common  sense,  sound 
fundamentals,  desire  to  learn  and  work 
hard  a  necessity.  Arizona.  Box  9527, 
Editor  &  Publisher. 


MANAGER  POSITION  AVALABLE  on 
24,00()  Ohio  daily.  Competitive  salary 
package  for  sales-service-collection 
team  leader.  Box  9558,  Editor  & 
Publisher. 


SALES  MANAGER 

Large  daily  newspaper  in  Southern  Cali¬ 
fornia  is  seeking  an  experienced  Sales 
Manager  for  our  adult  Crew  Program. 
The  candidate  we  hire  must  be  profes¬ 
sional,  dynamic,  and  goal  oriented. 
Must  possess  excellent  communication 
skills  and  be  able  to  relate  well  to  young 
adults,  as  well  as  management.  This  is 
a  very  visible  position  supervising  four 
crews  with  four  more  being  planned. 
Our  crews  are  all  employees,  not  inde¬ 
pendent  contractors.  This  is  an  excel¬ 
lent  career  opportunity  with  room  for 
advancement  in  our  fast  organization. 
Salary,  commission  and  benefits. 

Send  resume  to  Box  9509,  Editor  & 
Publisher. 


_ EDITORIAL _ 

A  MAJOR  West  Coast  AM  is  taking 
applications  for  an  assistant  Metropoli¬ 
tan  Editor.  We’re  looking  for  candidates 
with  city  desk  editing  experience  who 
can  take  good  copy  and  make  it  better. 
Position  involves  night  shift  work  with 
opportunities  for  advancewment.  Excel¬ 
lent  salary  and  benefits.  Box  9532, 
Editor  &  Publisher. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


A  PULITZER  PRIZE  winning  newspaper 
in  one  of  the  top  five  markets  in  the 
nation  is  looking  for  a  reporter  with 
experience  covering  politics  and  govern¬ 
ment.  Candidate  must  show  evidence  of 
breaking  the  big  story,  running  impor¬ 
tant  investigative  projects  and  major- 
league  writing  ability.  We  want  someone 
who  thrives  underpressure  against  top- 
notch  competition. 

Salary;  $3^000  plus. 

Send  resume  and  ten  clips  with  letter 
explaning  why  we  should  hire  you.  All 
inquires  will  be  kept  in  confidence.  Box 
9518,  Editor  &  Publisher. 


ASSISTANT  COPY  EDITOR  wanted  for 
25,000  circulation  Sun  Belt  daily. 
Must  have  excellent  writing  skills  and 
leadership  capabilities.  We  offer 
competitive  salary  and  professional 
work  environment.  Contact  Robert 
Naylor,  Jr.,  Metro  Editor,  The  Meridian 
Star,  Meridian  MS  39301,  by  Dec.  20. 

WRITER  -  2  or  more  years’  newspaper  | 
experience  with  features  and  news  for  I 
busy  university  public  affairs  office. 
Tuition  exemption.  Excellent  benefits. 
New  York  area  applicants  only,  please. 
Resumes,  writing  samples,  and  salary 
requirements  to  Public  Affairs  and 
Publications,  Teachers  College,  Colum¬ 
bia  UniversiW.  New  York,  NY  10027. 

Newspaper  Jobs 
for 

Newspaper  People 


CHIEF  PHOTOGRAPHER/PHOTO 
EDITOR: 

Gannett  newspaper  of  56,(X)0,  gaining 
circulation  and  awards,  is  looking  for 
graphically  astute  department  head  to 
work  with  design  conscious  editor. 
Managerial  experience  a  plus.  We’re  in 
sunny  CA,  near  San  Francisco.  Excel¬ 
lent  salary,  benefits,  friendly  staff. 
Send  resume,  samples  to  Philip  Book¬ 
man,  Executive  Editor,  C/0  Stockton 
Record,  PO  Box  900,  Stockton  CA 
95201.  No  phone  calls  please. 


EDITOR 

Established  BPA  monthly  magazine 
seeks  editor  with  experience  to  do-it-all. 
The  take  charge  person  we  want  will  be 
responsible  for  planning,  conceiving, 
and  writing  articles  pertaining  to  the 
transportation  industry.  You  will  work 
wih  an  artist  and  assistant  editor  in 
laying  out  the  magazine,  and  making  its 
cover  and  inside  content  attractive  with 
our  readers.  Salary  for  right  person  is 
tops  in  Zone  3  for  this  position.  Write 
Box  9525,  Editor  &  Publisher. 


CITY  MAGAZINE  EDITOR 
City  Magazine  is  one  of  the  fastest 
growing  metro  areas  in  America  seeks  a 
sophicated,  experienced  professional 
editor  who  can  step  in  and  take  charge 
of  a  small  but  eager  staff.  Five  years  full 
time  city  or  Sunday  magazine  experi¬ 
ence  required.  Applicants  should  be  a 
good  writer,  good  editor  and  good 
”idea”  person,  ^nd  clips  and  resumes 
to  PO  Box  8439,  Maitland  FL  32751. 


COPY  DESK-Must  be  skilled  editor, 
have  experience  on  desk  and  ability  to 
write  sharp  heads,  do  clean  modular 
layouts  on  electronic  system.  Zone  1 
7-day  operation  527  week.  Box  9549, 
Editor  &  Publisher. 


COPY  DESK-Must  be  skilled  editor, 
have  experience  on  desk  and  ability  to 
write  sharp  heads,  do  clean  modular 
layouts  on  electronic  system.  Zone  1 
7-day  operation  527  week.  Box  9549, 
Editor  &  Publisher. 


COPY  EDITOR 

Pulitzer  prize-winning  Knight-Ridder 
daily  seeks  up  and  coming  editor  for 
universal  desk.  Two  years  experience 
preferred,  but  will  consider  standout 
grad.  Competitive  salary  and  excellent 
benefits.  Opportunity  for  wires  and 
layout.  Send  resume,  references  and 
work  samples  to  George  R.  Carter,  Copy 
Desk  Chief,  The  News-Sentinel,  FG  Box 
102,  Ft.  Wa^  IN  46801.  An  Equal 
Opp^unity  employer. 

COPY  EDITOR 

If  you  are  a  stickler  for  grammar  and 
have  a  flair  for  layout,  this  may  be  the 
job  for  you.  The  opening  is  on  a  six- 
person  universal  desk  of  a  34,000 
circulation  PM  in  the  Rocky  Mountains. 
Send  non-returnable  resume,  clips  and 
references  to  Paul  Mow™,  News  Editor, 
The  Daily  Sentinel,  PO  Box  668,  Grand 
Junction  CO  81502. 


COPY  EDITOR.  Immediate  opening  for 
a  person  with  1  to  2  years  experience,  a 
love  of  the  language  and  an  aggressive 
approach  to  editing.  Responsibilities  on 
this  15,CKX3  Connecticut  daily  include 
working  with  local  and  wire  copy,  head¬ 
line  writing  and  layout.  Competitive 
salary.  Please  send  resume,  cover  letter 
with  examples  of  layout.  Box  9519, 
Editor  &  Publisher. 


COPY/LAYOUT  EDITOR 
Top  Southern  PM  daily  (40,000)  has 
immediate  opening  for  motivated, 
experienced  copy  editor  to  join  award¬ 
winning  10  person  news  desk.  Sharp 
editing  and  design  skills  necessary  as  is 
familiarity  witn  VDT  system.  Salary  up 
to  $30,000,  depending  on  experience. 
Excellent  benefits.  Send  resume,  layout 
&  editing  samples  and  references  to  Box 
9522,  Editor  &  Publisher. 


WANTED:  85  GOOD  JOURNALISTS 
JOB  BANK  currently  has  more  than  85 
openings  at  newspapers  around  the  coun¬ 
try.  We  are  seeking  art  directors,  copy 
editors,  metro  editors,  reporters  and  fea¬ 
ture  editors.  For  a  free  information  pack¬ 
age  write  to  JOB  BANK,  1909  Cinnamin- 
son  Avenue,  Cinnaminson,  NJ  08077  or 
call  Director,  Debra  Bissinger  at  (609) 
786-1910. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL 

ASSISTANT  MANAGING  EDITOR 
for  7,000  circulation  daily.  Zone  2.  Will 
train  to  fill  M.E.  slot  mid-'86.  Must  be 
excellent  at  copy  editing  and  layout, 
able  to  give  strong  direction  to  upbeat, 
motivated  staff.  Send  resume,  clips  and 
references  if  possible  to  Box  9523, 
Editor  &  Publisher. 

BUSINESS  REPORTER 

Daily  business  newspaper  headquar¬ 
tered  in  NEW  YORK  seeks  Reporter 
interested  in  covering  industry.  Applic¬ 
ants  must  have  2  years  daily  full-time 
reporting  experience,  be  willing  to  work 
for  a  mid-day  deadline  in  a  fast-paced 
environment.  Excellent  benefits  with 
division  of  Fortune  SCX)  company.  Send 
letter,  salary  reouired  and  resume  to: 
Box  9553,  Editor  &  Publisher.  Equal 
opportunity  employer  m/f. 

BUSINESS 

/FINANCIAL  REPORTER/ 
EDITOR 

Self-starting  business  reporter  who  can 
come  in  cold  and  hit  the  ground  running 
to  give  us  aggressive,  inciteful  coverage 
on  a  wide  range  of  topics  in  a  strong 
business  news  town.  Must  be  an  excel¬ 
lent  writer,  with  experience  covering 
public  and  privately  held  companies 
and  ability  to  accurately  interpret  finan¬ 
cial  information.  Must  also  be  willing 
and  able  to  assume  some  managemnt 
duties  on  a  temporary  or  potentially 
interim  bases.  Send  resume  to  Jean 
Peters,  Financial  Editor,  Dayton  News- 
appers  Inc.,  4th  &  Ludlow  St.,  Dayton 
OH  45402. 

AWARD-WINNING  TRI-WEEKLY  news¬ 
paper  in  Zone  4  is  searching  for  a 
managing  editor.  Strong  reporting, 
feature  writing  skills  and  knowledge  of 
layout  and  design.  Journalism  degree 
and  experience  required.  Send  resume 
and  salary  history  to  Box  9520,  Editor  & 
Publisher. 

BUSINESS  WRITER/EDITOR 

JOB  BANK  has  an  immediate  opening 
for  the  above  position  with  a  large  mid¬ 
west  daily  newspaper.  For  information 
on  this  job  call  Director  Debra  Bissinger 
at  609  786-1910  or  write  JOB  BANK, 
1909  Cinnaminson  Ave,  Cinnaminson 
NJ  08077.  There  is  no  referral  fee  for 
this  position. 

BUSINESS  REPORTERS 

The  Connecticut  and  Westchester  Busi¬ 
ness  Journals  are  seeking  quality  repor¬ 
ters  to  cover  business  trends  in  the 
heart  of  corporate  America.  Candidates 
must  have  a  minimum  of  one  year's 
experience.  Business  news  background 
preferable.  Locations  in  Hartford, 
Connecticut  and  Portchester,  New  York. 
Send  resumes  and  work  samples  to  R. 
Strumer,  PO  Box  31,  Portchester  NY 
10573. 

CITY  EDITOR 

Award-winning  100,000  circulation 
daily  seeks  city  editor  who  loves  hard 
news  and  good  writing.  Must  have 
demonstrated  ability  in  story  planning, 
editing  and  newsroom  management. 
Should  have  3-5  years  experience  as  a 
supervisor  of  reporters.  Send  resume 
and  appropriate  work  samples  to  Box 
9507,  Editor  &  Publisher. 

CHIEF  COPY  EDITOR 

100,000  PM  daily  in  Zone  5  seeks  a 
chief  copy  editor  to  direct  its  universal 
desk.  Please  send  resume  and  layout 
expmples  to  Box  9550,  Editor  & 
Publisher. 

MEDIA 

MEDIA 

MEDIA 

MEDIA  INNOVATORS 

Join  Us  At  The  Leading  Edge 


We’re  TRINTEX ,  a  partnership  of  CBS,  IBM  and  SEARS.  Join 
our  team  as  we  create  an  interactive  information  and 
transaction  videotex  service  for  homes  and  businesses. 
TRINTEX  will  feature  information,  education, 
entertainment,  shopping,  banking  and  messaging. 

Help  us  design  an  easy-to-use  videotex  service,  accessible  through  a  wide  range  of 
home  and  personal  computers.  Right  now  we  need  enthusiastic,  innovative  knowl¬ 
edgeable  professionals  and  managers  for  our  product  development  and  implementa¬ 
tion  efforts. 

Product  Developers 

Information/Education/Entertainment 

Responsible  for  identifying  and  developing  information,  entertainment,  and  educa¬ 
tion  products  that  will  attract  frequent  users.  Requires  an  ideas  person  with  a 
proven  track  record  of  managing  projects  from  conception  to  completion.  Previous 
product  development  experience  for  other  media,  especially  computer  software,  is 
particularly  important. 

Graphic  Artists 

Designers  and  illustrators  needed.  Previous  exposure  to  computer  graphics  is  an 
advantage.  Requires  BFA  or  equivalent. 

In  return  for  your  skills,  you  can  expect  a  competitive  salary,  plus  the  visibility  and 
growth  potential  that  only  a  venture  of  this  scope  can  offer.  We  invite  you  to  for¬ 
ward  your  resume,  being  certain  to  indicate  position  of  interest,  and  salary  history 
to:  Recruiting  Manager,  Dept.  EP,  TRINTEX,  123  Main  Street,  White  Plains,  NY 
10601.  We  are  an  equal  opportunity  employer. 


HELP  WANTED 


EDITORIAL 


DECORATING  WRITER 
Associate  in  expanding  department. 
Demands  strong  writing  skills.  Good 
sense  of  style  and  interested  in  decorat¬ 
ing  preferred.  Send  resume  and  writing 
samples  to  Editor,  Creative  Ideas  For 
Living,  PO  Box  2522,  Birmingham  AL 
35201.  A  publication  of  Southern 
Living,  Inc.  and  Time,  Inc. 


EDITOR 

For  twice  weekly  newspaper  in  Boston 
suburb.  Minimum  two  years  experience. 
Top  quality  only  need  apply.  Part  of 
award-winning  weekly  group.  Clips, 
resume,  letter  to  Executive  Editor,  3 
Church  St.,  Winchester  MA  01890. 

EDITOR  for  five  day  daily  and  regional 
monthly  business  tabloid.  Degree  with 
minimum  2  years  experience.  Position 
requires  excellent  writing,  editing, 
photographic  and  layout  skills.  Some 
business  beat  background  desired. 
Staff  of  3  plus  stringers.  Salary  to 
$25,000  depending  on  experience. 
Contact  Michael  Tompkins,  vice  Presi¬ 
dent,  News  Media  Corporation,  PO  Box 
615,  Clinton  IL  61727  or  call 
(217)935-3171. 


EDITORIAL 

BUSINESS  REPORTER 
Rapidly  growing  nation  newsweekly  for 
the  Electronics  Industry  needs  exper¬ 
ienced  hard-news  reporter.  Knowledge 
of  industry,  &  business  reporting  experi¬ 
ence  a  + .  Good  promotional  opportuni¬ 
ties.  Rush  clips/resume  to  EBN,  Recrui¬ 
ter  E,600  Community  Drive,  Manhasset 
NY  11030. 


EDITORIAL  cartoonist/graphic  artist 
wanted  for  The  Jackson  Sun,  a  West 
Tennessee  daily  of  37,000.  Must  be 
able  to  produce  two  or  three  editorial 
cartoons  a  week,  plus  informational  and 
feature  graphics.  Send  resume  and 
tearsheets  to  Ellen  Dahnke,  The  Jack- 
son  Sun,  Po  Box  1059,  Jackson  TN 
38302. 


EDITOR-REPORTER  needed.  Must  be 
good  accurate  reporter,  fast  writer  and 
use  camera  with  a  strong  commitment 
to  small-town  journalism  and  communi¬ 
ty  dedication.  Permanent.  Send  resume 
to  Allan  Evans,  Daily  News,  Russell,  KS 
67665. 


EDITOR 

Wanted  for  growing  weekly  newspaper. 
Must  have  photographic  experience  and 
run  one  person  operation.  Excellent 
opportunity  for  the  right  person. 
Located  in  pleasant  community  in  Zone 
4.  Send  resume  and  salary  history  to 
Box  9504,  Editor  &  Publisher. 


EDITOR 

Westchester  publisher  seeks  editor  for 
rapidly  growing  bi-weekly  publications 
on  federal  employment.  Must  have  5 
years  +  experience  on  trade  magazine 
or  newspaper  in  creating  story  ideas, 
researching,  writing,  editing,  coordinat¬ 
ing  stringers.  Must  be  able  to  work  inde¬ 
pendently  and  assume  major  responsi¬ 
bilities.  This  is  a  ground  floor  opportuni¬ 
ty  with  a  growing  company.  Write 
stating  bacl^round  and  salary  require¬ 
ments:  President’s  Office,  Breakth¬ 
rough  Publications,  Scarborough 
Station  Plaza,  Briarcliff  NY  10510. 

EDITOR/WRITER;  Fast  growing,  "how¬ 
to"  graphics  magazine  serving  the 
nation's  art  directors,  designers,  illus¬ 
trators  and  visual  communicators  seeks 
an  organized,  creative  writer/editor  to 
carry  out  a  full  range  of  editorial  duties. 
Interest  in  and  knowledge  of  graphic 
arts  important.  Strong  feature  writing, 
researching,  editing  and  rewrite  skills 
required.  Excellent  benefits,  competi¬ 
tive  salary.  Please  send  resume,  writing 
samples  and  salary  history  to;  Editorial 
Director,  PO  Box  11192,  Milwaukee  Wl 
53211. 
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HELP  WANTED 


EXPERIENCED  REPORTERS 
For  three  beats:  country  government, 
courts,  and  senior  citizens  and  social 
services  for  afternoon  paper  of  80,000 
circulation  in  growing  Sun  Belt  City 
(Zone  6).  Two  to  5  years  experience  re¬ 
quired.  Salary  adjustable  to  experience. 
Box  9512,  Editor  &  Publisher. 

FLEX  YOUR  MUSCLES: 
30,000-40,000  7-day  daily  in  Eastern 
Pennsylvania  is  looking  for  city  editor 
with  strength  of  character  and  dedica¬ 
tion  to  excellence.  Must  be  strong  editor 
of  copy  with  leadership  skills  and 
capacity  for  management.  References  a 
must.  Box  9389,  Editor  &  Publisher. 

FLORIDA  DAILY  NEWSPAPER  looking 
for  an  experienced  reporter,  hardwork¬ 
ing,  self-starter,  with  good  grammar. 
Photography  a  must.  Non-smoker.  Send 
resume,  copy  of  transcript  of  grades, 
references  and  clips  to  The  Vero  Beach 
Press  Journal,  PO  Box  1268,  Vero 
Beach  FL  32961. _ 

GROWING  ZONE  1  PM  daily  needs  a 
skilled  copy  editor  and  an  experienced 
reporter.  Resume,  references,  salary 
history  and  five  work  samples  to  Box 
9533,  Editor  &  Publisher. 

LAYOUT,  copy  and  headline  editor.  If 
you  respect  the  graphics  of  “USA 
Today,”  the  news  judgment  of  “Time" 
and  the  common  touch  of  “People", 
send  clips,  samples  and  resume  to 
Kevin  Giles,  Managing  Editor,  The 
Bismarck  Tribune,  Box  1498,  Bismarck 
ND  58502. _ 

LIFESTYLE  REPORTER.  English  or 
journalism  degree  perferred.  Must  be 
able  to  type  proficiently  and  use  35 
millimeter  camera.  Non-smoker.  Send 
resume,  copy  of  transcript  of  grades, 
references  and  clips  to  The  Vero  Beach 
Press  Journal,  rO  Box  1268,  Vero 
Beach  FL  32961. 

Managing  Editor  for  award  winning 
weekly  in  heart  of  New  England  ski 
country.  Hands  on,  shirt  sleeves  type, 
capable  of  directing  young  staff.  Photo¬ 
graphic  ability  and  production  know¬ 
ledge  desired.  Successful  century  old 
newspaper  offers  competitive  salary, 
benefits,  plus  profit  sharing.  Send 
resume  and  salary  requirements  to  Box 
9452,  Editor  &  Publisher. 

MANAGING  EDITOR  for  Zone  1  busi- 
ness  newspaper,  circulation  25,000. 
Strong  reporting,  feature  writing  skills, 
good  knowledge  of  business  and 
finance,  experience  with  layout  and 
design.  Currently  monthly  but  needs 
strong  editor  to  expand  to  bi-weekly 
coverage.  Send  resume,  clips,  salary 
required  to  Box  9483,  Editor  & 
Publisher. 

MANAGING  EDITOR 
Excellent  opportunity  with  Creative 
Ideas  For  Living  (national  circulation  of 
750,000)  a  publication  of  Southern 
Living,  Inc.  and  Time,  Inc.  required  3  to 
5  years  experience.  Responsible  for 
copy  editing,  supervising  freelance 
writers,  and  issue  planning.  Send 
resume  and  writing  samples  to.  Editor, 
Creative  Ideas  for  Living,  PO  Box  2522, 
Birmingham  AL  35201. 

MANAGING  EDITOR 
Ten  paper  group  of  free  circulation 
weekly  needs  a  proven  leader  to  guide  a 
staff  of  23  reporters  and  photographers. 
We  are  located  in  beautiful  fast  growing 
western  Michigan.  Candidates  should 
have  solid  experience  in  layout, 
community  journalism  and  manage¬ 
ment.  Excellent  opportunity  for  right 
person.  Send  cover  letter,  resume,  and 
clips  to:  Herman  Sjoerdsma,  Publisher, 
Advance  Newspapers,  PO  Box  237, 
Jenison  Ml  49428.  •  . 


HELP  WANTED 


INVESTIGATIVE  REPORTER— WTOL- 
TV,  the  CBS  affiliate  in  Toledo,  Ohio  is 
looking  for  a  full-time  investigative 
reporter.  Prior  TV  experience  is  not 
required,  but  a  proven  track  record  as 
an  investigative  reporter  is.  We  have  a 
serious  commitment  to  news  and  are 
looking  for  someone  with  the  skills  and 
experience  to  find  good  stories.  Court 
and  police  experience  preferred.  If 
you're  interested,  send  a  resume,  clips, 
references,  and  salary  requirements  to 
Rick  (Severs,  News  Director,  VifTOL-TV, 
730  North  Summit  St.,  Toledo  OH 
43604. _ 

LIVING  SECTION  EDITOR 
Wyoming's  No.l  daily  for  the  last  five 
years  seeks  a  Rocky  Mountain-area  jour¬ 
nalist  with  one  or  two  years  of  experi¬ 
ence  in  reporting,  photography  and 
layout.  Gillette's  a  young  town  filled 
with  interesting  people  and  stories  to  fill 
the  Living  section.  In  addition  to  the 
challenge  of  community  journalism, 
you'll  find  good  company  benefits. 
Send  us  your  resume,  references  and 
clips  today.  The  News-Record,  Box 
3006,  Gillette  WY  82716. 

NIGHT  NEWS  EDITOR 
The  Miami  News  is  looking  for  a  person 
to  supervise  th  night  news  desk  and  to 
layout  one  edition.  Excellent  news 
judgement,  designability,  personnel 
relations;  three  to  five  years  experience 
a  must.  Excellent  pay  and  benefits. 
Send  resume  and  clips  to:  Sue  Reisin- 
ger.  Managing  Editor,  The  Miami  News, 
PO  Box  615,  Miami,  FL  33152. 

NONE  OF  YOUR 
...BUSINESS 

None  of  your  dull,  dry  business  writing, 
that  is.  We're  looking  for  an  experienced 
writer  as  much  at  ease  writing  about 
people  as  portfolios — someone  who  can 
find  out  what's  behind  board  room  deci¬ 
sions  and  get  beneath  the  tough  facade 
of 

CEO.  Our  growing,  dynamic  business 
team  includes  a  dozen  writers  and 
editors  responsible  for  AM/PM/Weekend 
news  coverage  and  our  new  weekly  busi¬ 
ness  magazine,  circulation  25(),0(X). 
Business  writing  experience  helpful  but 
not  essential:  ability  to  write  bright, 
incisive  and  concise  stories  is.  Five 
years  experiece  a  minimum.  Send  clips, 
resume  and  references  to:  Gerald  P. 
Merrell,  Business  Editor,  The  Virginian- 
Pilot  and  the  Leader-Star,  15(J  West 
Brambleton  Ave.,  Norfolk  VA  23510. 

OUTDOOR 

WRITER/EDITOR 

$25-38K 

If  you  can  combine  active  hunting,  fish¬ 
ing  interest  with  strong  writing/reporting 
skills  we  may  have  a  spot  for  yqu  in 
Seattle,  Wa.  We  are  the  Nation's 
Largest  Outdoor  Weekly  with  12  Zoned 
editions,  175,000  circulation  and  35 
years  of  progressive  publishing  experi¬ 
ence.  We  need  writers/editors  with  VDT 
experience,  high  production  capability 
and  deadline  pressure  ability.  Some 
travel,  plenty  of  50  hour  weeks,  lots  of 
responsibility/freedom  and  a  very  good 
chance  to  advance.  Special  preference 
for  applicants  currently  living  in  Zones 
6,  7,  8,  9.  Salary:  DOE  and  drive! 
Resume,  clips  and  salary  history  to 

PERSONNEL  (JEPT. 

PO  Box  C-19000 

_ Seattle,  WA  98109 _ 

PUBLISHER/EDITOR 
For  Nevada  magazine.  Maximum  salary 
$43,733  annually.  State  benefits. 
Experience  in  magazine  publishing 
imperative.  Knowledge  of  advertising, 
circulation,  research,  promotion  and 
distribution  helpful.  Knowledge  of 
Nevada  would  be  a  plus.  Send  resume 
to  Editor-Search,  Nevada  Commission 
on  Tourism,  Capital  Complex,  Carson 
City,  NV  89710. 


HELP  WANTED 


REPORTER 

The  Exeter  News-Letter,  a  southern 
New  Hampshire  weekly  newspaper,  has 
an  opening  for  a  general  assignment 
repo^er  to  cover  county  government 
and  towns  surrounding  Exeter.  Some 
experience  or  a  journalism  degree  would 
be  desirable.  Please  apply  only  if  you 
are  already  located  in  New  England  and 
willing  to  drive  to  Exeter  for  an  inter¬ 
view.  Send  resume  and  samples  to: 
Robert  M.  Herbert,  Editor,  Rockin^m 
County  Newspapers,  PO  Box  250, 
Exeter  NH  03833. 

REPORTER 

Daily  business  newspaper  covering 
industry  seeks  experienced  (minimum  2 
years)  WASHINGTON  Reporter  to  cover 
agencies,  “The  Hill",  issues  of  vital 
concern  and  impact  on  metals  firms. 
We're  known  for  our  hard-hitting,  up-to- 
the-minute  precise  coverage  in 
Washington  and  looking  for  a  Reporter 
to  carry  the  ball.  Prefer  applicants  with 
business  news  background.  Salary  mid- 
to-upper  $20's,  depending  on  experi¬ 
ence.  Send  letter,  resume  and  state 
salary  requirements  to:  Box  9554, 
Editor  &  Publisher.  Equal  opportunity 
employer  m/f. 

NEWS  FEATURE  EDITOR  for  special 
minority  reporting  project.  $25,000 
plus  benefits.  Afrirmative  Action 
E  nployer.  Send  resume  to  Box  462, 
Grand  Central  Station,  New  York  NY 
10017.  _ 


HELP  WANTED 


SEVEN-DAY  21,(XX)  circulation,  morn¬ 
ing  newspaper  is  seeking  an  aggressive, 
community  oriented,  city  editor  to 
direct  a  young,  talented  and  energetic 
staff.  The  candidates  we  seek  should  be 
well-rounded  in  news  and  feature 
reporting,  with  and  aptitiude  for  news¬ 
room  leadership.  Primary  responsibili¬ 
ties  will  be  to  direct  city-side  staff  in 
local  and  regional  coverage,  local 
photos  and  local  section  page  layout 
and  design.  Editing  skills  essential. 
Excellent  salary  and  benefits.  Contact 
Cindy  Eikamp,  Managing  Editor,  Aber¬ 
deen  American  News  ,  TO  Box  4430, 
Aberdeen  SD  57401.  A  Knight-Ridder 
newspaper. 

SPORTS  EDITOR 

We're  a  small  but  aggressive  daily  in 
eastern  Zone  7  with  an  emphasis  on 
local  sports.  We  have  high  sp<^  wire 
and  laserphoto  to  help  get  the  job  done 
completely  and  on  deadline.  If  you  work 
hard,  like  local  sports  and  small  town 
I  living,  send  cover  letter,  resume,  non- 
I  returnable  samples  and  salary  expecta¬ 
tions  to  Box  9493,  Editor  &  Publisher. 

REPORTER 

Reporter  for  award-winning  lively  daily 
newspaper  in  progressive  north^stern 
Indiana  city  25  miles  from  urban 
I  center.  Good  pay,  benefits,  opportunity. 

I  Some  photo^phy,  sports  helpful,  not 
I  required.  Writer  Jim  Barbieri,  Editor, 

!  News-Banner,  TO  Box  436,  Bluffton  IN 
146714. _ 


EXECUTIVE  EDITOR 

Two  of  Cionnecticut’s  best  newspapers,  The  Reg¬ 
ister  and  Journal-Courier,  are  seeking  an  experi¬ 
enced  and  dynamic  executive  editor  to  lead  a 
large,  merged  news  staff. 

The  successful  candidate  must  have  strong  inter¬ 
personal  skills,  at  least  three  years  of  supervis¬ 
ory  experience  and  a  thorough  knowledge  of  the 
news  business.  She  or  he  wiU  certainly  have  a 
bachelor’s  degree  and  possibly  a  master’s 
although  not  necessarily  in  journalism. 

The  person  chosen  will  report  to  the  editor  and 
have  full  charge  of  day-to-day  operations  of 
morning,  evening  and  Sunday  editions.  In  addi¬ 
tion,  the  successful  candidate  will  have  interde¬ 
partmental  responsibilities  as  a  member  of  the 
corporation’s  senior  operating  committee. 

Good  compensation  will  be  enhanced  by  an  excel¬ 
lent,  fully  paid  benefits  package. 

Please  send  a  complete  resume,  salary  history, 
an  outline  of  what  you  accomplished  in  past  posi¬ 
tions  and  a  statement  outlining  your  philosophy 
about  news  coverage  and  the  role  of  locally- 
oriented,  family-owned  newspapers  to: 

Human  Resources 
The  Jackson  Newspapers 
40  Sargent  Drive 
New  Haven,  CT  06511 

Minority  including  female,  applicants  welcome. 
We  regret  that  we  can  only  respond  to  leading 
candidates,  /in  Equal  Opportunity  Employer. 
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HELP  WANTED 


IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thou¬ 
sands  of  journalistic  professionals, 
1985  will  be  the  best  year  ever  for  the 
industry,  because  this  year  is  the  year 
for  the  job  market  where  the  markets 
are  wide  open  from  coast  to  coast  from 
every  aspect  of  the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands 
down! 

...here  at  Media  Talent  Network 
Management  Consultants,  we  stand 
preparM  and  ready  to  do  what  it  takes 
to  win  that  job  for  you.  We  have  an 
excellent  reputation  and  are  a  national 
marketing  consulting  firm  in  the  indus¬ 
try  catering  to  the  broadcast,  literary, 
and  entertainment  professionals  from 
coast  to  coast. 

For  career  marketing  informaion  on 
available  journalistic  careers  write  or 
call  Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  stric¬ 
test  confidence. 

SPORTS  EDITOR  needed  by  rapidly 
growing,  awanJ-winning45,0()0  daily  in 
Poconos  region  of  Northeastern 
Pennsylvania.  The  right  candidate  will 
be  a  strong  leader  interested  in  manag¬ 
ing  a  Stan  of  9  full-timers.  Althou^ 
we're  looking  for  a  top-notch,  full-time 
administrator  with  management  experi¬ 
ence,  the  person  we  hire  must  also  be 
proficient  in  both  layout  and  sports  writ¬ 
ing.  He  or  she  must  be  able  to  thrive  in  a 
fiercely  competitive  environment  and 
have  the  background  to  prove  it.  Salary 
will  be  competitive  and  the  fringe  bene¬ 
fits  excellent.  But  the  real  benefit  in 
working  for  us  is  the  opportunity  to  be 
part  of  an  operation  dedicated  to  excel¬ 
lence.  Applicants  should  send  3  writing 
samples,  3  layout  samples,  a  resume 
and  references  to  Scott  Wasser,  Asst. 
Managing  Editor.  The  Times  Leader,  15 
N.  Main  St.,  Wilkes-Barre  PA  18711. 
No  calls,  please. 

SPORTS  EDITOR  experience  not  as 
important  as  good  grammar,  common 
sense  and  willingness  to  work.  Contact 
George  Frasher,  The  Daily  Leader,  PO 
Box  619,  Leesville  LA  71496.  (318) 
239-3444. _ 

SPORTS  EDITOR  needed  immediatly 
for  6300  circulation  paper  in  Houston 
area.  We're  one  of  Texas'  best  semi¬ 
weeklies,  so  if  you  think  you're  the  best, 
let's  talk.  Need  J-degree.  Will  strongly 
consider  December  graduates.  V(JT, 
photo  and  darkroom  experience  helpful, 
but  will  train  if  necessary.  Non-smoker 
prefered.  We  are  not  ashamed  of  the 
salaries  we  pay.  May  or  December 
graduate  can  expect  to  start  at  $270 
per  week.  Send  clips  and  references  to: 
Christopher  F.  Barbee,  PO  Box  1180, 
El  Campo  TX  77437.  May  also  call 
(409)  543-3363  (work)  or  (409) 
543-9790  (home).  The  job  opens 
December  27th. 

THE  GRAND  RAPIDS  PRESS,  150,000 
daily,  has  an  opening  for  a  staff  photo- 
grader.  Tremendous  opportunity  for  a 
person  with  the  patience  to’ produce 
great  daily  pictures,  the  drive  to  get 
good  sports  and  news  shots,  tne 
compassion  to  generate  significant 
picture  stories  and  the  imagination  to 
produce  award-winning  illustrations. 
We  have  long  made  a  commitment  to 
photojournalism  with  both  time  and 
news  space.  We  offer  competitive  salary 
and  benefits,  a  great  city  and  an  agree¬ 
able  staff.  Portfolio,  resume  and  refer¬ 
ences  by  January  1  to  Jim  Starkey, 
Director  of  Photography,  The  Grand 
Rapids  Pi^,  155  Michigan  St.  NW., 
Grand  Raoids  Ml  49503. 


HELP  WANTED 


SPORTS  EDITOR 

We  need  a  dynamic  sports  writer/editor 
to  cover  area  high  schools,  layout 
pages,  shoot  some  photos,  coordinate 
part-time  sports  writers.  We  are  a  group 
of  award-winning  semi-weeklies  in 
Central  Eastern  Arizona.  White  Moun¬ 
tains  offer  skiing,  hunting,  fishing. 
Send  resume,  clips  to  Jack  Tanner, 
White  Mountain  Publishing,  PO  Box 
1570,  Show  Low  AZ  85901. 

THE  WICHITA  EAGLE-BEACON  a 
Knight-Ridder  metro  AM  with  125,0(X) 
daily  and  195,0(X)  Sunday  circulation, 
is  screening  candidates  for  two 
positions-naticnal  editor  and  news  desk 
copy  editor.  National  editor  must  have 
wire  editing  experience,  sound  news 
judgement  and  a  solid  pasp  of  world 
and  national  affairs.  Copy  editor  must 
have  substantial,  good  experience  as 
rim  editor.  Salary  depends  upon  experi¬ 
ence.  /^ply  to  Brad  Warthen,  News 
Editor,  The  Wichita  Eagle-Beacon,  PO 
Box  820,  Wichita  KS  67201. _ 

WANTED  business  editor  for  mid-sized 
daily  on  Florida  coast.  Experience  a 
must.  Box  9544,  Editor  &  Publisher. 

WAilTED  EXPERIECED  REPORTER  to 
work  in  Tallahassee  for  a  Florida  Gulf 
Coast  mid-sized  daily.  Box  9538,  Editor 
&  Publisher. 

— 
WANTED  general  assignment  repprter 
for  Texas  Gulf  coast  daily  (8,000  circu¬ 
lation).  Needs  motivated  individual  who 
can  handle  a  variety  or  beats.  Send 
clips,  resume  to  The  Daily  Tribune,  Box 
1551,  Bay  City  TX  77414  or  call 
(409)245-5555. _ 

WE  ARE  LOOKING  FOR  WINNERS. 
Competitive  small  Zone  6  daily  needs  a 
experienced  photographer,  com  editor 
and  lifestyle  editor.  Two  to  3  years 
experience  mandatory  for  photographer 
and  copy  editor.  Zone  6  applicants 
preferred.  Box  9516,  Editor  & 
Publisher. 

WE  ARE  LOOKING  for  five  reporters 
with  at  least  one  year  daily  newspaper 
experience.  We  are  not  filling  vacan¬ 
cies.  We  are  adding  to  our  staff  We  are 
a  PM  daily  getting  ready  to  launch  a 
Sunday  newspaper,  the  fastest  growing 
market  in  Zone  1.  The  reporters  we  hire 
will  be  skilled  professionals  who  care 
about  quality,  reporting  and  writing; 
people  who  have  imagination  and  initia¬ 
tive,  but  are  able  to  take  direction. 
Include  resume,  work  samples  and  sala- 
ly  histo^  in  first  letter.  Box  9539,  Editor 
&  Publisher. 

WE  WANT  A  STRONG  desk  person  to 
help  us  with  our  coverage  of  Penn  State, 
national  contender  in  not  only  football, 
but  other  sports  as  well.  Ifyou  haveaflair 
for  layout,  headlines  and  editing,  plus  a 
solid  sports  background,  you  may  fit  with 
our  team.  Night  work.  Write  to  Personnel 
Director,  Center  Daily  Times,  Box  89, 
State  College  PA  16804.  We  are  a 
Knight-Ridder  newspaper. 

WIRE  DESK/COPY  EDITOR  sought  for 
10,000  circulation,  Monday  through 
Friday  daily  in  northern  California  resort 
community.  Must  have  2  to  3  years 
experience  editing  copy,  and  computer 
and  layout  skills.  Send  resume  and 
examples  of  work  to  Managing  Editor, 
Linda  Bowen,  Tahoe  Daily  Tribune,  PO 
Box  1358,  S.  Lake  Tahoe  CA  95705. 

WIRE  EDITOR 

Wanted  for  30,000  7-day  AM  newspap¬ 
er  undergoing  expansion.  Principal 
duties  include  routing,  editing,  and 
layout  of  state,  national  and  business 
pages  using  Associated  Press  and 
supplemental  wire  service.  Pace  is 
quick,  workload  heavy.  Experience 
necessary.  Apply  to  Editor,  The  Regis¬ 
ter,  PO  Box  520,  Shrewsbury  NJ 
07701. 


HELP  WANTED 


PUBUC  RELATIONS 


HELP  WANTED 


PUBUC  RELATIONS 


Associate  Director 
Of  Public  Affairs 


Seeking  an  individual  to  assist  with  the  development  and 
implementation  of  ongoing  projects  related  to  the  promotional 
and  publicity  efforts  of  the  College  of  Business  and  Public 
Administration.  Will  oversee  production  of  publications, 
audio-visual  and  promotional  materials  and  assist  with 
marketing,  advertising  and  publicify  campaigns  related  to 
various  fund-raising  and  alumni  affairs  activities  and 
programs. 

The  successful  candidate  will  have  a  Bachelor's  degree, 
preferably  in  Journalism,  Marketing  or  Public  Relations  and 
a  minimum  of  five  years  editorial,  marketing  or  advertising 
experience.  Writing  and  editing  skills  essential.  Excellent 
benefits  package  includes  NYU  TUITION  FOR  SELF, 
SPOUSE  AND  CHILDREN.  Send  cover  letter  telling  us  why 
you  re  right  for  this  assignment;  three  examples  of  best 
work;  resume  including  salary  requirements;  and  names, 
addresses  and  telephone  numbers  of  three  professional 
references  to: 


Newark  BuSnd.  , 

Public  Administration 
I  pi  VrvIVjl  1  I  c/o  Employment  Office 
^  AA.VKA  246  Greene  Street, 

New  York,  New  York  10003 
Att:  Mary  Weglikowski 

NYU  is  an  Equal  Opportunity/Affirmative  Action  Employer 


_ FREELANCE _ 

FREELANCE  BUSINESS  WRITERS. 
Young  200,000  plus  circulation  nation¬ 
al  business  magazine  for  chief  financial 
officers  needs  news  and  feature  contri¬ 
butors.  Must  have  solid  experience  in 
business/financial  reporting.  Resume 
and  clips  to;  William  Souder,  Senior 
Editor,  CFO  Magazine,  268  Summer 
St..  Boston  MA  (J2210. 

LEGAL  WRITER-Established  lawyer 
familiar  with  matters  relating  to  long- 
term-care  facilities  to  write,  free-lance, 
bimonthly  column  (1, 500-3, 00() 
words)  for  national  trade  magazine. 
Send  resume  wth  clips  to  Box  9452, 
Editor  &  Publisher. 

PUBLIC  RELATIONS 
If. ..you  have  a  flair  for  editing  good 
copy  and  helping  budding  writers 
become  the  best  that  they  can  be.. .You 
know  what  the  “hooks”  are  for  writing 
and  placing  publicity  materials... Your 
copywriting  flows  comfortably  and 
convincingly  from  news  to  feature,  to 
direct  mail.. .Your  research  skills  lead 
you  along  new  trails  in  the  quest  for  the 
most  exciting  angles  to  a  story... You're 
looking  for  a  truly  rewarding,  exciting, 
part-time  freelance  opportunity. ..We 
should  get  to  know  eachother.  We're  a 
nationaf  company  that  is  doing  some 
exciting  things  that  you  may  want  to 
play  a  part  in.  Please  send  writing 
samples  and  resume  to  Box  9536, 
Editor  &  Publisher. 


PUBLIC  RELATIONS 

PUBLIC  RELATIONS  DIRECTOR— The 
City  of  Enid,  Oklahoma  (population 
50,363)  is  accepting  applications  for  a 
Publications  Director  through  Decem¬ 
ber  31,  1985.  Salary  range 
$21,480-$27,420  plus  good  benefit 
package.  R^uires  degree  with  major 
course  work  in  public  r^ations  or  public 
administration  preferred.  Send  resume 
to  City  of  Enid,  Personnel  Department, 
PO  Box  1768,  Enid  OK  73702.  EOE. 

EDITOR  &  PUBLISHER 
(212)  675-4380 

_ PROMOTION _ 

PROMOTION 

Major  metro  daily  has  opening  in  Circu¬ 
lation  Marketing  Department  for 
energetic,  creative  professional  with 
knowledge  of  circulation  sales 
campaign  design  for  youth  carriers  and 
district  managers.  Must  possess  the 
ability  to  train  and  motivate  others. 
Projects  also  include  training/promotion 
audio  visual  preparation,  telemarketing 
and  crew  sales.  Fun  work  with  fun 
people.  Send  resume  to  Box  9541, 
Editor  &  Publisher. 

_ JOB  LEADS _ 

GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring.  Call 
(805)687-6(300  Ext.  R-4261  for  cur¬ 
rent  federal  list. 


We'll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply^ _ 
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HELP  WANTED 


SJUJES 


EXPERIENCtD  AND  HIGHLY  MOTI- 
YATEO  display  advertising  sales  people 
needed  for  the  Des  Moines  Shopper 
Network,  Iowa’s  largest  shopper.  For 
more  information,  call  Dave  Neuharth, 
Assistant  Publisher  (515)244-4161. 


PHOTOGRAPHER 

HELP  WANTED  —  PHOTOGRAPHER 
GRADUATE  ASSISTANT  to  work  in  the 
Ohio  State  University  photojournalism 
program.  Stipend  plus  free  tuition  while 
working  on  MA  in  journalism  in 
1986-87  year.  Photojournalism  experi¬ 
ence  and  BA  required.  Apply  to  Tom 
Hubbard,  The  Ohio  State  University, 
School  of  Journalism.  242  West  18th 
Avenue,  Columbus  OH  43210 
(614)422-6291. 


MORE  THAN 
PAPPARAZZI 
WANTED 

to  obtain  photos  of  national  personali¬ 
ties  with  their  automobiles.  Brief  quotes 
of  why  the  person  likes  his  car  required. 
Please  attach  returnable  samples  of 
your  work  in  note  for  details  to  trade 
magazine,  COLLISION,  PO  Box  M, 
Franklin  MA  02038. 


PHOTOGRAPHER 

Long  hours.  Hard  work,  low  pay.  But 
we'lT  pay  you  enough  to  enjoy  the  finest 
outdoor  area  in  the  West,  and  you  will 
work  for  the  finest  semi-weekly 
newspaper  in  the  country.  Beginners 
considered.  Send  resume  and  work 
samples  to  David  Stump,  Mangaging 
Editor,  Jackson  Hole  Guide,  PO  Box 
648,  Jackson  WY  83001 


MISCELLANEOUS 


COLOR  SCANNER  operator  needed  for 
newspaper  reproduction.  Only  qualified 
laser  generated  dot  scanner  operators 
need  apply.  Zone  9.  Send  resume  to 
Box  9531,  Editor  &  Publisher. 


_ PRESSROOM _ 

PRESSROOM  FOREMAN:  large  subur¬ 
ban  New  Jersey  weekly  seeks  exper¬ 
ienced,  well-organized  individual  with 
good  management  skills  to  supervise 
web  press  operation.  Familiarity  with 
Harris  845  web  offset  press  is  a  plus. 
Weekly  newspaper  and  frequent 
commercial  printing  is  carried  on  during 
two  shifts  on  a  daily  basis.  Hospitaliza¬ 
tion,  insurance,  paid  holidays,  plus 
fringe  benefits  included.  Send  resume 
stating  experience  and  salary  expecta¬ 
tions  to  Hunterdon  County  Democrat, 
i  PO  Box  32,  Flemington,  NJ  (38822. 

ASSISTANT  PRESSROOM  FOREMAN 
(second  shift):  large  suburban  New 
Jersey  weekly  seeks  experienced,  well- 
organized  individual  with  good  manage¬ 
ment  skills  to  supervise  second  shift  of 
offset  press  operation.  Familiarity  with 
Harris  845  press  is  a  plus.  Position 
requires  responsible,  quality  conscious 
individual  to  oversee  pressroom  opera¬ 
tion  from  3PM  to  llPM,  Monday- 
Friday.  Hospitalization,  insurance,  paid 
holidays,  plus  fringe  benefits  included. 
Send  resume  stating  experience  and 
salary  expectations  to  Hunterdon  Coun¬ 
ty  Democrat,  PO  Box  32,  Flemington, 
NJ  08822. 


_ PRODUCTION _ 

ASSISTANT  PRODUCTION  MANAGER 
MAILROOM 

Assistant  Production  Manager  needed 
for  state-of-the-art  distribution  mail- 
room  in  new  facility.  Daily  and  commer¬ 
cial  operations.  Successful  candidate 
will  have  demonstrated  excellent  orga¬ 
nizational  and  administrative  skills, 
preferable  in  an  other  mailroom.  If  you 
are  a  leader  who  wants  to  join  a  dynamic 
organization  submit  a  resume  and 
salary  history  in  confidence  to  Box 
9534,  Editor  &  Publisher. 


HELP  WANTED 


PRODUCTION 


PUBLISHING 

Electronic 
Publishing 
System  Manager 

H  you  would  like  to  join  one  of  the  most 
successful  and  innovative  publohing 
groups  in  the  country,  this  Is  the  perfect 
opportunity 

Located  in  New  York  City,  we  are  expanding 
our  in-house  typeseWi^  operation  7-fold 
into  an  electronic  publishing  system  including 
capabilities  for  page  design,  page  make-up 
and  digitized  ^apiiics.  As  our  system 
configuration  is  sitespecific  arxl  not 
comrnonly  used  In  the  publishing  irxtustry,  the 
success  of  our  project  will  dep^  In  large 
part  upon  the  system  manager’s  creativity  In 
solving  problems,  his/her  ingenuity  arvl 
analydcal  skills. 

We  seek  a  candidate  who  worked  in  a  position 
responsible  for  the  managernent  of  a  major, 
multi-processor  text  processing  arxl 
electronic  imaging  system.  Prtwen 
experience  as  a  system  manager,  system 
analyst,  or  senior  applications  spedalist  is 
required:  harrds-on  experience  on  SH.  Tandem 
or  other  fault-tolerant  systems  is  preferred. 
You  must  be  well  versed  in  the  changing 
technology  Involved  in  this  area. 

We  offer  an  excellent  salary  and  corrrplete 
program  of  benefits. 

To  apply  In  strict  confidence,  please  forward 
your  resume  including  salary  history  to: 

Wolf  Manowski, 

Catalog  Graphi^  Manager, 

J.C.  Pmney  Company,  Irrc. 

1301  Avenue  of  the  Americas,  35th  Floor, 
New  York.  New  York  10019. 

We  are  an  equal  opportunity  employer,  M/F. 

JCPENNEY 


COMPOSING  ROOM 
SUPERINTENDENT 
Growing  suburban  daily  (Zone  2)  news¬ 
paper  over  35,000  ABC  circulation 
seeks  take-charge  professional.  Work¬ 
ing  knowledge  of  D.E.C.  front-end 
system,  state-of-the-art  typesetters  and 
proven  management  skills  in  all  phases 
of  composing  room  functions  is  neces¬ 
sary.  Must  be  capable  of  assisting  in 
development  of  plans  for  upgrading 
equipment  and  procedures  as  need 
arises.  Ideal  spot  for  number  2  person 
in  larger  newspaper  to  move  up.  Compe¬ 
titive  salary  and  benefit  package.  Send 
resume  including  salary  history  to:  Box 
9484,  Editor  &  Publisher. _ 

MAILROOM  FOREMAN 
Must  have  excellent  mangenient  skills 
and  be  familiar  with  Muller  3/1-K/R 
6/1-and  quarter  full  set-up  and  label¬ 
ing.  Our  17,000  7-day  also  prints  6 
other  products.  We  are  the  fifth  fastest 
growing  market  in  the  US  and  need 
someone  to  grow  with  us.  Usual 
company  benefits,  competitive  salary. 
Send  resume  with  salary  requirements 
to:  Daily  News-Journal,  224  North 
Walnut,  Murfreesboro  TN  37130.  Attn: 
LW  Knutson,  Circulation  Director. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

DUE  TO  A  RECENT  sale  of  our  news¬ 
papers,  we  have  some  highly  qualified 
personnel  available  in  the  following 
categories:  Publisher/General  Manager, 
Controller,  Circulation  Manager, 
Composition/Graphics  Manager.  For 
complete  information  on  the  above 
applicants,  please  respond  to  Box 
9526,  Editor  &  Publisher.  All  inquiries 
will  be  held  in  the  strictest  confidence. 


POSITIONS  WANTED 


ADMINISTRATIVE 


PUBLISHER/GENEKAL  MANAGER 
Fully  Qualified  by  experience  to 
manage,  publish  for  owner  or  group 
daily  or  weeklies.  Community  responsi¬ 
ble,  energetic  family  man.  Zone 
3-4-6 — After  January  1.  Box  9545, 
Editor  &  Publisher. 


YOUNG,  AGGRESSIVE  General 
Manager/Publisher  of  weekly  group. 
Budgeting  and  profit  and  lose  experi¬ 
ence.  Daily  experience  also.  Any  Zone. 
Write  Box  9552,  Editor  &  Publisher. 


ADVERTISING 


If  you  are  need  of  a  Marketing  or  Adver¬ 
tising  Director  please  contact  me.  4 
years  as  Ad  Director  at  15,000  daily,  4 
years  as  Publisher  of  smally  daily,  and  3 
years  as  Corporate  Advertising  Director. 
My  record  and  references  will  speak  for 
themselves.  I'm  ready  to  make  my  move 
to  the  50  to  100,000  top  Advertising 
spot.  Box  9524,  Editor  &  Publisher. 


aRCULATION 

CIRCULATION  MANAGER.  8000  daily, 
bperienced  Zone  7  man  seeks  work. 
Box  9424,  Editor  &  Publisher. 


EDITORIAL _ 

Award-winning,  hard-hitting  editor  for 
63,000  plus  readership  publication 
seeks  adventure.  Charisma  not  cash  a 
priority.  20  years  front-line  experience. 
Write:  Terry  Kennedy,  PO  1349,  Lucer- 
ne  Valley  CA  92356  or  call 
(619)248-6074  anytime. 

BEEN  A  WRITER  and  reporter  for  vari¬ 
ous  federal  agencies.  Interested  in 
doing  my  reporting  and  writing  on  the 
outside.  Will  consider  all  offers.  Box 
9511,  Editor  &  Publisher. 

BILINGUAL  Spanish  UCLA  Econ  grad 
with  journalism  certificate  and  experi¬ 
ence  seeks  reporter’s  position  with  a 
daily.  Can  relocate  in  the  Southwest. 
Clips,  awards.  Box  9499,  Editor  & 
Publisher. 


CAREER  COMMUNICATOR,  Advanced 
journalism  degree,  seeks  daily,  weekly 
news  spot,  agency  or  corporation  PR- 
Promotion  post,  or  academic  admini¬ 
strative  position;  30  years  varied  experi¬ 
ence.  Locate  anywhere,  Florida,  south¬ 
east  preferred;  (Jail  (813)  985-8851. 


FREELANCER,  major  metro  back¬ 
ground,  S.W.  or  Old  Mexico  projects, 
will  string,  clips  available.  Box  9508, 
Editor  &  Publisher. 


GOING  THROUGH  WITHDRAWAL 
Reporter,  5  years  daily  experience, 
wants  to  return  to  profession  after 
2-year  absence.  Newsprint  is  in  blood. 
Zone  3  or  4.  Box  9467,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL 


GRADUATE  OF  TOP-J-SCHOOL  with 
three  years  of  varied  reporting  experi¬ 
ence  seeks  general  assignment,  educa¬ 
tion  or  political  reporting  position  on 
metro  daily.  Most  recent  job  involved 
researching  and  writing  national  school 
desegregation  study  financed  by  Ford 
Foundation.  Freelance  stories 
published  in  The  Los  Angeles  Times, 
Christian  Science  Monitor  and  Dallas 
Morning  News.  Good  writer,  solid 
reporting  skills.  I’m  a  self-starter  who 
can  write  about  issues  clearly  and 
concisely.  Box  9453,  Editor  & 
Publisher. 


PULITZER  PRIZE  WINNER 
I  SEEKS  FRESH  START 

I  I  have  been  published  this  year  many 
times  in  national  and  international 
magazines  and  newspapers.  I  also  have 
solid  experience  on  metro,  suburban 
and  state-wide  outfits.  So  let’s  make  a 
deal.  Give  me  a  Managing  editorship- 
I  subject  to  your  authority  as  executive 
I  editor  and/or  Publisher-along  with  the 
power  to  hire  and  fire-which  I  will  use 
judiciously~and  in  return  you’ll  get  a 
solid  pro  who  knows  the  news  business 
and  can  build  a  fine  product  which  will 
be  good  for  business  and  do  honor  to 
our  heritage  as  journalists.  Prefer  New 
York  Metro  area  will  seriously  consider 
all.  Box  9505,  Editor  &  Publisher. 


REPORTER  with  3  years’  experience 
writing  business  news  for  a  New  York 
magazine,  news  and  sports  for  dailies 
ancT  a  weekly  seeks  reporting  or  copy 
editing  spot  on  daily,  any  zone.  Jen 
Csatari,  2  Snapper  Ave.,  South  River  NJ 
08882  (201)257-4660. 


PHOTOJOURNALISM 

PHOTOJOURNALIST 
Missouri  J-school  grad  with  three  years 
daily  and  weekly  newspaper  experience, 
seeking  full-time  photojournalism  job. 
Award-winning,  innovative,  hard¬ 
working.  Call  or  write:  Chris  Beck  5940 
Cass  Ave.,  Apt  1-F,  Westmont,  IL 
60559,  (312)  852-7989  or  (312) 
234-4007. 


_ PRODUCTION _ 

PRODUCTION  DIRECTOR 
Knowledgable  all  phases  of  newspaper 
operations,  front  to  back.  Cost  and 
quality  conscious.  Proven  track  record 
and  highest  references.  Box  9374, 
Editor  and  Publisher. 


PHOTOGRAPHER 

COMPETITIVE  NEWS  SHOOTER,  1  1/2 
years  on  daily  plus,  seeks  position  on 
daily  30K  or  larger,  any  zone.  Pictures 
and  resume  on  request.  Jon  Hurd  (305) 
798-3721. 


E&P  Employment  Zone  Chart 
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SHOP  TALK  AT  THIRTY  - 

In  defense  of  the  ‘Women  in  Journalism’  study 


By  Maurine  H.  Beasley 

I  wish  to  respond  to  the  angry  and 
unwarranted  attack  on  the  University 
of  Maryland  research  study  titled 
“The  New  Majority:  A  Look  at  What 
the  Preponderance  of  Women  in  Jour¬ 
nalism  Education  Means  to  the 
Schools  and  to  the  Profession”  that 
was  the  subject  of  a  “Shop  Talk  at 
Thirty”  column  by  Susan  H.  Miller  in 
the  Nov.  23  issue  of  Editor  &  Pub¬ 
lisher. 

As  the  director  of  the  study,  I  was 
made  the  t^et  by  name  of  Miller’s 
vicious  criticism.  I  respect  Miller’s 
right  to  disagree  with  a  research  re¬ 
port,  but  I  object  to  her  hysterical 
tone  and  inability  to  distinguish  be¬ 
tween  factual  findings  and  the  infer¬ 
ences  that  she  personally  draws  from 
them. 

Curiously  she  does  not  begin  with 
an  attack  on  the  actual  research,  but 
charges  that  “a  deliberate  effort”  has 
been  made  to  “sensationalize  some 
rather  unremarkable  findings.”  She 
needs  to  explain  what  she  means  by  “a 
deliberate  effort.” 


/  am  amazed  that  a 
group  of  editors . . . 
would  become  highly 
indignant  over  a 
single  release  and  try  to 
use  It  to  discredit  me. 


The  report  was  first  released  at  a 
press  conference  at  which  the  Uni¬ 
versity  of  Maryland  College  of  Jour¬ 
nalism  announced  its  five-year  plan 
for  improving  the  college.  As  part  of 
the  conference  various  faculty  mem¬ 
bers  reported  on  their  research. 

The  fact  that  media  representatives 
chose  to  write  stories  on  this  report, 
rather  than  on  other  topics  covered, 
does  not  appear  to  me  to  be  “deliber¬ 
ate  sensationalism.” 

Even  if  it  seems  to  Miller  that  it 
was,  this  does  not  call  for  attacks  on 
the  University  of  Maryland  or  on  me. 

There  is  nothing  sensational  in  the 
report. 

It  consists  of  four  parts:  a  historical 
overview  of  the  experiences  of 
women  in  journalism,  which  recounts 
the  overwhelming  discrimination 
they  have  encountered;  a  summary  of 
a  survey  of  Maryland  students  and 
alumni,  which  reports  on  their 


perceptions  of  discrimination;  an 
edited  transcript  of  roundtable  dis¬ 
cussions  by  successful  women  in  the 
media,  recent  graduates  and  students, 
on  problems  encountered  in  the  job 
market,  and  an  examination  of  four  of 
the  topics  raised. 

Therefore ,  I  cannot  follow  Miller’s 
reasoning.  Is  she  complaining  that  her 
own  professional  peers  sensational¬ 
ized  the  findings? 

Miller  states  that  she  is  writing  on 
behalf  of  a  group  of  four  women  edi¬ 
tors  who  think  the  study  conclusions, 
as  presented  at  the  press  conference, 
are  “an  example  of  the  worst  kind  of 
outmoded  and  stereotypical  thinking 
about  women.” 

In  what  she  apparently  thinks  is  an 
effort  to  support  this  charge,  she 
quotes  from  a  press  release  handed 
out  at  the  conference.  This  particular 
release  was  only  one  of  several  made 
available. 

Frankly  I  did  not  write  any  of  these 
releases  and  did  not  even  see  them 
until  a  minute  before  the  press  confer¬ 
ence  began. 

I  am  amazed  that  a  group  of  editors 
—  accustomed  as  they  must  be  to 
dealing  with  press  releases  —  would 
become  highly  indignant  over  a  single 
release  and  try  to  use  it  to  discredit 
me. 

Next  Miller  quotes  from  an  article 
written  by  Linda  Cunningham,  ex¬ 
ecutive  editor  of  the  Trenton  (N.J.) 
Times  (one  of  the  group  of  editors  for 
whom  she  says  she  speaks)  in  which 
Cunningham  disagrees  violently  with 
a  statement  attributed  to  me  at  the 
press  conference. 

I  was  quoted  as  saying,  “If  journal¬ 
ism  joins  other  devalued  professions 
dominated  by  women,  such  as  nurs¬ 
ing  and  teaching,  the  watchdog  role  of 
the  news  media  might  become  trivial¬ 
ized.” 

In  my  view  that  is  both  a  cautious 
and  reasoned  statement.  Teaching 
and  nursing  are  “undervalued” — cer¬ 
tainly  not  because  I  personally  think 
they  should  be,  but  because  women’s 
services  in  general  are  given  limited 
economic  reward. 

The  community  press,  where  large 
segments  of  women  increasingly  are 
concentrated  at  low  salaries,  may  not 
be  in  an  economic  position  to  embrace 
the  watchdog  function. 

Note  I  did  not  say  that  the  watch¬ 
dog  role  had  been  “trivialized,”  but 
that  it  “might”  be.  I  did  not  say  that 
women  themselves  would  be  re¬ 
sponsible  if  this  occurs. 


Cunningham,  however,  saw  my 
general  statement  as  a  personal  attack 
on  her  and  her  newsroom. 

As  quoted  by  Miller,  Cunningham 
responded:  “Hogwash  .  .  .  Ask  my 
bosses  if  I  demure  daintily  when 
thwarted  or  sit  quietly  in  a  cor¬ 
ner  ...”  Such  an  impassioned  com¬ 
ment  makes  me  wonder  just  who  is 
trying  to  “sensationalize”  what! 


Indeed  I  am  one  of  the 
relatively  few  tenured 
professors  in  fournalism 
education  who  has 
attempted  serious 
research  in  the  area  of 
women  and  the  media. 


Miller  also  quotes  from  a  personal 
letter  to  me  by  Judith  Clabes,  editor  of 
the  Covington  (Ky.)  Post,  another 
member  of  the  group.  Clabes  claims, 
“A  seething  anger  is  growing  to  a  cres¬ 
cendo  of  outrage  over  the  disservice 
your  ‘research’  has  done  to  whole 
group  of  professional,  hard-working 
and  dedicated  women  journalists.” 

After  that  statement  —  with  its 
strong  emotional  flavor  —  she  claims 
I  “ignored  comments  from  the  profes¬ 
sionals  involved”  in  the  roundtable. 
She  goes  on  to  quote  selectively  from 
the  comments  made  by  four  women  at 
the  roundtable  to  buttress  her  point  of 
view.  ' 

I  would  prefer  not  to  get  personal 
myself,  but  I  am  forced  to  point  to  my 
own  background  to  answer  this.  I 
have  had  24  years  of  experience  in 
journalism,  including  10  years  as  a  re¬ 
porter  for  the  Washington  Post  and 
ten  years  as  professor  at  the  Universi¬ 
ty  of  Maryland. 

Indeed  I  am  one  of  the  relatively 
few  tenured  professors  in  journalism 
education  who  has  attempted  serious 
research  in  the  area  of  women  and  the 
media.  Women  at  other  schools  tell 
me  that  they  have  been  discouraged 
by  male  colleagues  from  doing  so. 
Presumably  this  is  because  of  the  bias 
in  the  culture  against  women  in  gener¬ 
al  as  is  well-documented  in  the  Mary¬ 
land  report. 

I  am  proud  that  the  University  of 
Maryland  has  taken  my  research 
efforts  seriously  and  that  they  have 
been  supported  by  our  dean,  Reese 
(Continued  on  page  33) 
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“The  McCain  660  inserting  machine  has  done 
everything  we  expected  and  more.  It  has  turned 
out  to  be  an  investment... not  an  expense.  It’s 
dependable,  in  averaging  more  than  12,500 
papers  per  hour,  with  either  single  or  multi 
inserts.  I  would  recommend  the  serious 
consideration  of  the  McCain  660  for  anyone 
planning  to  purchase  a  stuffing  system.” 

McCain  users  across  the  country  are  quick  to 
praise  the  660’s  performance  and  dependabiity. 

It  incorporates  any  number  of  in-line  insert 
stations,  so  that  all  stuffs  are  gathered  in  a  single 
pile.  The  gathered  stuffs  are  then  inserted  into 
the  body  of  the  paper  in  one  smooth,  continuous 
operation.  Difference  in  size  and  thickness  of 
stuffs  is,  therefore,  not  a  problem.  There’s  a  660 
system  available  to  fit  every  stuffing  need.  Write 
or  call  for  details.  McCain  Manufacturing  Corp., 
6200  W.  60th  Street,  Chicago,  IL  60638, 

1  312  586-6200. 


“The  McCain  660 
turned  out  to  be 
a  dependable 
investment... 
not  an 
expense.” 


OF  MANUFACTURING 


Gregory  Cushman,  President 
Loren  Dyer,  Operations  Manager 
THE  BULLETIN 
Bend,  Oregon 
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Long  before  there  was  a  famous 
Ed  Meeman,  there  was  a  hard¬ 
working  Memphis  editor  v\foo 
tried  to  make  people  care  about 
the  land  as  much  as  he  did 

Because  he  succeeded,  we 
created  The  Edward  J  Meeman 
Awards  for  excellence  in  environ¬ 
mental  and  conservation  writing. 
The  newspaper  or  individuals  we 
think  measure  up  to  his  standards 
receive  cash,  a  special  plaque 
and  the  kind  ci  recognition  that  ^ 
excellence  in  this  subject 
deserves 


Any  newspaper  work  done  in  the 
United  States  and  its  territories 
is  eligible.  Judges  for  1985  are 
Charles  Ferguson,  editor;  the  New 
Orleans  Times-Picayune;  Janet 
Chusmir,  publisher,  the  Boulder, 
Cola  Daily  Camera;  and  Eugene 
Cryer,  editor;  the  Fort 
Lauderdale  News 


Entry  blanks  and  fact  sheets 
are  available  from  The  Edv/ard  J. 
Meeman  Avrards  Scripps  Howard 
Foundation,  1100  Central  Trust 
Tbwer;  Cincirmati,  Ohio  45202 
V\fe  want  to  reward  con¬ 
servation  and  environmental 
writing  that  would  make  Ed 
Meeman  proud 
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